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They  shouldn't  be  discussed 
at  dinner. 


But  they  do  belong  on  your 
editorial  pages. 


Find  out  for  yourself  why  over  600 
newspapers  have  chosen  Copley  News 
Service  to  add  wit  and  variety  of  opin¬ 
ion  to  their  editorial  and  op-ed  pages. 
CNS  now  is  distributing  the  work  of 
10  of  the  nation’s  top  editorial  car¬ 
toonists  plus  editorials  from  11  major 
daily  papers  in  easy  daily  packages. 


Call  us  today  on  our  toll  free  line  — 
1-800-445-4555  —  for  two  weeks  of 
free  samples.  (In  California,  Alaska 
and  Hawaii,  call  collect  (619)  293- 
1818.) 


Copley  News  Service 

P.O.  Box  190  San  Diego,  CA  92112 
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AT  HARTE-HANKS,  WE'RE  BUILDING  BETTER  NEWSPAPERS 


e  also  has  a  strong,  award-winning  back 
ground  in  national  reporting  on  educa¬ 
tion.  "We  are  extremely  pleased  to  have 
a  person  of  Jim  Craig's  experience  and 


it's  been  little  more  than  a  year  since 
Harte-Hanks  Newspapers  opened 
its  Washington  Bureau.  In  that  time, 
we've  hired  two  highly-skilled,  ex¬ 
perienced  reporters,  added  a  part 
time  intern  and,  most  recently,  moved  into  ex¬ 
panded  offices.  Now,  we're  proud  to  announce 
that  we've  added  a  Bureau  Chief — Jim  Craig. 
Previously,  he  served  as  the  Washington  Bureau 
Chief  forthe  Houston  Post. 


H  Ml  proven  ability  to  head  our  growing 
Washington  staff,"  says  Bob  Clark,  Vice-President, 
News,  Newspaper  Operations,  Harte-Hanks  News¬ 
papers.  It's  an  addition  that  will  improve  the  quality 
of  our  Washington  Bureau.  But,  most  importantly,  it 
will  improve  our  service  to  our  readers. 


WASHINGTON 
REPORTER 
Phillip  Swann 


WASHINGTON 

REPORTER 


William  Garland 


WASHINGTON  NEWS  BUREAU  CHIEF 
Jim  Craig 


Quality  people  make  the  difference 
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MAY 

16-19— National  Association  of  Advertising  Publishers,  Hyatt 

Regency  Hotel,  New  Orleans. 

16- 20 — Midwest  Travel  Writers  Association,  Marriott  Hotel, 

Des  Moines. 

17- 18 — Mississippi  Circulation  Managers  Association.  Holiday 

Inn,  Vicksburg 

18- 20— Foundation  for  American  Communications,  Toxic  Waste  Conference 

for  Journalists,  co-sponsored  by  the  Gannett  Foundation. 
Scanticon  Conference  Center,  Princeton,  N.J, 

20-22— Southern  Newspaper  Publishers  Association,  Key  Executives 
Conference,  Peabody  Hotel,  Memphis,  Tenn. 

20-23 — Pacific  Northwest  International  Circulation 

Managers  Association,  Riverside  Red  Lion  Motor  Inn, 
Boise,  Idaho. 

20-23— International  Newspaper  Promotion  Association, 
Camelback  Inn.  Phoenix. 

20-23— Institute  of  Newspaper  Controllers  and  Finance  Officers, 
National  Spring  Conference,  Hyatt  Orlando,  Kissimmee. 

20- 23— Mid  Atlantic  Circulation  Managers  Association. 

North  Myrtle  Beach,  S.C. 

21- 23 — International  Federation  of  Editors  and  Journalists, 

FIEJ,  Paris. 

22- 24 — Washington  Journalism  Center,  Conference  for  Journalists, 

"The  Media  and  the  People:  How  Much  Trust?"  Watergate 
Hotel,  Washington,  D.C.. 

23-  National  Press  Foundation,  First  Awards  Banquet,  Sheraton- 
Washington  Hotel,  Washington.  D.C. 

23-26— Catholic  Press  Association  of  the  US.  and  Canada. 

Annual  Convention,  Westin  Hotel,  Chicago. 

25-28 — The  Gay  Press  Association.  National  Convention.  Universal- 
Sheraton  Hotel,  Los  Angeles 

31-6/2 — Kentucky  Press  Association,  Summer  Convention.  Marriott 
Hotel,  Clarksville.  Ind. 

31-6/2 — Florida  Newspaper  Advertising  &  Marketing  Executives,  Conference. 
"Florida  Daily  Newspapers — The  High  Performance  Medium. 
Gainesville  Hilton. 

JUNE 

1-2—  Pennsylvania  Newspaper  Publishers  Association, 
Pennsylvania  Press  Conference,  Marriott  Hotel,  Harrisburg. 

1-2—  Louisiana  Press  Association.  Monteleone  Hotel 
New  Orleans. 

1-3—  Foundation  for  American  Communications.  Economics  Conference 
for  Journalists,  co-sponsored  by  the  Gannett  Foundation,  Marriott  Hotel. 
Newton,  Mass. 

7-8 —  Allied  Publishers.  Annual  Meeting,  Rippling  River  Resort, 
Welches,  Ore. 


Seminars/Workshops/Clinics 


MAY 

14-18— ANPA,  Offset  Press  and  Plate  Seminar,  The  Newspaper  Center. 
Reston,  Va. 

18-21 — Alberta  News  Photographers  Association  Seminar. 

Capri  Motel,  Red  Deer,  Alta.,  Canada 

20- 25— American  Press  Institute,  Improving  Reporting  Skills, 

Reston,  Va. 

21- 23 — ANPA/ASNE/APME,  Leadership  in  the  Newsroom  Workshop, 

Back  Bay  Hilton,  Boston. 

23-24— New  England  Newspaper  Association  District  Managers 

Workshop,  Center  of  New  Hampshire  Holiday  Inn,  Manchester,  N.H. 
27-6/1 — The  Poynter  Institute  for  Media  Studies.  National 

Teaching  Awards  Seminar— Writing.  St.  Petersburg,  Fla. 
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Shift  for  student-staffed  paper 

In  an  effort  to  become  more  competitive,  the  Columbia 
Missourian  recently  stopped  its  Saturday  editions  and 
began  publishing  on  Mondays. 

April  2  was  the  premier  Monday  morning  edition  of  the 
Missourian,  the  daily  newspaper  staffed  entirely  by  stu¬ 
dents  from  the  University  of  Missouri  School  of  Journal¬ 
ism. 

“To  my  knowledge  it  was  the  only  newspaper  in  the 
United  States  publishing  Tuesday  through  Sunday,”  man¬ 
aging  editor  Brian  Brooks  said .  “ 1 1  was  a  crazy  schedule .  ’  ’ 

The  bizarre  schedule  had  discouraged  new  subscribers. 
Persons  who  did  subscribe  frequently  phoned  on  Monday 
asking  about  their  newspaper,  Missourian  general  mana¬ 
ger  Bob  Humphreys  said.  Those  problems  and  hopes  for 
more  advertising  on  Monday  than  Saturday  prompted  the 
switch. 

In  addition  to  changing  its  publication  days,  the  Mis¬ 
sourian  is  beefing  up  its  content.  It  has  begun  a  tabloid 
supplement,  SportsWeek,  to  run  each  Monday.  Its  Sunday 
magazine.  Vibrations,  is  being  renamed  Sunday.  The 
paper  is  adding  an  op-ed  page,  to  feature  local  and  wire 
copy.  The  comics  also  got  a  facelift.  “We’ve  dumped  a 
couple  of  our  less  popular  strips,”  Brooks  said. 

The  changes  came  near  the  close  of  the  fiscal  year,  the 
first  profitable  one  the  Missourian  has  had  in  a  while.  “We 
won’t  lose  money  this  year,”  Humphreys  said.  “I’m  not 
sure  how  much  we’ll  make  —  probably  3%  or  4%  on  our 
gross,  which  is  about  $1.8  or  $1.9  or  $2  million.” 

The  decision  to  begin  Monday  publication  was  made 
difficult  by  union  production  costs,  which  are  double-time 
on  Sunday.  But  once  the  decision  was  made  the  Sports- 
Week  section  lured  some  new  advertising  accounts.  They 
initially  signed  13-week  contracts,  which  will  more  than 
offset  the  Sunday  labor  costs,  Humphreys  said. 

The  Missourian  hopes  to  draw  at  least  200  new  subscrib¬ 
ers,  Humphreys  said.  That  seemingly  small  increase  could 
buy  a  sizeable  chunk  of  newshole,  which  the  Missourian 
strives  for  to  give  its  student  journalists  more  room  to 
write. 

“Here  at  the  journalism  school  they  want  us  to  keep  it  | 
60%  newshole  and  40%  ads,”  Humphreys  said.  j 

Newsprint  is  the  newspaper’s  biggest  cost  when  it  i 
expands  newshole.  The  Missourian  has  dozens  of  student 
reporters  ready  to  produce  the  copy,  and  Brooks  said  the 
backshop  is  equipped  to  produce  a  few  extra  pages  without 
charging  more. 

Since  Columbia’s  other  daily  newspaper,  the  Columbia 
Daily  Tribune,  is  an  afternoon  paper  on  weekdays,  the 
Missourian  has  become  the  only  newspaper  in  town  to 
come  out  Monday  morning. 

“It  will  put  us  in  a  better  position  to  compete  with  them, 
which  could  hurt  them,”  Brooks  said.  But,  he  said, 
“They’re  almost  three  times  our  circulation.” 

The  Tribune  out-circulates  the  Missourian  by  about 
18,500  to  7,000,  according  to  the  newspapers’  general 
managers. 

The  Missourian’s  Monday  morning  monopoly  doesn’t 
worry  Tribune  general  manager  Frank  Holt,  who  is  gaining 
a  Saturday  morning  monopoly.  “Honestly,  we  find  Satur¬ 
day  a  better  day,”  Holt  said.  “Monday’s  probably  our 
lightest  day.” 

Holt  said  the  Missourian  will  miss  a  lot  of  Friday  night 
high  school  sports  by  not  coming  out  on  Saturday.  The 
Missourian’s  SportsWeek  section  doesn’t  worry  him,  he 
said,  because  collegiate  sports  are  the  big  thing  in  Colum¬ 
bia  and  Sunday  is  not  a  big  day  for  collegiate  sports.  But 
Holt  said  the  Missourian  might  spark  some  competition. 

“I  don’t  want  to  underplay  them,  because  they  do  come 
out  with  some  good  things  from  time  to  time,”  he  said. 
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'  v  :  Drowning  in  news?  .  - 
UPl  CustomData  to  the  rescue! 


Every  day  it  comes  over  yoUr  wire— a  torrent  of  news'  What’s  right?  What’s 
vyrong?  What’s  important?  What’s  trivial?  What  you  need  js  satellite-delivered 
UPl  CustomData— the  only  service  that  Idts  you  design  your  own  newswire. 

UPl  CustomData  separates  all  the  news  you  want  from  all  the  news  you  don’t. ' 
You  decide  what  you  need.  And  that’s  what  you  get.  Leaving  you  with  more  time 
-  to  do  the  real  work:  writing  and  editing.-?  Don’t  go  down  for  the  third  time 
in  news.  Grab  hold  of  UPl  CustomData. 
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For  further  information  about  UPl  CustomData,  contact  Senior  Vice  President  John  £.  Mantle  1-202-898-8234  I . '  -- 


Boccardi’s  advice  to  the  press:  Don’t  ignore  the  pubiic 

Associated  Press  exec  urges  journalists  to  help 
preserve  a  free  press  through  seif-discipUne 


American  journalists  must  reex¬ 
amine  their  attitudes  and  practices  to 
gain  public  understanding  and  sup¬ 
port  that  are  vital  to  a  free  press, 
Louis  Boccardi,  executive  vice  presi¬ 
dent  of  the  Associated  Press,  said  at 
the  wire  service’s  annual  meeting 
April  30. 

“We  delude  ourselves  if  we  think 
that  we  can  long  remain  free  without 
public  understanding  and  support,’’ 
Boccardi  told  newspaper  publishers 
in  attendance.  “Our  prized  First 
Amendment  will  be  in  jeopardy  if, 
over  a  long  period,  our  media  fail  to 
achieve  a  broad  consensus  in  support 
of  our  function.” 

“We  have  not  lost  the  debate,” 
Boccardi  said.  “But  to  ignore  the 
dangers  all  but  insures  that  we  will 
lose.” 

Boccardi  said  the  press  should  not 
be  out  to  win  a  popularity  contest. 
“The  very  idea  mocks  what  a  free 
press  should  represent  in  a  free 
nation,”  he  stated. 

But  the  press  must  not  be  defensive 
about  taking  a  close  look  at  itself  in 
order  to  determine  whether  the  role  it 
is  playing  is  the  role  it  should  be  play¬ 
ing  in  the  current  society. 

“The  place  and  presence  of  the 
media  in  our  society  today  are  fun¬ 
damentally  different  than  was  the 
case  20  or  30  years  ago,”  Boccardi 
said.  “We  are  in  a  different  place  in  a 
different  society.” 

“To  much  of  our  audience,”  he 
said,  “we  have  not  simply  been  the 
messengers  of  Vietnam,  Watergate, 
the  flower  children  and  all  the  rest. 
No,  we  are  perceived  by  many  not  as 
messengers,  but  as  agents  of  that 
change  — .and  there  is  a  fundamental 
and  significant  difference.” 

Like  it  or  not,  Boccardi  said,  the 
media  are  at  center  stage. 

“We  strive  mightily  to  carry  out  the 
job  and  then  we  look  over  our  shoul¬ 
der  and  find  that  the  admiring  parade 
we  thought  we  were  leading  has  far 
fewer  people  in  it  than  we  imagined.” 

Boccardi  told  publishers  in  attend- 
ence  that  it  is  “no  longer  enough  for 
us  to  busy  ourselves  with  defenses  of 
status  quo.  Yet,  when  a  judge 
threatens  to  throw  us  out  of  a  court¬ 
room,  we  should  fight  like  hell.  We 
belong  in  that  courtroom. 

“But  do  grand  jury  minutes  or 


Lou  Boccardi 


leaked  indictments  belong  to  our 
news  columns?  I  think  not,  but  they 
appear. 

“When  American  mothers  and 
fathers  learn  of  the  death  of  their 
Marine  son,  their  grief  is  part  of  the 
story.  It  is  part  of  the  nation’s  agony 
and  is  part  of  the  story  we  must  tell. 
But  must  we  be  at  their  side  with  our 
camera  when  the  Marine  major 
breaks  the  news?  I  think  not,  but  we 
have  been. 

“When  a  whistle-blower  turns  to  us 
to  expose  government  wrongdoing, 
but  demands  anonymity,  we  should 
welcome  him  and  expose  the 
wrongdoing. 

“But  should  we  let  high  officials 
use  our  news  columns  to  argue 
anonymously  for  their  policies  or  to 
attack  their  political  foes?  I  think  not, 
but  we  do. 

“Do  we  delight  in  sometimes  petty 
investigative  stories,  while  more  fun¬ 
damental  issues  go  unreported  or 
underreported?  Not  always,  of 
course,  but  too  often. 

“When  human  error  lets  an 
inaccuracy  slip  into  our  stories,  what 
else  can  we  do  except  correct  it  as 
soon  as  we  know? 

“But  must  our  credibility  forever 
be  hostage  to  the  small  errors  that 
loom  large  to  those  few  readers  who 
themselves  know  that  facts  of  the 
story?  1  think  not. 

“When  a  reader  complains  about 


too  much  bad  news,  do  we  dismiss  the 
thought  as  a  dreamer’s  longing  for  a 
world  that  is  not?” 

Boccardi  said  these  same  questions 
and  their  answers  hold  true  for 
broadcasting  as  well  as  print.  “When, 
one  wonders,  will  tv  abandon  the  mic¬ 
rophone  thrust  into  the  face  of  a  griev¬ 
ing  mother  —  a  cliche  tv’s  defenders 
must  be  weary  of  defending  but  one 
which  can  be  seen  regularly  on  almost 
any  station  in  the  land.” 

Boccardi  said  his  call  is  not  for 
“cowardice”  on  the  part  of  the  media, 
but  for  the  “courage  to  look  ...  at 
the  new  place  of  the  media  in  this 
society  and  the  obligations  that  this 
place  imposes  on  us.” 

He  said  more  defense  of  the  actions 
the  press  is  criticized  for  will  not  “car¬ 
ry  the  day.” 

“If  as  editors  and  publishers  we 
decide  that  we  are  what  we  are,  so  be 
it,”  he  said.  “But  let  us  at  least  review 
and  decide,  each  in  our  own  way, 
what  is  best  for  us.” 

Turning  to  personal  experience, 
Boccardi  said,  “To  be  editor  of  the 
Associated  Press  in  those  turbulent 
years  when  opinionated  new  journal¬ 
ism  was  the  coming  thing  was  a 
frustrating  experience. 

“But  we  held  AP  to  its  course  of 
news  as  honest  and  objective  as  we 
could  make  it.  And  there  is  a  certain 
satisfaction  in  seeing  the  pendulum 
come  back  —  back  to  basic  fair  jour¬ 
nalism.” 

“Much  of  what  we  do  today  we  do 
better  than  ever.”  Boccardi  said. 
“But  we  also  do  some  things  that  are 
turning  our  audience  against  us.  And 
these  we  must  reexamine  lest  they 
undermine  the  whole  structure  on 
which  our  place  in  society  is  built; 
things  like  our  intrusiveness,  like 
leaks  that  can  destroy  reputation,  like 
the  almost  constantly  negative  tone 
without  a  balancing  attention  to  what 
does  go  right;  things  like  carelessness 
with  fact  and  with  correction. 

“The  issue  is  whether  we  have 
enough  confidence  in  our  con¬ 
stitutionally  privileged  place  to  take 
on  this  challenge  and  respond. 

“There  is  abundant  evidence  that  if 
we  do  not,  others  will  do  it  for  us,  not 
by  moving  into  our  newsrooms,  but 
by  turning  away  from  our  newspap¬ 
ers.” 
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Press  and  public:  what  to  do 

Louis  D.  Boccardi,  executive  vice  president  of  the  Associated 
Press,  told  the  assembled  newspaper  publishers  of  North  America  in 
Montreal  this  week  a  lot  of  things  we  hope  he  has  the  opportunity  to 
say  to  the  members  of  the  American  Society  of  Newspaper  Editors  in 
Washington  next  week. 

Agreeing  that  the  press  is  not,  and  should  not  be,  trying  to  win  a 
popularity  contest  with  its  readers,  Boccardi  notes  the  serious  lack  of 
credibility  and  trust  and  says  although  the  press  has  been  dissecting 
itself  for  a  decade,  worrying  about  what  readers  think,  “not  enough 
of  our  introspection  has  been  focused  on  what  we  do,  how  we  do  it 
and,  most  important,  what  has  happened  to  our  place  in  the 
environment  in  which  we  do  it  ...  . 

“Have  we  acquired  some  habits  that  need  to  be  broken?”  he  asked, 
urging  a  reexamination  of  those  things  “we  know  are  at  the  heart  of 
this  issue  of  public  support  of  our  role  and  see  whether  there  is  a 
message  there  we  can  safely  heed  .... 

“Have  we  reached  a  point  where  we  must  recognize  an  obligation 
NOT  to  do  some  of  the  things  the  First  Amendment  gives  us  every 
right  to  do?” 

Boccardi  posed  these  questions:  “It  is  no  longer  enough,  in  my 
view,  for  us  all  to  busy  ourselves  with  defenses  of  the  status  quo.  Y es, 
when  a  judge  threatens  to  throw  us  out  of  a  courtroom,  we  should 
fight  like  hell.  We  belong  there.  But  do  grand  jury  minutes  or  leaked 
indictments  belong  in  our  news  columns?  I  think  not,  but  they 
appear. 

“When  a  whistle-blower  turns  to  us  to  expose  government 
wrongdoing  but  demands  anonymity,  we  should  welcome  him  and 
expose.  But  should  we  let  high  officials  use  our  news  columns  to 
argue  anonymously  for  their  policies  or  to  attack  their  political  foes?  I 
think  not,  but  we  do. 

“Do  we  delight  in  sometimes  petty  investigative  stories  while  more 
fundamental  issues  go  unreported?  Not  always,  of  course:  but  too 
often. 

“When  human  error  lets  an  inaccuracy  slip  into  our  stories,  what 
else  can  we  do  except  correct  it  as  soon  as  we  know?  But  must  our 
credibility  forever  be  hostage  to  small  errors  that  loom  large  to  those 
few  readers  who  themselves  know  the  facts  of  the  case?  I  think  not. 

“When  a  reader  complains  about  too  much  bad  news,  do  we  dismiss 
the  thought  as  a  dreamer’s  longing  for  a  world  that  is  not?  Or  should 
we  not  reexamine  the  standards  which,  on  some  days,  seem  to 
foreclose  from  our  audiences  any  suggestion  that  anything,  any¬ 
where  is  being  done  right  by  anybody?  The  question  is  not  an  idle  one 
about  sugarcoating  reality.  It  is  a  question  that  challenges  our  ability 
to  make  our  news  products  reflect  the  world  of  our  readers’ 
experience.” 

This  is  an  agenda  for  many  future  sessions  of  our  editors  and 
publishers.  It  should  get  serious  consideration  because  none  of  them, 
we  believe,  will  disagree  with  his  premise:  “We  delude  ourselves  if 
we  think  that  we  can  long  remain  free  without  public  understanding 
and  support.  Our  prized  First  Amendment  will  be  in  jeopardy  if,  over 
a  long  period,  our  media  fail  to  achieve  a  broad  consensus  in  support 
of  our  function.  We  have  not  lost  the  debate.  But  to  ignore  the 
dangers  all  but  insures  that  we  will  lose.” 
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Letters  to  the  Editor 


Former  President  writes  E&P 


You  are  certainly  correct  in  point¬ 
ing  out  that  I  had  overwhelming  sup¬ 
port  among  newspaper  publishers  and 
editors  in  both  1%8  and  1972  (E&P 
March  24,  page  8). 

I  should  have  been  more  precise  in 
my  observation  about  the  media.  I 
was  not  referring  to  editorial  support 
but  primarily  to  television  reporters 
and  a  number  of  newspaper  reporters 
as  well  who,  like  Bill  Moyers,  took  a 


different  position  than  their  publish¬ 
ers. 

For  example,  I  was  recently  read¬ 
ing  the  conclusions  of  a  study  made  by 
Robert  Lichter  and  Stanley  Rothman 
which  appeared  some  time  ago  in 
Public  Opinion  magazine.  The 
authors  spent  an  hour  with  each  of  240 
members  of  what  they  called  the 
“media  elite”  —  reporters,  col¬ 
umnists,  bureau  chiefs,  television 
correspondents,  anchormen,  and  film 


editors.  They  reported  that  these 
media  heavyweights  included  in  the 
survey  were  7-to-l  for  Humphrey  in 
1968  and  4-to-l  for  McGovern  in  1972. 

My  purpose  in  pointing  this  out  is 
not  to  raise  questions  about  their  right 
to  be  for  or  against  a  particular  candi¬ 
date.  And  I  am  sure  that  some  of  the 
more  responsible  ones  would  contend 
that  they  never  allowed  their  personal 
preferences  to  color  their  reporting.  I 
think  you  will  agree  with  me,  howev¬ 
er,  that  inevitably  a  bit  of  bias  prob¬ 
ably  seeped  through  on  occasion. 

Richard  M.  Nixon 


Denounces  proposed  exchange 


In  your  April  7  edition  you  pub¬ 
lished,  without  sufficient  comment, 
an  invitation  from  the  Novosti  Press 
Agency,  an  arm  of  the  disinformation 
service  of  the  Soviet  Union. 

Moscow  is  willing  to  exchange  col¬ 
umns  with  U.S.  editors  using  the 
Moscow  News  as  the  Soviet  outlet  for 
American  information.  This  is  the 
worst  exchange  offer  since  Man¬ 
hattan  Island  was  purchased  for  a  box 
of  beads. 

The  Moscow  News  is  a  propaganda 
sheet  distributed  primarily  to  foreign 
tourists  visiting  Soviet  visa  or  airline 
offices.  It  is  not  a  publication  general¬ 
ly  available  to  Soviet  citizens. 


When  I  was  a  resident  correspon¬ 
dent  in  Moscow,  the  editors  pirated 
Charles  Schulz’s  “Peanuts”  cartoon 
strip  in  that  paper  until  they  were 
caught. 

This  so-called  exchange  is  another 
of  many  attempts  by  Soviet  pro¬ 
pagandists  to  get  their  output  printed 
verbatim  in  the  American  press  with¬ 
out  offering  any  reciprocal  access  to 
their  own  Communist  Party- 
controlled  media. 

They  have  previously  distributed 
“columns”  written  by  their  hacks, 
and  their  representatives  visit  editors 
regularly  to  complain  of  the  “unfair 
treatment”  the  Kremlin  receives 


from  the  U.S.  correspondents  resi¬ 
dent  in  Moscow. 

Gullible  editors  have  often  suc¬ 
cumbed  to  this  approach  so  that  their 
readers  get  unadulterated  party-line 
material  direct  from  the  source 
without  essential  interpretation  and 
analysis  by  American  journalists 
knowledgeable  in  Soviet  affairs. 

As  a  major  trade  journal,  you 
should  warn  your  readers  of  the  Mos¬ 
cow  agents’  intentions. 

Murray  Seeger 

(Seeger  is  director,  Dept,  of 
Information,  AFL-CIO,  and  was  Mos¬ 
cow  bureau  chief  for  the  Los  Angeles 
Times,  1972-74.) 


Massive  news  business  titles 


Those  who  champion  writing  that’s 
clear  and  terse  must  shudder  at  the 
trend  toward  massive  titles  in  the 
news  business. 

A  recent  article  in  E&P  lists  six  men 
at  UPI  whose  titles  average  6-plus 
words,  topped  by  a  “senior  vice  presi¬ 
dent  and  director  of  newspaper  ser¬ 
vices.”  Not  to  be  caught  napping,  AP 
uses  “senior  vice  president  and  chief 
operating  officer.”  The  Los  Angeles 
Times  so  characterized  him  in 
attributing  a  quotation. 

A  listing  of  jurors  or  board  memb¬ 
ers  for  the  Pulitzer  Prizes  in  journal¬ 
ism  shows  that  most  of  the  73  persons 
are  content  to  be  called  “editor”  or 
“editor  and  publisher.”  But  seven 
have  titles  encompassing  five  words 
or  more.  For  example,  the  editor  and 

senior  vice  president  of  the  Mil¬ 
waukee  Journal. 

An  annual  report  from  the  New 
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York  Times  had  this  9-word 
description: 

“Senior  Vice  President  Law, 
Corporate  Development  and  Forest 
Products.” 


Maybe  I’m  jealous.  In  40  years  at 
AP,  I  attained  only  a  three- word  title, 
foreign  news  editor. 

But  I  can’t  help  wondering  about 
this  later  generation.  Are  they  being 
paid  by  the  word? 

Ben  Bassett 


Who  Are  You? 

The  Personality  Profile  Quiz  Will  Tell  You 

Readers  always  want  to  learn  more  about  themselves.  This  weekly  quiz 
by  Dr.  Salvatore  Didato  combines  reader  involvement,  self-help  and 
fascinating  personality  insights  your  readers  will  appreciate.  Each  col¬ 
umn  contains  a  reader  quiz,  explanations  of  each  answer  and  a  scoring 
key.  Typical  quiz  topics:  How  romantic  are  you?  Does  a  little  drinking 
help  your  thinking?  How  much  do  you  know  about  children?  Trans¬ 
mitted  each  Monday  by  wire,  available  by  mail;  length,  900  words. 

To  order  call  Chuck  Weiss,  Joe  Vallely  212-972-1070/Pau!  Finch  213-852-1579. 
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Newest  newspaper  nemesis 

Marriage  mail  has  replaced  tv  as  the  biggest 
long-term  threat  to  newspaper  profits 


By  John  Consoli 

Newspaper  Advertising  Bureau 
executives  this  week  issued  a  stern 
warning  to  newspaper  publishers  that 
the  competitive  threat  of  shared  mail 
is  a  problem  every  newspaper  must 
deal  with  or  else  face  a  severe  drain  on 
profits. 

“The  competitive  threat  of  shared 
mail  concerns  virtually  every  news¬ 
paper  in  the  United  States  and  if  it 
isn’t  a  problem  for  you  now,  it  soon 
will  be,”  Ad  Bureau  president  Craig 
Standen  told  an  American  News¬ 
paper  Publishers  Association  conven¬ 
tion  audience  in  Montreal  May  1. 
“Make  no  mistake  about  it:  the  mail¬ 
ers  are  out  to  eat  our  lunch.” 

In  a  departure  from  the  tone  of  Ad 
Bureau  presentations  at  prior  ANPA 
conventions,  at  which  the  Bureau 
usually  touted  its  services  and  sang 


“If  we  can  lock  up  the 
many  small  advertisers, 
we  can  seriously  cut  into 
marriage  mail’s 
potential.” 


the  praises  of  newspapers,  this  year's 
presentation  seemed  to  be  aimed  at 
waking  up  publishers  who  thus  far 
have  ignored  shared  mail  as  a  com¬ 
petitor  of  newspapers. 

“Today,  marriage  mail  brokers  are 
delivering  to  more  than  40  million 
homes  weekly,”  Ad  Bureau  vice 
president  James  Hollis  told  publish¬ 
ers.  “Even  worse,  they  are  gaining  in 
market  share  of  our  most  important 
customers  —  retail  advertisers.” 

“Retail  advertisers  are  the  back¬ 
bone  of  our  business,”  Hollis  added. 
“Retail  advertising  is  the  merchandis¬ 
ing  news  that  makes  your  newspaper 
compete.” 

Hollis  said  even  smaller  retail 
advertisers  are  shifting  over  to  mar- 


riage  mailers  who  “can  offer  them 
layout,  printing  and  inserting  ser¬ 
vices,  plus  distribution  to  very  small, 
precisely  targeted  market  areas  for  a 
reasonable  fee.”  Many  of  these  small¬ 
er  advertisers,  Hollis  said,  were  pre¬ 
viously  passed  over  by  newspapers 
because  they  couldn’t  afford  the  costs 
or  total  circulation. 

“Marriage  mail  is  not  going  to  go 
away,”  Hollis  stressed  to  publishers. 
“It  is  going  to  be  a  fact  of  life  —  and  a 
serious  threat  to  newspapers  for  the 
long  term.  1  don’t  think  the  case  can 
be  overstated.” 

The  Ad  Bureau  vice  president  went 
on  to  paint  a  scary  picture  for  publish¬ 
ers  in  attendance. 

“Just  look  at  what’s  happening 
with  K  mart,”  he  said.  “Last  sum¬ 
mer,  K  mart  decided  to  use  marriage 
mail  to  cover  the  entire  states  of 
Michigan,  Ohio,  Kentucky  and 
Indiana. 

See  related  stories  on  pages  34  and  42 

“This  expansion  increased  the 
marriage  mail  in  those  states  by  more 
than  10  million  pieces  week¬ 
ly  ..  .  and  created  a  challenge  that  no 
one  newspaper  could  successfully 
handle  alone. 

“Daily  newspapers  (in  those  states) 
still  carry  K  mart  ROP  and  some  Sun¬ 
day  preprints,  but  many  have  lost  40^- 
to  50%  of  their  total  K  mart  ad 


volume,”  Hollis  said.  “They  also  lost 
all  the  inserts  that  were  married  and 
delivered  with  the  K  mart  piece.” 

Hollis  said  newspapers’  only 
alternative  is  to  “get  into  the  ball 
game  and  compete.” 

How  can  newspapers  compete? 
According  to  Hollis,  newspapers 
must  offer  the  household  coverage 
that  the  large,  weekly  advertiser 
demands. 

“If  your  paid  circulation  covers 
less  than  70%  of  your  market’s  house¬ 
hold  penetration,  1  urge  you  to 
institute  a  non-subscriber  program 
using  either  mail  or  carrier  delivery.” 
Hollis  told  publishers.  He  said  over 
600  U.S.  newspapers  have  already 
taken  this  step. 

Hollis  also  urged  newspapers  to  re¬ 
view  their  ad  rates  and  compare  them 
with  marriage  mail  rates. 

“I  can’t  stand  here  and  tell  you 


‘7he  competitive  threat 
of  shared  mail  concerns 
virtually  every  newspaper 
in  the  United  States ...” 


what  you  should  charge,”  he  said, 
“but  it  is  my  strong  belief  that  to  com¬ 
pete  successfully  with  our  mail  com¬ 
petitors  we  must  price  our  products — 
both  ROP  and  inserts  —  with  the 
objective  of  gaining  volume.” 

Hollis  advised  newspapers  to  not 
ignore  the  smaller  advertisers  in  their 
markets. 

“We  must  vigorously  go  after  the 
small  advertisers  because  they  are  the 
ones  whose  single-sheet  flyers  and 
four-page  tabs  will  give  marriage 
mailers  their  high  profits,”  Hollis 
said.  “If  we  can  lock  up  the  many 
small  advertisers,  we  can  seriously 
cut  into  marriage  mail’s  potential. 
Small  advertisers  can  also  be  a  great 
profit  center  for  newspapers.” 

(Continued  on  page  10) 


(Continued  from  page  9) 

Hollis  said  once  newspapers  iden¬ 
tify  these  smaller  non-newspaper 
advertisers,  they  should  set  up  a  pro¬ 
gram  to  convert  them  into  customers. 

“If  your  current  sales  force  can't 
handle  the  increased  account  load, 
consider  a  part-time  sales  force  — 
perhaps  school  teachers  or  homemak¬ 
ers  —  trained  by  your  managers 
before  they  hit  the  streets.” 

Television  is  still  a  major  competi¬ 
tor  of  newspapers  in  the  battle  for  the 
ad  buck,  but  according  to  an  Ad 
Bureau  study,  most  ad  agency 
executives  predict  that  tv  ad  clutter 
will  eventually  cause  some  advertis¬ 
ers  to  look  elsewhere  for  a  vehicle  to 
spread  their  message. 

Ad  Bureau  president  Standen 
pointed  out  that  between  1967  and 
1982,  the  number  of  tv  commercials 
increased  by  \409'c.  But  the  number  of 


people  exposed  to  those  commercials 
increased  by  only  78*^. 

Ad  agency  executives  believe  that, 
because  more  advertisers  want  to  use 
tv  and  because  there  is  only  so  much 
air  time  to  sell,  the  15-second  com¬ 
mercial  will  become  the  standard  tv 
ad  unit  within  the  next  eight  years. 
This,  they  feel,  will  create  even  more 
clutter. 

In  the  meantime,  newspapers  must 
battle  with  marriage  mail  not  only  to 
maintain  their  share  of  the  ad  market, 
but  also  to  be  a  force  that  advertisers 
turn  to  if  they  get  turned  off  by  tv 
clutter. 

Marriage  mail  can  create  a  clutter 
situation  for  advertisers  also,  but  the 
cost  is  reasonable  enough  not  to 
bother  many  advertisers. 

And  the  U.S.  Postal  Service  is  not 
helping  newspapers  either. 

Otto  Silha,  chairman  of  the  board  of 


Cowles  Communications,  and  chair¬ 
man  of  the  ANPA/National  News¬ 
paper  Association/ Ad  Bureau  postal 
task  force,  said  “unreasonably  low 
third-class  (marriage)  mail  rates  have 
produced  higher  first-class  (news¬ 
paper)  rates,  and  the  escalating 
volume  of  unsolicited  third-class  mar¬ 
riage  mail  is  now  showing  up  in  mail¬ 
boxes  across  the  land." 

And  Hollis  added,  “In  my 
judgment,  marriage  mail  will  prob¬ 
ably  not  be  curtailed  by  the  rate 
increases  currently  being  recom¬ 
mended  by  the  Postal  Service.” 

Closing  with  a  word  of  hope.  Hollis 
said,  “Once  we  all  understand  that 
marriage  mail  is  not  going  to  go  away, 
once  we  join  forces  and  find  creative, 
competitive  solutions  for  the  long 
term,  we'll  find  that  as  an  industry  we 
have  all  the  right  stuff  to  meet  this 
challenge.” 


John  Blair  purchase  of  ADVO  drains  newspaper  profits 


Last  year  one  of  newspapers'  most 
important  Sunday  coupon  inserters, 
the  John  Blair  Company,  purchased 
ADVO,  the  country's  largest  mailer, 
to  use  national  food  coupons  as  the 
wrapper  for  other  inserts. 

This  led  to  the  birth  of  “network 
mail,”  which  is  seen  as  a  potential 
major  drain  on  newspaper  advertising 
revenue. 

“Our  good  customer.  John  Blair, 
really  likes  the  network  mail  sys¬ 
tem,”  said  Jim  Hollis,  a  vice  president 
at  the  Newspaper  Advertising 
Bureau. 

Speaking  at  a  May  1  session  during 
the  American  Newspaper  Publishers 
Association's  annual  convention  in 
Montreal,  Hollis  said.  ADVO  gets 
“their  coupons  into  a  marriage  mail 
package  often  for  less  money  than  it 
costs  to  insert  them  into  newspapers, 
and  they  gain  the  advantage  of  being 


the  exclusive  couponer  in  that  pack¬ 
age.” 

ADVO  also  likes  Network  Mail, 
Hollis  said,  “because  national 
coupons  attract  a  readership  which 
spills  over  to  the  retail  inserts.” 

“This,”  he  said,  “enhances 
ADVO’s  ability  to  sell  to  additional 
advertisers.” 

Network  Mail  is  now  delivering  to 
almost  40  million  homes  each  month, 
Hollis  said,  “and  it’s  extremely  pro¬ 
fitable.”  He  pointed  out  that  once  the 
mail  broker  has  sold  enough  business 
to  cover  the  $74  per  thousand  rate, 
anything  sold  over  that  —  up  to  a  max¬ 
imum  weight  of  3.91  ounces  —  “is 
gravy.” 

According  to  Hollis,  marriage  mail 
had  its  best  year  of  growth  in  1983. 
ADVO  in  1983  had  revenues  of  $180 
million  and  has  doubled  its  revenue  in 
each  of  the  last  four  years. 


ADVO,  he  said,  now  has  \5%  of  all 
circular  business  and  it  projects  that 
this  figure  will  reach  30%  in  two 
years. 

“Newspapers  are  effectively  com¬ 
peting  with  marriage  mail  in  many 
markets  —  fighting  fire  with  fire,  dis¬ 
tributing  inserts  to  nonsubscribers  by 
mail  and  their  carrier  force,”  Hollis 
said.  “But  this  has  not  broken  the  grip 
marriage  mail  has  on  many  markets.” 

Newspapers'  ad  revenues  from 
inserts  showed  an  increase  in  1983, 
but  Hollis  warned  newspaper  publish¬ 
ers  that  this  increase  did  not  come  at 
the  expense  of  marriage  mail. 

“We  did  have  a  big  boost  in  1983, 
but  that’s  the  result  of  an  upturn  in  the 
economy  that  gave  newspapers  an 
increase  from  advertisers  of  all 
types.” 


NAB  revenues  estimated  at  $11.6  million  for  current  fiscal  year 


The  Newspaper  Advertising 
Bureau’s  revenue  from  dues, 
investments  and  project  expense 
recoveries  is  currently  estimated  at 
$11.6  million  for  the  fiscal  year  that 
will  end  May  31,  1984. 

All  excess  operating  funds  are  cur- 
rently  invested  in  short-term 
securities  presently  yielding  about 
10%,  according  to  William  O.  Taylor, 
outgoing  treasurer  of  the  Ad  Bureau 
and  president  and  publisher  of  the 
Boston  Globe. 

In  his  report  to  the  Ad  Bureau 
membership,  presented  during  the 
American  Newspaper  Publishers 
Association  convention  in  Montreal, 
Taylor  said  the  Bureau’s  permanent 


reserve’s  book  value  is  $2.2  million 
and  the  market  value  on  March  3 1  was 
$2.3  million. 

This  is  invested  50.2%  in  equities, 
8.2%  in  fixed  income-producing 
securities  and  4 1 .6%  in  money  market 
instruments  through  Irving  Trust 


Company  of  New  York,  Taylor  said. 

A  report  on  Ad  Bureau  membership 
revealed  that  49  new  members  have 
joined  since  June  1,  1983,  and  30 
members  have  resigned,  for  a  net 
membership  gain  during  the  current 
fiscal  year  of  19. 


Newspaper  ad  revenues  may  go  up  12% 


Newspapers  will  take  in  $23  billion 
in  advertising  revenues  during  1984,  a 
12%  increase  over  1983,  Newspaper 
Advertising  Bureau  president  Craig 
Standen  said  this  week. 

In  his  May  1  address  at  the  Amer¬ 
ican  Newspaper  Publishers  Associa¬ 


tion  annual  convention,  Standen  pre¬ 
dicted  that  national  advertising  reve¬ 
nue  in  newspapers  will  increase  by 
11%,  retail  by  12%  and  classified  by 
13%.  These  ad  revenue  hikes  will 
come  on  top  of  a  16.3%  overall 
increase  during  1983. 
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Advice  to  Audit  Bureau:  Ease  up 

Tampa  Tribune  circulation  manager  says  Bureau  should  allow 
newspapers  to  market  their  product  with  less  restrictions 


There  is  growing  sentiment  in  the 
newspaper  industry  that  the  Audit 
Bureau  of  Circulations  must  “mod¬ 
ernize”  itself  and  “allow  publishers 
to  market  their  products  with  less  res¬ 
trictions  and  regulations,”  Jack 
Butcher,  circulation  director  of  the 
Tampa  Tribune,  told  ANPA  members 
in  Montreal. 

Speaking  at  a  panel  session  on 
“Circulation  in  a  Changing 
Environment,”  Butcher  said  the 
Audit  Bureau  has  successfully  fulfil¬ 
led  its  original  mission  of  protecting 
the  “ethics  and  integrity”  of  news¬ 
papers,  but  added  that  “now  these 
same  methods,”  which  once  pro- 


ABC  should  “remain 
primarily  an  auditor’* 
while  developing  ways  for 
Its  reports  to  be  more  a 
marketing  service. 


tected  newspapers,  “are  strangling 
promotion”  and  preventing  the  use  of 
“modern  merchandising  tech¬ 
niques.” 

The  “big  question”  facing  publish¬ 
ers  about  the  Audit  Bureau,  Butcher 
said,  is;  “Does  ABC,  through  regula¬ 
tory  prohibitions,  keep  you  from 
marketing  your  product  in  such  a  way 
that  you  can’t  keep  up  with  the  growth 
potential  of  your  market?” 

Butcher  stressed  that  ABC  should 
“remain  primarily  an  auditor”  while 
developing  ways  for  its  reports  to  be 
more  a  marketing  service. 

The  use  of  premiums  with  subscrip¬ 
tion  sales,  greater  leeway  in  offering 
discounts,  and  promotion  of  coupon 
values  were  three  specific  areas 
where  Butcher  said  he  would  like  to 
see  liberalization  of  ABC  rules. 

He  added  that  ABC  is  already  “tak¬ 
ing  a  look”  at  the  coupon  rules  and 
remarked  those  rules  “could  very 
well  be  eliminated”  by  the  board. 

Publishers  were  assured  that  the 
Audit  Bureau's  own  integrity  would 
not  be  jeopardized  when  Butcher  re¬ 
minded  them  that  advertisers  and  ad 
agencies  together  make  up  a  majority 
of  the  ABC  board. 

He  said  that  majority  would  not 


agree  to  any  changes  in  ABC  pro¬ 
cedures  which  they  viewed  as  poten¬ 
tially  damaging  to  the  organization's 
credibility. 

However,  Butcher  noted  that  the 
current  ABC  reports  are  “less  use¬ 
ful”  to  advertisers  than  in  the  past. 

He  said  they  are  instead  beginning 
to  rely  more  on  “reader  research  re¬ 
ports,”  particularly  syndicated  stud¬ 
ies,  in  developing  their  marketing 
plans. 

Carleton  Rosenburgh,  circulation 
director  of  Knight-Ridder’s  Phi¬ 
ladelphia  Inquirer  and  Daily  News, 
told  the  session  that  newspapers  need 
to  step  up  their  efforts  to  build  circula¬ 
tion  in  multi-family  housing  units. 

“We  are  paralyzed  by  the  problems 
of  security,  collections  and 
uncooperative  managers,”  he  said. 

Yet  the  problems  are  worth  solving, 
he  added,  because  multi-family  units 
can  represent  one-third  of  the  local 
housing  market  and  are  one  of  its 
fastest-growing  segments. 

Rosenburgh  detailed  how  the  San 
Jose  Mercury  News,  another  Knight- 
Ridder  paper,  developed  a  sales  pro¬ 
gram  for  apartment  houses  and  con¬ 
dominiums  which  involved  offering 
the  managers  monetary  incentives  to 
help  sell  subscriptions. 

Some  newspapers,  such  as  the  Tor¬ 
onto  Star  and  San  Francisco 


He  said  that  majority 
would  not  agree  to  any 
change  In  ABC 
proc^ures  which  they 
viewed  as  potentially 
damaging  to  the 
organization’s  credibility. 


Examiner,  built  up  sales  in  multi¬ 
family  houses  by  providing  “mailbox 
units”  with  individual  keys  for  each 
subscriber,  Rosenburgh  said. 

His  own  newspapers  tackled  the 
problem  by  using  employee  carriers 
who  focused  on  “owner-occupancy” 
units. 

Rosenburgh  noted  that  the  Phi¬ 
ladelphia  newspapers’  penetration  of 


such  owners  units  was  double  that  of 
rental  apartments. 

Another  strategy,  he  noted,  was  to 
place  a  vending  box  in  the  lobby  to 
build  single-copy  sales  on  weekdays 
and  then  use  that  as  a  base  for 
developing  Sunday  home  delivery. 

James  F.  Robinson,  circulation 
director  of  the  Toronto  Star,  told  his 
audience  they  must  “never  forget  that 
new  revenue  opportunities  are  largely 
dependent  on  circulation  and  penetra¬ 
tion.”  To  build  up  those  numbers, 
Robinson  advised  that  newspapers 
should  become  “more  service 
oriented”  towards  readers  and 
advertisers,  but  they  also  should 


The  favorable  legal 
climate  Is  Important, 
Ballow  noted,  because 
without  a  “good 
distribution  system  to 
back  up  circulation  sales, 
you  won’t  keep  them." 


make  an  effort  to  increase  single-copy 
sales. 

“People  buying  your  weekend 
product”  are  the  best  prospects  for 
conversion  to  weekday  readers,  he 
added. 

Robinson  also  commented  that  “all 
new  products”  such  as  special  sec¬ 
tions  should  be  assessed  first  and 
foremost  for  their  “circulation 
impact.”  He  said  more  strategic 
planning  with  regards  to  circulation 
needs  to  be  done  by  newspapers,  and 
he  urged  more  cooperation  between 
the  circulation  and  editorial 
departments. 

He  pointed  out  that  a  good  rapport 
between  the  two  departments  is 
mutually  beneficial  since  editorial  is 
“closest  to  the  reader”  and  circula¬ 
tion  knows  what  effect  the  news  con¬ 
tent  has  on  street  sales. 

“Keep  the  editorial  department 
informed  of  single  copy  sales  re¬ 
sults,”  he  advised. 

Robinson  also  suggested  that  “all 
new  products”  such  as  special  sec¬ 
tions  being  developed  by  newspapers 

(Continued  on  page  46) 
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Frank  Batten  is  reelected  to  AP  board 

Landmark  Communications  chairman  receives  16,432  votes 


Frank  Batten,  chairman  of  Land¬ 
mark  Communications,  received  the 
most  votes  as  he  was  reelected  to  the 
Associated  Press  board  of  directors. 

Batten,  who  has  served  as  AP 
board  chairman  since  1982,  received 
16,432  votes.  He  was  one  of  five  per¬ 
sons  elected  to  the  board  in  the  over 
50,000  circulation  category. 

Others  elected  to  three-year  terms 
in  the  over  50,000  circulation  cate¬ 
gory  were:  Joe  D.  Smith,  publisher  of 
the  Alexandria  (La.)  Town  Talk 
(1 1,590  votes);  J.  Stewart  Bryan,  pub¬ 
lisher,  Richmond  (Va.)  Times- 
Dispatch  and  News  Leader  (10,631 
votes);  Tom  Johnson,  publisher  and 
chief  executive  officer,  Los  Angeles 
Times  (10,179);  and  James  Batten, 
president,  Knight-Ridder  Newspap¬ 
ers  (9,141). 

In  the  under  50,000  circulation  cate¬ 
gory,  John  Emmerich,  Jr.,  editor  and 
publisher  of  the  Greenwood  (Miss.) 
Commonwealth  and  several  other 
Mississippi  dailies,  was  reelected  to 
the  board  with  15,115  votes. 

Batten’s  reelection  and  the  fact  that 
he  received  nearly  5,000  more  votes 
than  the  next  closest  candidate  is  an 
indication  that  the  AP  membership  is 
pleased  with  the  phasing  in  of  the  new 
rate  structure  (see  story  on  page  13) 
and  with  Batten’s  leadership  as  board 
chairman. 

The  shift  to  a  new  rate  structure 
based  on  circulation  seemed  to  be 
explained  so  well  to  the  member 
newspapers  that  when  Batten 


J.  Stewart  Bryan 


Frank  Batten 

announced  that  the  board  had 
approved  the  rate  structure  method 
and  opened  the  floor  for  questions, 
only  two  persons  spoke. 

One  of  those  two  was  Katharine 
Graham,  chairman  of  the  board  of  the 
Washington  Post  Company,  who 
said,  “I  feel  AP  has  done  the  right 
thing  in  the  right  way  in  straightening 
out  the  rate  structure.” 


Graham  added,  "IVe 
have  the  dubious  honor 
of  having  received  what  I 
believe  Is  the  largest 
increase,  50%.” 


Graham  added,  “We  have  the 
dubious  honor  of  having  received 
what  I  believe  is  the  largest  increase, 
50%.  The  publisher  of  the  Washing¬ 
ton  Post  (Donald  Graham) 
understands,  forgives  and  even  en¬ 
dorses  the  new  rate  structure. 

“I  may  be  perceived  as  a  sort  of 
shill  since  I  just  went  off  the  board, 
but  you  are  to  be  commended,”  she 
said  in  addressing  Batten. 

That  exchange,  as  well  as  the  voting 
for  AP  board  members,  took  place 
during  the  AP  annual  meeting,  held 
during  this  week’s  American  News¬ 
paper  Publishers  Association  annual 
convention  in  Montreal. 

In  response  to  another  question. 


Batten  said  the  next  project  the  board 
will  tackle  is  revamping  AP’s  broad¬ 
cast  rate  structure. 

Batten  denied  that  newspapers, 
under  the  current  system,  are  sub¬ 
sidizing  broadcast.  On  the  contrary, 
Batten  said  that  if  broadcasters  were 
to  all  pull  out  of  AP,  it  would  have 
trouble  staying  operational. 

Three  women  who  ran  for  the  AP 
board  in  the  over  50,000  circulation 
category  were  defeated. 

Of  the  three,  Katherine  Fanning, 
editor,  Christian  Science  Monitor, 
received  the  most  votes.  She  finished 
sixth  (the  five  highest  were  elected) 
with  8,940  votes,  just  200  less  than 
James  Batten  of  Knight  Ridder. 

Edwin  Heminger,  editor  and  pub¬ 
lisher  of  the  Findlay  (Ohio)  Courier, 
finished  seventh  with  6,698  votes. 

He  was  followed  by  Ruth  Holm- 
berg,  publisher  of  the  Chattanooga 
(Tenn.)  Times,  who  received  6,334 
votes,  and  by  Mary  Schurz,  editor 
and  publisher  of  the  Advocate- 
Messenger  and  the  Kentucky  Advo¬ 
cate,  who  received  6,248  votes, 

Dave  Starr,  publisher  of  the  Spring- 
field  (Mass.)  Morning  Union  and  Eve¬ 
ning  News,  who  resigned  from  the 
United  Press  International  advisory 
board  in  order  to  run  for  the  Associ¬ 
ated  Press  board,  received  6,000 
votes. 

Starr  said  prior  to  the  election  that 
no  significance  should  be  placed  on 
his  leaving  the  UPI  advisory  board  in 
(Continued  on  page  13) 
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order  to  run  for  the  AP  board. 

“We  still  have  a  good  contract  with 
UPI,”  said  Starr,  who  is  also  senior 
editor  of  Newhouse  Newspapers. 
Last  year,  Starr  signed  new  contracts 
with  UPI  for  a  number  of  Newhouse 
newspapers. 

In  the  under  50,000  circulation  cate¬ 
gory,  Emmerich  defeated  Don  Camp¬ 
bell,  publisher  and  principal  stockhol¬ 
der  of  The  Columbian,  Inc.,  of  Van¬ 
couver,  Washington.  Campbell 
received  2,678  votes. 

The  AP  board  has  21  members.  The 
six  that  were  elected  this  week  will 
serve  three-year  terms.  A  board 
member  is  permitted  to  serve  three 
three-year  terms. 


Tom  Johnson 


James  Batten 


AP  board  approves  new  rate  structure 


The  Associated  Press  board  of 
directors  has  voted  unanimously  to 
replace  the  60-year-old  newspaper 
assessment  formula  based  on  market 
population  with  a  new  assessment 
formula  based  on  circulation. 

Under  the  new  formula,  the  price 
for  AF’s  basic  news  service,  as  well  as 
for  supplemental  services  such  as 
photos  and  high-speed  stocks,  will  be 
calculated  by  applying  that  weekly 
circulation  to  a  schedule  of  rates-per- 
thousand  plus  fixed  fees. 

The  phase-in  will  begin  January 
1985. 

Specifics  of  the  new  AP  formula 
were  published  in  the  April  7  issue  of 
E&P. 

AP  chairman  Frank  Batten  said  the 
response  to  the  new  formula  had  been 
“overwhelmingly  favorable”  and  the 
board  took  that  into  consideration 


when  it  voted  to  approve  the  new 
structure. 

“Some  voiced  concerns  about  var¬ 
ious  aspects  of  the  new  formula  and 
the  phase-in,”  Batten  said.  “Others, 
naturally,  did  not  welcome  the  impact 
on  their  papers’  assessments.  But  the 
overriding  point  was  this:  Virtually  all 
the  members  that  will  receive  the  larg¬ 
est  increases  said  they  believe  the 
new  formula  is  fair.” 

According  to  Batten,  most  memb¬ 
ers  said  the  old  formula  was  obsolete 
and  should  be  replaced.  “Many,”  he 
said,  “felt  the  change  was  long  over¬ 
due.” 

Batten  said  AP’s  management  will 
implement  the  new  formula  using  the 
latest  annual  circulation  reports  as  of 
July  1,  1984,  to  calculate  1985  rates. 

“The  board  will  adopt  AP’s  1985 
budget  in  October,”  Batten  said. 
“Therefore,  we  will  not  have  a  final 


1985  assessment  calculation  for  each 
member  until  that  time. 

“But  we  will  do  our  level  best  dur¬ 
ing  September  to  give  any  member 
who  requests  it  an  estimate  of  the  1985 
assessment  that  should  be  precise 
enough  for  budgeting.” 

Batten  said  AP  management 
approached  “this  radical  change  with 
caution  and  care.  They  devoted 
countless  hours  of  research,  analysis 
and  trial-and-error  testing  to  find  a 
workable  formula.  Their  hard  work 
and  skill  throughout  the  study  and  the 
effort  to  communicate  with  members 
has  been  impressive.” 

He  concluded,  “I’m  convinced  that 
the  AP  will  come  through  this  difficult 
passage  with  a  stronger,  more  cohe¬ 
sive  membership  than  ever.  That  will 
surely  result  in  better  service  and  a 
better  news  report  from  the  Associ¬ 
ated  Press.” 


L.A.  Times’  Johnson  elected  Ad  Bureau  chairman 


W.  Thomas  Johnson,  publisher  and 
chief  executive  officer  of  the  Los 
Angeles  Times,  was  elected  chairman 
of  the  Newspaper  Advertising  Bureau 
at  a  meeting  of  the  board  of  directors. 

Johnson  succeeds  Lloyd  Scher- 
mer,  president  of  Lee  Enterprises, 
who  had  been  chairman  for  the  past 
two  years. 

The  Ad  Bureau  board  met  during 
the  American  Newspaper  Publishers 
Association  convention  in  Montreal 
this  week. 

The  board  also  elected  Frank 
Daniels,  Jr.,  president  and  publisher 
of  the  Raleigh  (N.C.)  News  &  Obser¬ 
ver,  as  vice  chairman,  succeeding 
Johnson. 

Richard  Diamond,  publisher  of  the 


Staten  Island  (N.Y.)  Advance,  was 
elected  treasurer,  succeeding  William 
0.  Taylor,  publisher  and  president  of 
the  Boston  Globe,  and  Arthur  Ochs 
Sulzberger  was  reelected  secretary 
and  assistant  treasurer.  Sulzberger  is 
chairman  and  publisher  of  the  New 
York  Times. 

All  officers  were  elected  to  one- 
year  terms. 

The  membership  of  the  Ad  Bureau 
elected  and  reelected  several 
directors  to  serve  on  the  board. 

As  Class  A  directors  for  a  second 
three-year  term  expiring  in  May  1987, 
the  membership  elected:  William 
McClean,  Independent  Publications, 
Inc.;  Donald  Graham,  Washington 
Post',  James  Maroney,  Jr.,  Dallas 


News;  James  Ottaway,  Jr.,  Ottaway 
Newspapers;  Michael  E.  Pulitzer,  St. 
Louis  Post-Dispatch;  R.  David 
Threshie,  Orange  County  Register; 
and  Wilson  Weam,  Multimedia,  Inc. 

Elected  as  Class  A  directors  for  a 
first  three-year  term  expiring  in  May 
1987,  were:  J.  Stewart  Bryan,  Rich- 
mond  Newspapers;  Harold 
Andersen,  Omaha  World-Herald; 
Robert  Danzig,  Hearst  Corporation; 
Stanley  Stauffer,  Stauffer  Com¬ 
munications;  Michael  Metcalf,  Pro¬ 
vidence  Journal  &  Bulletin;  and 
Hubert  Kaltenbach,  Copley  News¬ 
papers. 

Elected  as  Class  B  directors  to  fill 
unexpired  terms  ending  in  May  1985, 
(Continued  on  page  46) 
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UNESCO  watchdog  seeks  funds 

World  Press  Freedom  Committee  says  it  requires  a 
stronger  financial  base  for  its  monitoring  efforts 


By  Andrew  Radolf 

Saying  the  need  to  “monitor”  the 
United  Nations  Educational, 
Scientific  and  Cultural  Organization 
will  be  even  more  important  if  the 
United  States  withdraws,  the  World 
Press  Freedom  Committee  told 
publishers  they  should  be  ready  to 
give  the  WPFC  more  financial  sup¬ 
port. 

“If  the  U.S.  does  leave,  we’ll  have 
a  bigger  job  and  a  bigger  challenge. 
Our  monitoring  work  will  be  more 
important,”  said  executive  director 
Dana  Bullen  at  the  WPFC’s  April  29 
biannual  meeting  in  Montreal. 

Harold  Andersen,  WPFC  chairman 
and  president  of  the  Omaha  World 
Herald  Co.,  pointed  out  that  dona¬ 
tions  and  interest  from  investments 
fell  short  of  meeting  expenses  the  last 
two  years  and  said  the  organization 
had  to  dip  into  its  capital  reserves  to 
cover  its  operating  deficits. 

“We’re  not  going  to  ask  you  for 
money  today,  but  don’t  be  surprised  if 
we’re  around  in  the  foreseeable  fu¬ 
ture,”  Andersen  said.  “We  need  to 
build  a  longer-term  financial  base.” 

Andersen  and  other  WPFC  officials 
reminded  the  publishers  that  no  mat¬ 
ter  what  the  United  States  does  at 
year-end  —  when  it  must  make  its 
final  decision  about  withdrawal  —  the 
communications  issues  in  UNESCO 
will  not  go  away. 

They  said  that  although  the  rhetoric 
in  UNESCO  about  the  New  World 
Information  Order  has  toned  down 
somewhat,  the  issue  is  far  from  dead. 

“The  movement  towards  the 
licensing  of  journalists  would  be 
much  further  down  the  road”  if  it  had 
not  been  for  the  vigilance  of  WPFC 
and  other  watchdog  groups, 
Andersen  said. 

He  added  that  the  WPFC’s  close 
relationship  with  the  State 
Department  was  a  “primary  factor” 
in  the  U.S.  decision  to  submit  its  with¬ 
drawal  notice. 


“We  focused  attention  on  com¬ 
munications  and  made  it  a  highly  vis¬ 
ible  aspect  of  its  (UNESCO’s) 
operation,”  Andersen  said. 

Andersen  and  Leonard  Marks, 
WPFC  treasurer  and  a  Washington 
attorney,  were  named  to  the  special 
State  Department  panel  which  will 
assess  UNESCO’s  performance  this 
year. 


“If  the  U.S.  does  leave, 
well  have  a  bigger  job 
and  a  bigger  challenge. 
Our  monitoring  work  will 
be  more  important.” 


UNESCO  is  still  talking  about 
“voluntary  national  or  regional  codes 
of  ethics”  and  the  phrase  “working 
conditions  of  journalists”  has  re¬ 
placed  “protection  of  journalists”  as 
the  buzzwords  for  imposing  restric¬ 
tions  on  news  media  freedoms,  said 
Ronald  Koven,  a  WPFC  consultant  in 
Paris  and  former  Washington  Post 
correspondent  and  foreign  editor. 

UNESCO’s  director-general, 
Amadou-Mahtar  M’Bow,  “has  not 
yet  come  to  grips  with  the  fact  the 
U.S.  might  leave,”  Koven  said.  He 
noted  that  the  Soviet  Union  and  Afri¬ 
can  countries  are  “very  concerned” 
about  the  prospect  of  a  U.S.  withdraw¬ 
al  and  may  seek  M’Bow’s  resignation 
to  prevent  it. 

“The  Soviets  and  Africans  have 
made  it  quite  clear  if  M’Bow  won’t 
cooperate,  they  may  be  willing  to  sac¬ 
rifice  him,“  Koven  said. 

He  remarked  that  there  are  two 
upcoming  UNESCO  meetings  which 
will  test  the  agency’s  willingness  to 
reform. 

The  first  is  a  meeting  of  the 
International  Program  for 
Development  of  Communications 
from  May  3  to  9  in  Paris  where  one  of 
the  proposals  calls  for  independent 


press  organizations  to  be  able  to  sub¬ 
mit  projects  without  needing  prior 
government  approval. 

The  second  is  the  May  9-24  meeting 
of  UNESCO’s  executive  board  where 
reform  proposals  will  be  introduced. 

However,  the  “willingness”  of  the 
board’s  56  countries  “to  entertain 
reform  appears  to  be  limited,”  Koven 
said. 

In  addition  to  its  UNESCO 
activities,  the  WPFC  is  involved  in 
monitoring  press-government  rela¬ 
tions  throughout  the  world,  in  helping 
to  set  up  training  programs  for  Third 
World  journalists,  and  in  arranging 
for  equipment  and  technology  to  be 
sent  to  privately-owned  media  in 
developing  countries. 

Albert  E.  Fitzpatrick,  associate 
editor  of  the  Akron  (Ohio)  Beacon 
Journal,  went  to  Africa  as  part  of  a 
WPFC  project. 

“In  most  (African)  countries  news¬ 
papers  don’t  have  top  priority  in 
development,”  he  said.  “The  con¬ 
cern  (of  governments)  is  keeping  the 
press  controlled.”  He  said  that  usual¬ 
ly  “any  person  in  the  government  has 
the  power  to  censor  the  press.” 

Bullen  remarked  that  Nigeria’s 
military  rulers,  who  overthrew  the 
country’s  democratically-elected 
government  New  Year’s  Eve,  have 
made  it  a  crime  for  journalists  to  pub¬ 
lish  false  reports  or  stories  ridiculing 
government  officials. 

Journalists  are  tried  in  a  court  made 
up  of  one  judge  and  three  military 
officers  —  with  “no  appeal”  allowed, 
he  said. 

The  WPFC  also  helps  to  protect  the 
rights  of  foreign  journalists  working  in 
the  United  States.  Bullen  noted  that 
the  WPFC  has  protested  the  federal 
government’s  new  practice  of 
accrediting  foreign  journalists  only 
after  they’ve  been  certified  by  their 
home  governments. 

“It’s  hard  not  see  elements  of 
licensing  in  this  practice,”  he  said. 


Judge  refuses  to  ban  three  papers  from  reporting  torture  case 


Citing  freedom  of  the  press,  a  Cali¬ 
fornia  judge  has  refused  to  ban  three 
newspapers  from  reporting  the  case 
of  a  young  mother  and  her  boyfriend 
charged  with  the  torture  murder  of  her 


5-year-old  boy. 

The  ban  had  been  sought  by  the 
defense  attorney  against  the  San 
Bernardino  Sun,  Ontario  Daily  Re¬ 
port  and  Fontana  Herald-News, 


“Unfortunately,  the  framers  of  the 
Constitution  put  freedom  of  the  press 
as  the  number  one  (amendment),” 

(Continued  on  page  46) 
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Supreme  Court  rules  on  libel 

Says  appeals  courts  should  consider  Issues  of  fact  as  well  as 
law.  Media  lawyers  see  decision  as  great  victory  for  press 


By  James  E.  Roper 

The  Supreme  Court  ruled  April  30 
that  federal  appeals  courts  are  obli¬ 
gated  to  consider  issues  of  fact  as  well 
as  law  in  hearing  appeals  of  libel  suits 
brought  by  public  figures. 

Some  media  lawyers  hailed  the  rul¬ 
ing  as  their  greatest  Supreme  Court 
victory  in  years.  They  said  it  will 
make  it  easier  for  defendant  publica¬ 
tions  which  have  lost  libel  suits  in  low¬ 
er  courts  to  win  on  appeal. 

Ordinarily,  an  appeals  court 
accepts  facts  as  determined  by  a  low¬ 
er  court  at  trials.  The  appeals  court 
tries  to  concentrate  on  questions  of 

Fred  Abrams,  a 
promment  defense  lawyer 
in  libel  cases,  said  the 
decision  was  “the  most 
significant  libel  ruling  of 
the  decade.” 

law  unless  the  facts  as  determined  by 
the  trial  court  are  “clearly 
erroneous.”  But  in  cases  raising  First 
Amendment  issues,  the  Supreme 
Court  said,  an  appellate  court  has  an 
obligation  to  make  an  independent 
examination  of  the  whole  record  to 
ensure  that  the  judgment  does  not 
constitute  a  forbidden  intrusion  on 
the  field  of  free  expression. 

The  decision,  an  affirmation  of 
principles  enunciated  in  the  landmark 
case  of  New  York  Times  v’5.  Sullivan 
20  years  ago,  was  on  a  suit  brought  by 
Bose  Corp.,  a  manufacturer  of 
loudspeakers,  against  Consumers 
Union  of  the  United  States,  publish¬ 
ers  of  Consumer  Reports  magazine, 
which  tests  and  reports  on  consumer 
products. 

In  1970,  the  magazine  published  an 
article  on  loudspeakers,  saying, 
among  other  things,  that  with  one 
Bose  model,  the  sound  of  individual 
musical  instruments  “tended  to  wan¬ 
der  about  the  room.”  When  Con¬ 
sumer  Reports  declined  to  run  a 
retraction,  Bose  sued. 

At  the  trial  in  a  federal  district  court 
in  Connecticut,  the  author  of  the  arti¬ 
cle  testified  nearly  six  days,  saying 
that  in  fact  the  sound  seemed  to  move 
along  the  wall  between  stereo  speak¬ 


ers.  He  had  no  explanation  of  why  he 
wrote  that  the  sound  tended  to  move 
“about  the  room.”  The  jury  deducted 
from  the  inaccuracy  in  the  article  that 
Consumer  Reports  had  printed  it  with 
“actual  malice”  —  that  is,  with 
knowledge  that  it  was  false  or  in  reck¬ 
less  disregard  of  its  truth  or  falsity. 
Consumer  Reports  was  ordered  to 
pay  Bose  $210,905  in  damages, 
interest  and  court  costs. 

The  magazine  took  the  case  to  the 
2nd  U.S.  Circuit  Court  of  Appeals, 
which  threw  out  the  suit.  It  said  facts 
presented  at  the  trial  failed  to  show 
that  Consumer  Reports  acted  with 
malice.  And  without  malice,  there 
could  be  no  successful  libel  suit 
brought  by  a  “public  figure”  —  and 
Bose  did  not  deny  that  it  was  a  “pub¬ 
lic  figure.” 

Said  the  appeals  court:  “CU  was 
guilty  of  using  imprecise  language  in 
the  article  —  perhaps  resulting  from 
an  attempt  to  produce  a  readable  arti¬ 
cle  for  its  mass  audience.  Certainly 
this  does  not  support  an  inference  of 
actual  malice.” 

Bose  then  appealed  to  the  Supreme 
Court,  arguing  that  rule  52(a)  of  the 
Federal  Rules  of  Civil  Procedure  bar¬ 
red  the  appeals  court  from  reversing 
the  “factual”  finding  of  malice.  The 
rule  states:  “Findings  of  fact  shall  not 
be  set  aside  unless  clearly  erroneous, 
and  due  regard  shall  be  given  to  the 
opportunity  of  the  trial  court  to  judge 
the  credibility  of  the  witnesses.” 

See  related  story  on  page  44 

The  Supreme  Court,  however, 
stated  that  rule  52(a)  does  not  prevent 
an  appellate  court  from  reviewing  the 
facts.  It  recalled  that  in  the  New  York 
Times  case,  the  high  court  stated: 
“The  court’s  duty  is  not  limited  to  the 
elaboration  of  constitutional  prin¬ 
ciples;  we  must  also  in  proper  cases 
review  the  evidence  to  make  certain 
that  those  principles  have  been  con¬ 
stitutionally  applied.”  This  require¬ 
ment  of  independent  appellate  re¬ 
view,  the  Supreme  Court  said,  re¬ 
flects  a  deeply  held  conviction  that 
judges  —  particularly  members  of  the 
Supreme  Court  —  must  exercise  such 
review  in  order  to  preserve  precious 


constitutional  liberties. 

“The  analysis  of  the  central  legal 
question  before  us  may  seem  out  of 
place  in  a  case  involving  a  dispute 
about  the  sound  quality  of  a  loud¬ 
speaker,”  said  the  majority  opinion. 
“But  though  the  question  presented 
reaches  us  on  a  somewhat  peculiar 
wavelength,  we  reaffirm  the  principle 
of  independent  appellate  review  that 
we  have  applied  uncounted  times 
before  .  .  .  Appellate  judges  in  such  a 
case  must  exercise  independent 
judgment  and  determine  whether  the 

Media  lawyers  have 
been  especially  eager  to 
use  appellate  courts 
because  increasing 
numbers  of  juries  are 
willing  to  award  actual 
and  punitive  damages  in 
iibei  cases . . . 

record  establishes  actual  malice  with 
convincing  clarity.” 

The  vote  was  6^3  with  Justice  John 
Paul  Stevens  writing  the  majority 
opinion.  Justice  Byron  White  dis¬ 
sented  without  explanation,  and  Jus¬ 
tices  William  Rehnquist  and  Sandra 
Day  O'Connor  signed  a  dissenting 
opinion  holding  that  trial  courts  were 
better  able  to  determine  facts.  They 
declared:  “The  court  (majority) 
remarks  that  the  question  presented 
'reaches  us  on  a  somewhat  peculiar 
wavelength,’  but  that  is  scarcely 
reason  for  transmitting  the  answer  on 
an  equally  peculiar  wavelength.” 

Fred  Abrams,  a  prominent  defense 
lawyer  in  libel  cases,  said  the  decision 
was  “the  most  significant  libel  mling 
of  the  decade.” 

Bruce  W.  Sanford,  another  media 
lawyer,  declared,  “It  says  clearly  that 
appellate  courts,  including  the 
Supreme  Court,  have  an  obligation  to 
do  a  cool,  dispassionate  scrutiny  of 
libel  verdicts.” 

Media  lawyers  have  been 
especially  eager  to  use  appellate 
courts  because  increasing  numbers  of 
juries  are  willing  to  award  actual  and 
punitive  damages  in  libel  cases  —  fre¬ 
quently  in  large  amounts  —  while 
appellate  courts  often  have  been  more 
sympathetic  to  defendants. 
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Seattle:  One  year  later 

A  look  at  the  Impact  of  the  year-old  joint  operating 
agreement  on  the  Post-Intelllgencer  and  the  Times 


By  M.L.  Stein 

The  Seattle  Post-Intelligencer  “is 
calculated”  to  turn  a  profit  by  the  end 
of  1984  thanks  to  its  joint  operating 
agreement  with  the  rival  Seattle 
Times,  P-I  publisher  Virgil  Fassio 
predicts. 

His  forecast  came  on  the  eve  of  the 
JOA’s  first  anniversary  May  23.  The 
two  newspapers  joined  forces  after  a 
bitter  2 '/2-year  court  battle  in  which  it 
was  claimed  that  the  ailing  P-I  could 
not  survive  without  the  agreement. 

Both  Fassio  and  Times  publisher 
W.J.  “Jerry”  Pennington  told  E&P 
the  JOA  is  working  out  well  for  both 
papers.  Moreover,  Fassio  continued. 


Between  1969  and 
1980,  the  P-I  lost  more 
than  $14  million  and  had 
been  steadily  losing 
ground  to  the  Times  in 
circulation  and 
advertising. 


the  Hearst  Corp.,  with  the  court  fight 
over,  is  pumping  more  money  into  the 
P-1  to  improve  its  coverage. 

“However,”  he  added,  “never 
during  the  legal  process  did  anyone 
ever  say  the  Post-Intelligencer  was 
not  a  good  product.” 

Nevertheless,  Seattle  is  a  changed 
newspaper  town  because  of  the  JOA. 

Under  the  agreement,  the  Times, 
which  had  a  good  profit  picture  prior 
to  the  JOA,  handies  all  production, 
advertising,  circulation  and  other 
business-related  functions  for  both 
papers.  Their  editorial  departments 
remain  separate  and  competitive, 
according  to  the  papers’  man¬ 
agements. 

Ownership  also  remains  separate, 
with  Hearst  controlling  the  P-I.  The 
Blethen  family  retains  ownership  of 
50.5%  of  the  Times  voting  stock,  while 
the  Knight-Ridder  Co.  owns  49.5%, 
according  to  Pennington. 

The  JOA  financial  arrangement 
works  this  way:  The  Times  takes  6% 
off  the  top  as  a  management  fee.  Out 
of  the  remainder  of  the  profits,  the 
Times  gets  66%  and  the  P-I,  34%. 


The  Times  pays  all  of  the  business- 
related  functions  for  the  two  news¬ 
papers. 

Fassio  said  some  P-I  advertising 
jobs  were  eliminated,  but  the  Times 
absorbed  P-I  circulation  employees. 

Both  Fassio  and  managing  editor 
James  Rennie  insisted  the  P-I  edito¬ 
rial  department  remains  competitive 
with  the  Times  despite  the  JOA. 

“We  always  have  been  fiercely 
competitive  and  we  are  competitive 
today,”  said  Fassio,  who  began  his 
career  as  a  newsman  in  Pittsburgh. 

Rennie  asserted  that  P-I  editorial 
activity  has  been  stepped  up  with  the 
advent  of  the  JOA  to  include  a  Wash¬ 
ington  bureau  and  the  assignment  of  a 
“Pacific  Rim”  reporter,  who  travels 
abroad  for  significant  stories  affecting 
the  Seattle  area. 

Fassio  stated  the  paper’s  sports, 
business  and  living  sections  have 
been  strengthened  because  of  new 
resources  available  to  the  paper. 

The  P-I  would  be  in  a  different 
position  without  the  JOA,  Fassio 
said. 

“The  paper  was  going  to  fail  with¬ 
out  an  agreement,”  he  declared. 
“There  was  no  way  to  convert  it  into  a 
profitable  newspaper.  When  there  is  a 
downward  spiral,  there  is  a  point 
where  it  is  irreversible.” 

Between  1969  and  1980,  the  P-I  lost 
more  than  $14  million  and  had  been 
steadily  losing  ground  to  the  Times  in 
circulation  and  advertising. 

The  JOA  was  opposed  by  a  group  of 
advertisers,  P-1  employees  and  some 
suburban  newspapers.  Opponents 
claimed  the  Hearst  Co.  had  received 
numerous  inquiries  about  selling  the 
paper  but  that  potential  buyers  had 
been  told  the  P-I  was  not  for  sale. 
Fassio  stated  there  never  were  any 
firm  offers  to  buy,  an  assertion  that 
Hearst  lawyers  made  in  court. 

The  U.S.  Circuit  of  Appeals  re¬ 
jected  another  opposition  argument 
that  the  Newspaper  Preservation  Act, 
which  allows  for  a  joint  operating 
agreement,  violates  First  Amend¬ 
ment  rights  of  smaller  newspapers. 
The  Supreme  Court  declined  to  hear 
the  case,  thus  paving  the  way  for  the 
JOA. 

In  fashioning  the  agreement,  the 
Times  discontinued  its  Monday- 
through-Friday  morning  edition  and 


the  P-I  its  Sunday  edition.  The  Times 
publishes  a  combination  Sunday  edi¬ 
tion  which  carries  the  names  of  both 
newspapers,  although  the  P-I  fur¬ 
nishes  only  about  six  pages  of  feature 
material. 

Both  Fassio  and  Pennington 
declined  to  hand  out  circulation  fi¬ 
gures  other  than  ABC  totals  as  of 
Sept.  30,  1983. 

They  showed  the  Times  with 
225,447  for  Monday  through  Friday, 
218,947,  Saturday,  and  469,488,  Sun¬ 
day. 

The  P-I  had  191,885  for  five  days 
and  163,842  on  Saturday. 

Pennington  said  that,  under  the 
JOA,  55%  of  all  ads  are  running  in 
both  papers  as  a  l  esult  of  a  combina¬ 
tion  discount  rate  of  15%  to  advertis¬ 
ers.  He  said  that  82%  of  national  ads 
appear  in  both  newspapers  as  well  as 
57.5%  of  classified  and  43.5%  of  retail 
ads. 

Pennington,  a  former  certified 
public  accountant  and  FBI  agent, 
who  has  been  with  the  Times  for 
almost  33  years,  said  the  JOA  has 
been  financially  beneficial  to  the 
Times  because  of  putting  out  both 
newspapers  in  one  plant  and  having 
one  Sunday  paper. 

“We  didn’t  get  into  this  (JOA) 
because  of  altruism,”  Pennington 
said.  “We’re  glad  the  Post- 
Intelligencer  was  able  to  survive  but 


Pennington,  a  former 
certified  public 
accountant  and  FBI 
agent,  who  has  been  with 
the  Times  for  almost  33 
years,  said  the  JOA  has 
been  financially  beneficial 
to  the  Times . . . 


our  primary  motive  was  profit.  We 
feel  the  JOA  makes  us  a  better  news¬ 
paper.” 

He  stated  that  Times  profits  have 
risen  since  the  JOA  became  effective. 

“There  has  been  added  money  for 
both  parties,”  Pennington  continued. 
They  (the  P-I)  were  in  a  tremendous 
loss  position.  We  had  72%  of  the  ad 
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tions  and  sometimes  we’re  embarras¬ 
sed  about  that.” 

But  the  JOA  is  not  regarded  as  a 
blessing  in  all  parts  of  King  County. 

Robert  E.  Hartley,  publisher  of  the 
suburban  Journal-American  in 
Bellevue,  which  opposed  the  agree¬ 
ment,  said  his  opinion  has  not 
changed. 

‘‘I  still  don’t  think  it’s  good  for  the 
newspaper  business  in  the  metropoli¬ 
tan  area  or  for  competition,”  he  com¬ 
mented.  “The  number  two  paper  is 
never  a  winner.  I  can’t  see  that  the  P-I 
or  the  Times  are  any  better  because  of 
the  JOA.” 

Hartley  said  he  never  believed 
Seattle  would  have  become  a  one- 
newspaper  town  if  the  JOA  had  not 
been  approved. 

“The  two  newspapers  would  have 
found  some  way  to  hang  in  and  com¬ 
pete  with  each  other,”  he  contended. 
“Now  there  are  no  longer  two  news¬ 
papers,  just  two  newsrooms.  There  is 


Oil  i»  slippt.-ig  Watt  baasti,  (/  'manrtiHu- 
through  cleanup  rm>rd'  during  Seattk  mit 
crew’s  fingers  '  - 


Summer  jobs  program 
will  employ  2.500  yr.uths 


owned  Everett  Herald  in  Snohomish 
County,  said  the  Seattle  agreement 
has  had  no  major  effect  on  his 
operation,  but  noted  that  the  Herald’s 
market  does  not  overlap  with  the 
Seattle  papers’  to  the  extent  of  the 
Journal-American’s. 

Hanson  pointed  out  that  his  paper 
launched  a  Sunday  edition  while  the 
JOA  was  being  formed  and  that  the 


values  when  the  JOA  was  augment¬ 
ed.” 

Times  general  manager  Harold  G. 
Fuhrman  said  ad  rates  have  been 
increased  since  the  agreement  to  re¬ 
flect  the  larger  circulation.  Some 
advertisers,  he  revealed,  cut  back  on 
space  buying,  but  the  Times  expects 
to  get  the  business  back. 

The  Times  is  currently  putting  out 
four  editions  a  day  and  the  a.m. 
Times,  two  editions,  the  first  being  at 
midnight.  The  Times’  first  edition  is 
11  a.m. 

Fuhrman  said  the  switching  of  pro¬ 
duction  to  the  Times’  more  modern 
facilities  “went  a  lot  more  smoothly 
than  we  anticipated.” 

The  P-I’s  computerized  editorial 
copy  is  filed  by  satellite  to  the  Times 
building  about  a  mile  away.  Three  P-I 
makeup  people  are  stationed  at  the 
Times. 

Times  executive  editor  James  B. 
King  asserted  that  readers  need  not 
worry  about  the  absence  of  editorial 
competition  between  the  papers. 

“Even  when  the  P-1  was  failing  it 
was  damn  competitive,”  he  recalled. 

“They  are  even  more  competitive 
now.  They  make  it  tough  for  us  and 
that’s  the  way  we  like  it.” 

Both  King  and  Rennie  said  the  JOA 
has  not  produced  any  morale  prob¬ 
lems  in  their  respective  newsrooms. 

King  said  he  has  been  convinced  all 
along  that  a  JOA  will  succeed  “if  it’s 
recognized  that  the  news  product  has 
to  be  the  top  priority.” 

According  to  King,  the  news  staffs 
of  the  two  papers  “don’t  even  talk  to 
each  other,  except  for  social  situa- 


University  of  Washington’s  School  of 
Communications  in  Seattle,  said  of 
the  JOA: 

“The  P-I  got  a  wonderful  deal  and 
they’re  doing  great.  But  a  lot  people 
around  here  don’t  feel  there  are  re^ly 
two  papers  anymore. 

Still,  Ames  commented,  “The  P-I 
has  always  been  the  livelier  and  more 
interesting  of  the  two  papers  and  this 
seems  to  be  continuing.” 

Rennie’s  statement  was  supported 
by  P-I  energy  writer  Joel  Connelly, 
who  told  E&P  that  the  JOA  had 
caused  some  “employment  turn¬ 
over”  in  the  newsroom,  but  the  situa¬ 
tion  had  “generally  stabilized.” 

“I  would  say  morale  is  fairly  high,” 
said  Connelly,  who  had  been  one  of 
the  staffers  opposed  to  the  present 
arrangement  during  the  court  squab¬ 
ble. 

One  reason  for  the  satisfaction, 
Connelly  noted,  is  the  infusion  of 
money  for  travel  and  expanded  news 
coverage.  He  said  that  since  the  JOA 
he  has  made  trips  to  Washington, 
D.C.,  Ottawa,  Portland,  Ore.,  and 
Helena,  Mont.,  on  assignment 

On  the  minus  side,  Connelly  went 
on,  he  believes  the  Sunday  news- 
very  long  and 


“I  Still  don’t  think  it’s 
good  for  the  newspaper 
business  in  the 
metropolitan  area  or  for 
competition,”  Hartley 
commented. 


Herald  is  continuing  its  upgrading 
process. 

In  reference  to  the  JOA’s  effect  in 
Seattle,  Hanson  said  he  has  seen  no 
“significant  change”  in  either  paper 
but  added:  “It  is  important  that  there 
is  a  choice  in  Seattle.” 

Greg  Atkins,  chairman  of  Seattle 
University’s  journalism  department, 
said  the  P-I  “appears  to  be  holding  its 
own,  but  I  don’t  think  it  has  improved 
as  a  result  of  the  JOA.” 

“The  biggest  detriment,”  he  went 
on,  “is  that  the  P-I  lost  its  Sunday 
paper  and  a  lot  of  regional  coverage 
has  been  lost  at  the  same  time.  I  would 
have  liked  to  see  two  completely 
independent  papers,  although  there 
still  seems  to  be  competitive  editorial 
coverage.” 

William  E.  Ames,  director  of  the 


paper  has  become 
very  magazinish.  There  is  too  much 
magazine  and  too  little  news.” 

Connelly  also  observed  that,  since 
the  JOA,  Fassio  has  become  more 
involved  in  the  city’s  business  com¬ 
munity  and  there  is  a  feeling  in  the 
newsroom  of  a  “slight  desire  on  the 
paper  to  please”  business  leaders. 

Another  P-I  reporter,  John  Hess- 
burg,  generally  agreed  with  Connolly, 
(Continued  on  page  46) _ 
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The  incoming  ASNE  president 

Oak  Ridger  editor  ‘Vick”  Smyser  wants  to  promote  minority 
hiring  and  increase  pubiic  confidence  in  newspapers 


By  James  E.  Roper 

Richard  D.  “Dick"  Smyser,  the 
incoming  president  of  the  American 
Society  of  Newspaper  Editors,  has 
special  enthusiasm  for  three  projects 
of  his  administration: 

•  Promoting  minority  hiring  in 
newsrooms. 

•  Increasing  the  public’s  confi¬ 
dence  in  newspapers. 

•  Studying  the  subtle  effects  that 
changing  technology  has  on  news 
operations. 

Smyser,  editor  of  the  Oak  Ridge 
(Tenn.)  Oak  Ridger,  outlined  his 
goals  in  an  interview  before  the  start 
of  the  ASNE  convention  in  Washing¬ 
ton,  D.C.  The  convention  will  elect 
seven  new  members  of  its  16-member 
board  of  directors  and  the  new  board 
then  will  select  Smyser  as  ASNE 
president,  a  reward  for  his  many  years 
of  service  to  the  organization. 

Smyser’s  work  —  he  has  been  on 
the  ASNE  board  since  1975  — 
boosted  him  to  the  ASNE  presidency 
despite  the  fact  that  he  edits  a  paper 
with  only  12,197  circulation  operating 
in  a  federally-founded  city  devoted  to 
atomic  developments,  and  operating 
in  the  shadow  of  two  much  larger  pap¬ 
ers  in  adjacent  Knoxville. 

The  Oak  Ridger’ s  motto  is  “First  of 
all  the  home  news”  but  neither  the 
paper  nor  Smyser  feels  parochial. 
Living  in  the  vast  atomic  complex, 
where  one  out  of  every  30  persons  has 
a  doctorate  degree,  imparts  a  concern 
for  general  issues. 

One  of  the  most  pressing,  Smyser 
said,  is  the  ASNE  campaign  to  en¬ 
courage  minority  hiring  in  news¬ 
rooms.  Smyser  said  outgoing  ASNE 
President  Creed  Black  had  advanced 
that  cause  and  he  hoped  to  take  furth¬ 
er  steps  toward  the  goal  of  having 
minorities  represented  in  newsrooms 
in  proportion  to  their  share  of  the  pop¬ 
ulation  by  the  year  2000. 

“More  minorities  in  the  news¬ 
rooms  would  sensitize  us  to  minority 
worries  and  improve  our  coverage  of 
minority  interests,"  Smyser  said.  “It 
would  have  an  immediate  effect  on 
news  stories  and  how  we  do  them.  It 
would  affect  our  economic  interest  in 
selling  newspapers." 

Smyser  is  also  enthusiastic  about 
prospects  of  a  “Credibility  Com¬ 
mittee”  headed  by  David  Lawrence 


Jr.  of  the  Detroit  Free  Press.  It  will  be 
devoted  to  increasing  the  public’s 
confidence  in  newspapers. 

“We  think  we  are  doing  a  better  job 
than  the  public  gives  us  credit  for,” 
Smyser  said.  “We  want  to  bridge  the 
gulf,  improve  the  public’s 
understanding  of  what  we  do  and  why 
we  do  it.” 

Smyser  also  has  special  affection 


“More  minorities  in  the 
newsrooms  wouid 
sensitize  us  to  minority 
worries  and  improve  our 
coverage  of  minority 
interests”  Smyser  said. 


for  a  “New  Directions  ’  committee, 
headed  by  John  McMillan  of  the 
Salem  (Ore.)  Statesman-Journal,  to 
study  some  of  the  effects  —  “little 
subtleties”  —  that  technological 
changes  have  brought  to  newsrooms. 

Said  Smyser:  “I’ve  been  disturbed 
by  the  lack  of  clackity-clack  or  bells  in 
the  newsroom.  Nowadays  news  ar¬ 
rives  like  atomic  radiation  —  you 
can’t  feel  it,  smell  it  or  hear  it.  What 
effect  does  that  have?  The  day  Presi¬ 
dent  Kennedy  was  shot,  some  visiting 
Cub  Scouts  were  the  first  to  see  the 
news  and  alert  our  editors.” 

Smyser  also  pledged  to  pursue  the 
“never-ending”  battle  for  press  free¬ 
doms  in  an  environment  that  allows 
newspapers  to  thrive. 

“I  just  can’t  see  our  country  with¬ 
out  newspapers  —  something  to  hold 
in  your  hand  and  read  when  and 
where  you  want  to  hold  something  in 
your  hand  and  read,”  Smyser  said. 

Smyser,  now  60,  made  his  first 
foray  into  the  world  of  journalism  at 
the  age  of  1 1  when  he  and  a  pal  printed 


A  rash  of  room  burglaries  beginning 
on  April  27  plagued  some  of  the 
publishers  attending  the  American 
Newspaper  Publishers  Association 
convention  in  Montreal. 

Burglaries  of  publishers’  rooms 
were  reported  at  the  Chateau  Cham¬ 
plain  and  Four  Seasons  hotels. 

One  of  the  families  victimized  was 
the  Newhouses,  according  to  a  report 


a  news  sheet  on  a  Ditto  machine  in  his 
native  town  of  York,  Pa.  They  per¬ 
haps  were  inspired  by  his  older 
brother,  A.S.  Smyser,  now  retired 
after  37  years  with  the  Honolulu  Star- 
Bulletin. 

He  studied  journalism  for  three 
years  at  Penn  State  before  being 
called  into  the  army  in  1943.  The  army 
gave  him  intense  instructions  in  the 
Dutch  language  —  presumably  for 
some  hush-hush  operation  in  the 
Dutch  colonies  in  the  Pacific  —  and 
then  sent  him  and  six  others  to  Italy  to 
become  code  clerks  for  the  Office  of 
Strategic  Services,  “probably 
because  we  could  type,”  Smyser 
said. 

After  World  War  II,  Smyser 
obtained  his  degree  from  Penn  State, 
and  worked  as  a  reporter  for  three 
years  for  the  Chester  (Pa.)  Times 
under  the  late  Alfred  G.  Hill.  When 
the  government  wanted  a  newspaper 
established  in  Oak  Ridge  in  1949,  Hill 
put  up  the  money  and  sent  Smyser  to 
the  atomic  city  as  editor. 

Hill’s  one  requirement  was  that  the 
government  promise  to  let  Smyser 
put  out  a  paper  “just  like  the  New 
York  Times."  Well,  the  Oak  Ridger 
with  12,197  circulation  isn’t  like  the 
New  York  Times  in  many  respects 
but  it  has  had  the  freedom  to  recount 
the  transformation  of  Oak  Ridge  from 
a  secret  atomic  base  into  a  thriving, 
largely  civilian  community  concerned 
not  only  with  atomic  weapons  but  also 
atomic  energy  and  atomic  research. 

“We’re  a  local  paper  —  a  reason¬ 
ably  good  local  paper,”  Smyser  said. 

In  his  35  years  as  editor,  the  Oak 
Ridger  has  won  31  public  service 
awards  in  annual  competitions  of  the 
Tennessee  Press  Association.  His 
own  editorials  have  won  ten  first 
prizes. 


in  the  Montreal  Gazette.  Mr.  and 
Mrs.  Theodore  Newhouse  reported 
that  their  locked  luggage  in  their  room 
was  broken  into  and  jewelry,  cash  and 
travelers’  checks  were  stolen.  And 
Mark  Newhouse  reported  to  police 
that  his  room  had  been  burglarized. 

Another  victim  of  the  burlaries, 
according  to  the  Gazette,  was  John 
McGee  of  the  Charleston  Daily  Mail. 


Burglars  raid  ANPA  convention  hotels 
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Chrysler’s  Lee  lacocca  knocks  his  news  critics 


Newspapers  have  printed  “mis¬ 
conceptions”  about  Chrysler’s  return 
to  profitability,  chairman  Lee  A. 
lacocca  said,  but  he  also  drew  para¬ 
llels  between  his  once  nearly  bank¬ 
rupt  company  and  the  newspaper 
industry. 

“If  you  take  (financial  critics) 
seriously,  we’re  both  dinosaurs  in  this 
room,”  lacocca  said  at  the  April  30 
Associated  Press  annual  luncheon 
during  the  American  Newspaper 
Publishers  Association  convention. 

But  lacocca  said  he  rejects  the  idea 
that  American  auto  workers  cannot 
compete  successfully  with  the 
Japanese,  or  that  newspapers  will  be 


driven  out  of  business  by  electronic 
information  systems. 

And  he  compared  the  competition 
between  American  and  Japanese 
automakers  to  the  circulation  war 
between  the  Detroit  News  and  Detroit 
Free  Press. 

“Each  of  the  papers  seems 
determined  to  be  the  survivor,  and 
they  compete  like  hell.  That  competi¬ 
tion  benefits  the  readers,”  lacocca 
said. 

A  similar  international  competition 
among  automakers  would  benefit 
consumers,  he  said,  but  the  problem 
is  that  the  Japanese  are  subsidized  by 
a  grossly  undervalued  yen  and  a  re¬ 
bated  commodity  tax. 


The  press  has  not  done  a  good  job  of 
covering  that,  he  said.  lacocca  was 
particularly  critical  of  the  Wall  Street 
Journal  and  New  York  Times,  which 
have  editorially  opposed  imported  car 
restrictions  and  the  federal  loan  bail¬ 
out  which  saved  Chrysler  from  bank¬ 
ruptcy. 

“All  I  want  newspapers  to  do  is  get 
their  facts  straight,  and  then  let  the 
readers  determine  what  they  think  of 
import  restrictions,”  lacocca  said. 

lacocca  also  told  the  AP  luncheon 
that  the  financial  health  of  newspap¬ 
ers  ultimately  depends  on  the  survival 
of  basic  “smokestack”  industries  in 
the  U.S. 


enough? 

Good 

enough  to  have  the  highest  Metro  penetration  of  any 
morning  newspaper  in  the  country  (Circ.  ’83/’84). 

Good 

enough  to  have  won  60  percent  of  the  first-place 
awards  for  our  circulation  category  during  the  most 
recent  state  press  association  contest. 

Good 

enough  to  have  added  new  feature  sections, 
revamped  our  television  magazine,  revised  our 
typography  and  adopted  a  new  nameplate  as  part  of 
a  yearlong  design  project  in  1 983. 

Good 

enough  to  run  top-quality  process  color. 

Good 

enough  to  offer  advertisers  zoned  and  alternative 
distribution. 

And  that’s  still  not  good  enough  for  us. 


raessenger-Inquirer 

OWENSBORO,  KY.  * 

Good,  and  getting  better  all  the  time. 
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What  is 
brand  new, 
provocative, 
unbiased, 
concise, 
and  made 
for  opinion 
ieaders? 


April  16, 1984.  The  first  National  Edition  is  published. 

To  the  left,  Floyd  Sparks,  owner  of  Sparks  Newspapers, 
which  is  printirig  the  Northern  California  National  Edition, 
looks  at  the  first  copies  with  Washington  Times  Editor 
and  Publisher  James  Whelan. 

The  Washington  Times  National  Edition.  Now  distributed  via 
satellite  in  Northern  California;  soon  to  be  distributed  to 
Southern  California.  Watch  a  stimulating  national  publication 
reach  out  to  America’s  opinion  leaders. 


The  national  journal  of  news,  politics  and  commentary. 
Via  satellite  weekdays.  (202)  636*3051. 


Why  newspapers  lose  readers 

Distrustful  of  politicians  and  the  news  media,  many  people 
seek  mediums  that  do  not  confront  them  with  bad  news 


Newspapers  have  lost  household 
penetration  for  numerous  reasons 
ranging  from  the  effects  of  Cold  War 
propaganda  to  a  weakened  civic  spir¬ 
it,  a  clinic  at  the  American  Newspaper 
Publishers  Association  was  told  April 
30. 

In  a  report  to  the  clinic,  John  B. 
Mauro,  director  of  research  for  Media 
General  Inc.,  said  many  aspects  of 
modern  American  life  militate  against 
newspaper  subscription  and  reeding. 

Distrustful  of  the  media  and  politi¬ 
cians,  and  fearful  for  the  world’s  fu¬ 
ture,  many  Americans  seek  out 
mediums  which  do  not  confront  them 
with  bad  news,  he  said. 

In  addition,  Mauro  said,  the  post- 
World  War  II  population  shift  to  the 
suburbs,  increasing  family  mobility 
and  divorce  have  hurt  newspapers  by 
weakening  local  ties,  hampering 
delivery  and  cutting  into  the  time  for 
newspaper  reading. 

But  another  panelist  said  that  much 


of  the  decline  in  household  penetra¬ 
tion  can  be  blamed  on  the  papers 
themselves. 

“These  causal  factors  become 
almost  temptations,”  said  Gregory  L. 
Stevens,  assistant  publisher  of  the 
Napa  (Calif.)  Register. 

“We  almost  in  some  dark  way  wel¬ 
come  them  because  they  let  us  off  the 
hook,”  he  added. 

See  related  story  on  page  4. 

Stevens  said  newspapers  could 
improve  their  penetration  by  com¬ 
missioning  readership  studies  by  out¬ 
side  consultants;  training  circulation 
sales  staff  to  report  reasons  for  stop 
orders  and  to  counter  sales  objec¬ 
tions;  preventing  late  delivery;  and 
concentrating  on  improving  the  news 
product  rather  than  on  contests  or 
promotional  giveaways. 

Much  the  same  advice  was  given  by 
Donald  B.  Towles,  vice  president  of 


the  Louisville  Courier-Journal  and 
Louisville  Times.  Towles,  a  senior 
vice  president  of  the  International 
Newspaper  Promotion  Association, 
said  the  fight  for  readers  transcends 
concerns  about  the  economic  health 
of  newspapers. 

“There  is  a  greater,  more  overrid¬ 
ing,  issue  which  we  are  involved  in,” 
Towles  said.  “We  are  involved  in  a 
battle  to  preserve  the  printed  word,  in 
a  battle  to  promote  the  value  of  litera¬ 
cy  in  the  world,  in  a  battle  not  just  to 
save  newspapers,  but  to  preserve  the 
idea  of  a  free  and  educated  society.” 

Stops  ITU  referendum 

A  federal  district  court  judge  in  San 
Francisco  May  1  issued  a  temporary 
injunction  preventing  the 
International  Typographical  Union 
from  holding  a  referendum  May  16  on 
merging  with  the  International 
Brotherhood  of  Teamsters. 


Need  to  fire  up  your 
community  about  arson? 

If  so,  maybe  we  can  help.  We  have  a  package  of  background 
information  and  questions  that  could  help  you  take  an  in-depth 
look  at  this  ever-growing  problem  and  how  it’s  affecting  your  com¬ 
munity.  We  also  can  provide  material  to  firefighters  and  law  en¬ 
forcement  people  that  will  help  them  identify  arson  and  effectively 
deal  with  those  who  commit  it.  For  a  closer  look  at  arson  and  how 
to  combat  it  in  your  town,  write  or  call  for  our  Arson  Awareness 
Kit.  Cail:  309-766-2625  or  write; 


Media  Information  Service 
Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701 
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ADDRESSING  TDinDRRDUJ  TODAY. 


Imagine. 

A  remarkable  new  ZIP  Code  system 
for  business  mailers.  So  precise  it 
can  actually  pinpoint  specific  streets, 
specific  buildings.  Even  specific  build¬ 
ing  floors. 

That’s  the  ZIP  -i-  4  code. 

Now  imagine  a  computerized  sorting 
system  so  advanced  that  it  automati¬ 
cally  reads  the  last  line  of  the  address 
off  your  envelope.  Reducing  sorting 
time  while  increasing  sorting  efficiency. 

That’s  the  Optical  Character  Reader 
(OCR). 

EFFICIENCY. 

Perhaps  most  amazing  is  the  fact 
that  both  the  ZIP  -i-  4  program  and  our 
OCR’s  are  already  in  place.  Ready  to 
bring  technological  efficiency  to  the 


mountainous  task  of  moving  100  billion 
pieces  of  business  mail  per  year. 

But  to  deliver  the  future,  we  need 
your  help. 

Begin  by  being  sure  that  the  entire 
address  on  all  your  business  mail  is 
totally  visible,  legible  and  located 
properly.  Your  local  post  office  can  give 
you  all  the  information  you  need. 

ECONOMY. 

Use  of  ZIP  -t-  4  codes  is  voluntary. 

But  by  adopting  them,  you’ll  be 
rewarded  in  the  form  of  more  stable 
postal  rates.  In  fact,  when  you  meet 
the  eligibility  requirements,  you  can 
start  saving  postage  right  away. 

If  you’re  a  First-Class  mailer  of  500 
pieces  or  more  who  already  presorts, 
you  can  save  a  half-cent  per  piece 


when  you  use  ZIP  -t-  4  codes.  And  that’s 
on  top  of  the  three-cent  discount  for 
presorting. 

If  you’re  a  First-Class  mailer  who 
doesn’t  presort  but  mails  250  pieces  at 
a  time,  you  can  save  nine-tenths  of  a 
cent  per  letter. 

And  no  matter  how  many,  or  how  few, 
pieces  you  mail,  using  ZIP  -t-  4  codes 
can  give  you  a  cleaner,  more  efficient 
mailing  list.  Plus  more  consistent 
delivery. 

COOPERATION. 

Let  us  show  you  how  you  can  put 
more  zip  in  your  mail  service.  Contact 
your  local  Postmaster  or  ^ 
Customer  Service  Represen-  ^  ? 

tative.  And  send  yourself  ■ 

into  the  future.  c  usps  i983 


NEWSPEOPLE  IN  THE  NEWS 


The  Alumni  Council  of  Bethany 
(W.Va.)  College  is  presenting  its 
annual  Faculty  Recognition  Award  to 
James  W.  Carty  Jr.  for  25  years  of 
significant  service  as  professor  of 
journalism.  He  is  a  former  staff  mem¬ 
ber  of  the  Nashville  Tennessean,  the 
Daily  Oklahoman,  Oklahoma  City; 
the  Quincy  (Ill.)  Herald-Whig  and  the 
Yukon  (Okla.)  Sun.  Dr.  Carty  is  the 
author  of  several  books  and  has 
taught  overseas. 

*  *  * 

Lawrence  K.  Beaupre,  managing 
editor  of  the  Rochester  (N.  Y.)  Times- 
Union  since  1980,  was  named  editor 
and  vice  president  of  the  Westches¬ 
ter  Rockland  Newspapers,  White 
Plains,  N.Y.  Beaupre  joined  Gannett 
in  1968  as  a  reporter  for  the  Times- 
Union.  He  has  served  as  city  editor, 
executive  city  editor,  and  assistant 
managing  editor  of  the  newspaper. 

♦  *  ♦ 

James  G.  Wieghart,  editor  of  the 
New  York  Daily  News,  has  received  a 
Chancellor’s  Award  for  Dis¬ 
tinguished  Service  in  Journalism  from 
his  alma  mater,  the  University  of  Wis¬ 
consin  School  of  Journalism  and 
Communications. 
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Standard  Zimmerman  Farquhar 

NEW  TITLES  IN  OKLAHOAAA  CITY— 

Jim  Standard  was  named  executive  editor  of  the  Daily  Oklahoman  and 
Oklahoma  City  Times  with  the  recent  merger  of  the  two  newspapers.  Stan¬ 
dard,  managing  editor  of  both  newspapers  since  1 975,  is  responsible  for  the 
news  and  editorial  departments. 

Jack  Zimmerman,  assistant  managing  editor  of  the  Oklahoman,  was 
named  managing  editor  and  is  in  charge  of  day-to-day  newsroom 
operations. 

Bob  Farquhar,  assistant  managing  editor  of  the  Times,  has  been  named  to 
the  newly  established  position  of  director  of  new  systems.  He  directs  electronic 
production  systems  in  the  newsroom  and  oversees  marketing  and 
development  of  computerized  information  systems. 

Standard,  on  the  staff  since  1960,  held  writing  and  editing  posts  before 
being  named  managing  editor.  Zimmerman,  with  the  Oklahoman  since  1 980, 
previously  was  assistant  to  the  executive  editor  af  Gannett's  Rochester,  N.Y., 
papers.  Farquhar  was  with  the  Oklahoma  newspapers  1 3  years  before  being 
named  managing  editor  of  the  Charlotte  (N.C.)  News  in  1972,  returning  to 
Oklahoma  in  1977. 


Carlos  E.  Warner  has  been 
appointed  publisher  and  general  man¬ 
ager  of  the  Salem  (Ohio)  News.  War¬ 
ner  most  recently  was  circulation 
director  for  the  Kokomo  (Ind.)  Tri¬ 
bune  and  had  served  in  circulation 
capacities  at  several  other  newspap¬ 
ers. 

*  ♦  * 

James  A.  Rousmaniere,  Jr.,  has 
been  appointed  editor  of  the  Keene 
(N.H.)  Sentinel  and  president  of 
Keene  Publishing  Corporation.  A 
former  Washington  economics  corre¬ 
spondent  for  the  Baltimore  Sun,  his 
most  recent  post  was  assistant  pub¬ 
lisher  of  the  Sentinel. 

Thomas  F.  Kearney,  managing 


editor/news  of  the  Sentinel,  was 
named  executive  editor  with 
responsibilities  for  newsroom 
operations.  Kearney  joined  the  paper 
as  a  reporter  in  1%8  and  was  named 
managing  editor/news  in  1981,  the 
year  Rousmaniere  joined  the  staff. 

James  D.  Ewing,  who  has  been 
president  and  publisher,  will  be  chair¬ 
man  of  the  board  of  the  company  and 
continue  as  publisher,  a  post  he  has 
held  since  1954. 

*  *  ♦ 

Nicholas  A.  DcAngelo  has  been 
appointed  advertising  director  of  the 
Malden  (Mass.)  Evening  News  and  its 
two  sister  papers  —  the  Melrose  Eve¬ 
ning  News  and  Medford  Daily  Mer¬ 
cury. 

He  joined  the  Mercury  in  1981  as 
advertising  manager  and  in  1982  was 
promoted  to  manager  of  the  classified 
department. 

*  *  * 

Donald  MacMannis  retired  from 
Metropolitan  Sunday  Newspapers, 
Inc.,  on  March  30  after  18  and  one- 
half  years  on  the  advertising  sales 
force.  He  previously  was  on  the  sales 
staff  of  Parade  magazine.  Household 
Magazine  and  with  Julius  Matthews. 
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Michael  D.  Squires  has  been 
named  eastern  advertising  manager  of 
the  Chicago  Sun-Times  office  in  New 
York. 

Squires,  who  has  been  division 
manager  for  the  eastern  region  since 
1981,  joined  the  newspaper  in  1973. 

Charles  J.  Agresti  and  Robert 
W.  Hawkinson  were  named  as  asso¬ 
ciate  managers. 

Other  changes  at  the  Sun-Times: 
Ralph  J.  Liquori  has  been  named  to 
the  newly  created  position  of  execu¬ 
tive  director  of  the  Chicago  Sun- 
Times  Charity  Trust.  Liquori,  a  19- 
year  veteran  of  Field  Enterprises,  the 
paper’s  former  owner,  was  most  re¬ 
cently  Sun-Times  public  relations 
director. 

Succeeding  Liguori  as  public  rela¬ 
tions  director  is  Kip  Jamison,  who 
transfered  to  the  public  relations 
department  four  months  ago  from  a 
similar  post  at  Field  Enterprises  the 
past  seven  years. 

♦  ♦  ♦ 

Robin  Reibel,  formerly  with  the 
Associated  Press  and  more  recently 
director  of  public  relations  at  WNEV- 
tv,  Boston,  has  resigned  to  become 
divisional  director  of  com¬ 
munications  and  events  at  Filene’s 
Department  Stores,  Boston. 

)|c  i|c  iK 

Peter  Hvizdak  of  the  New  Haven 
Register/Journal-Courier  has  been 
named  1984  Photographer  of  the  Year 
by  the  Connecticut  News  Photo¬ 
graphers  Association.  Tony  Bace- 
wicz  of  the  Hartford  Courant  was 
elected  association  president  for  the 
next  two  years. 

♦  *  ♦ 

Nadine  Grabowski  has  been 
appointed  city  home  delivery  mana¬ 
ger  of  the  St.  Louis  Globe-Democrat, 
moving  from  the  New  York  Times 
nation^  edition  in  Chicago.  She  also 
will  oversee  development  of  city 
home  delivery  of  the  St.  Louis  Eve¬ 
ning  News,  the  Globe-Democrat’s 
evening  publication. 
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Connecticut  Newspapers,  Dallas  Times 
Herald,  Denver  Post,  Detroit  News,  Hartford 
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SiG  Gissler  has  been  named  asso¬ 
ciate  editor  of  the  Milwaukee  Journal. 
Gissler  began  his  career  at  the  Journal 
as  an  editorial  writer  in  1%7,  and  most 
recently  was  editorial  page  editor. 

In  other  changes  at  the  Journal, 
George  Lockwood  has  been  named 
magazine  editor,  features.  Lockwood 
who  joined  the  Journal  in  1956,  was 
most  recently  assistant  managing  edi¬ 
tor,  features. 

Howard  Fibich  was  named  assis¬ 
tant  managing  editor,  replacing  the 
late  Harry  Hill. 

Lois  Blinkhorn  was  named  to  a 
newly  created  position,  assistant 
managing  editor,  administration. 

David  Behrendt  was  named  edito¬ 
rial  page  editor. 

«  *  « 

George  H.  Gurley  Jr.  was  named 
local  columnist  for  the  Kansas  City 
Times.  He  has  taught  classes  at  the 
American  University  in  Beirut  and 
aside  from  writing,  now  teaches  at  the 
University  of  Missouri-Kansas  City 
and  Washburn  University. 

«  «  Ik 

David  Tyler  has  joined  the 
Beaumont  Enterprise  as  city  circula¬ 
tion  manager.  Most  recently  he  was 
self-employed,  selling  his  own  district 
manager  training  program  and  earlier 
was  with  Charleston  (W.  Va.)  News¬ 
papers  and  the  Houston  Chronicle. 

)|<  *  * 

Albert  J.  Parisi,  Hackensack, 
New  Jersey  correspondent  of  the 
New  York  Times,  was  elected  1984-85 
president  of  the  North  Jersey  Press 
Club,  succeeding  Charles  Horner, 
Mountainside,  New  Jersey  news 
coordinator  of  WOR-tv,  New  York 
City. 


Mark  Sims  has  been  named  to  the 
newly  created  position  of  design  edi¬ 
tor  of  the  Houston  Chronicle  and  will 
coordinate  the  graphic  and  photogra¬ 
phy  operations.  Sims  also  will  over¬ 
see  revision  of  existing  sections  and 
development  of  new  projects. 

Sims  moved  from  the  Denver  Post, 
where  he  served  as  projects  editor  and 
entertainment  editor.  Earlier,  Sims 
was  projects  editor  of  the  Dallas 
Morning  News. 

♦  ♦  ♦ 

James  G.  Minter  Jr.,  vice  presi¬ 
dent  and  editor  of  the  Atlanta  Journal 
and  Atlanta  Constitution,  was  named 
the  1984  Outstanding  Alumnus  of  the 
University  of  Georgia  School  of  Jour¬ 
nalism  and  Mass  Communication, 
Athens.  Minter  was  honored  at  the 
annual  meeting  of  the  Journalism 
Alumni  Association  at  the  Athens 
Country  Club. 

♦  ♦  * 

Christine  R.  Dunpiiy,  who  joined 
the  Worcester  (Mass.)  Telegram  & 
Gazette  in  1974  as  a  reporter  in  the 
Clinton  bureau,  has  been  named 
Today  editor  of  the  Evening  Gazette. 
She  worked  in  the  Marlboro  bureau 
and  on  the  city  staff  as  education 
reporter,  copy  editor,  and  as  a 
regional  editor  before  she  was  named 
assistant  city  editor  last  year. 

Ik  Ik 

Victoria  Adams  was  named 
fashion/home  decor  editor  of  The 
Journal  Newspapers,  Springfield,  Va. 

She  was  editor  of  Clinical  Manage¬ 
ment  in  Physical  Therapy,  a  bimonth¬ 
ly  magazine  of  the  American  Physical 
Therapy  Association,  and  a  con¬ 
tributing  editor  to  the  Working  Crafts¬ 
man  magazine. 


Accu-Weather  links  directly  with  your  typesetting  computer,  pro¬ 
viding  alt  text  material  in  a  photo-ready  format.  This  gives  you 
up-to-the-minute  accuracy  and  precision,  and  at  less  cost. 
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Flynn 

Paul  B.  Flynn,  president  and  pub¬ 
lisher  of  the  Fort  Myers  (Fla.)  News- 
Press,  has  been  named  to  the  Gannett 
Management  Committee  which  is 
made  up  of  14  senior  executives.  He 
continues  as  president  and  publisher 
of  the  News-ftess  and  executive  vice 
president  of  USA  Today. 

With  Gannett  since  1966,  Flynn 
became  a  regional  vice  president  for 
the  Gannett  Southeast  Group  and 
then  president  of  the  group  in  1982, 
based  in  Fort  Myers.  After  being 
named  executive  vice  president  of 
USA  Today,  he  has  divided  his  time 
between  Fort  Myers  and  Washington, 
D.C. 

♦  ♦  ♦ 

Francis  J.  Martin  has  been  pro¬ 
moted  to  the  newly  created  position  of 
director  of  data  systems  at  the  Evans¬ 
ville  (Ind.)  Printing  Corporation.  He 
will  be  in  charge  of  coordinating  the 
four  separate  data  systems  now  in 
use.  His  most  recent  responsibilities 
have  been  with  the  news  and  classi¬ 
fied  processing.  Martin  is  a  14-year 
employee  of  the  printing  corporation. 


Martin  Salinas 

Sergio  Salinas  was  named 
director  of  circulation  sales  and  serv¬ 
ice,  a  newly  created  position,  for  the 
San  Antonio  Light.  He  has 
responsibility  for  overall  operation 
and  distribution  in  the  circulation 
department,  including  home  delivery, 
single  copy  sales,  promotion  and 
marketing. 

His  newspaper  experience  includes 
10  years  at  the  Dallas  Times  Herald  in 
various  circulation  posts.  Salinas  also 
managed  circulation  sales  for  the 
Philadelphia  Bulletin,  El  Paso  Times 
and  El  Paso  Herald-Post.  Prior  to 
joining  the  Light,  Salinas  helped 
launch  home  delivery  for  USA  Today 
in  the  San  Francisco  and  East  Bay 
area  and  was  regional  circulation 
manager  in  the  Denver  area. 

♦  ♦  ♦ 

Bernice  Brown  has  been  pro¬ 
moted  to  credit  manager  of  the  Burl¬ 
ington  (Vt.)  Free  Press.  Dorothy 
Anderson,  formerly  in  customer 
service  and  composing  departments, 
succeeds  her  as  non-contract  classi¬ 
fied  credit  coordinator. 


Plaisted 

Robert  E.  Plaisted,  associate  edi¬ 
tor  of  the  Fort  Lauderdale  News  and 
Sun-Sentinel,  was  named  vice  presi¬ 
dent  and  marketing  director  of  News 
and  Sun-Sentinel  Company.  He  re¬ 
places  Thomas  E.  Griffith,  who 
moved  to  the  Daily  News  of  Los 
Angeles,  as  vice  president  and 
director  of  marketing  and  public  rela¬ 
tions.  Both  papers  are  owned  by  Tri¬ 
bune  Company. 

Plaisted  worked  13  years  at  the 
Quincy  (Mass.)  Patriot-Ledger 
before  joining  the  Sun-Sentinel  as 
copy  editor  in  1966.  He  has  served  as 
news  editor,  managing  editor  and 
editor. 

*  ^  if 

Dick  Clifford  has  been  named 
editor  of  the  Malvern  (Ark.)  Daily 
Record,  a  Harte-Hanks  newspaper. 
He  worked  13  years  as  an  editor, 
reporter  and  photographer  on  small 
dailies  and  weeklies  in  Arkansas  and 
Missouri.  He  joined  the  Daily  Record 
from  the  Malden  (Mo.)  Press-Merit,  a 
weekly  where  he  was  a  reporter  and 
photographer  • 
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Topic  Number  One:  Health 
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Call  (202)  338-8866  or  write  the  above  address. 

NOTES  ON  PEOPLE 


1. 


New  titles  for  Watson 

The  day  after  Northern  Illinois  Uni¬ 
versity  announced  that  Gary  Watson, 
publisher  of  the  Rockford  Register 
Star,  had  been  chosen  the  1984  Illi¬ 
nois  Journalist  of  the  Year,  Watson 
received  another  new  title  and  job — 
out  of  state. 

A  news  release  dated  April  12 
announced  Watson's  appointment  as 
president  and  publisher  of  the  Cincin¬ 
nati  Enquirer  and  president  of  Gan¬ 
nett  Central. 


Gary  Watson 

Watson,  the  13th  recipient  of  the 
Illinois  award,  is  a  1967  graduate  of 
Northern  Illinois  in  De  K^b.  Follow¬ 
ing  graduation,  he  worked  briefly  at 
the  Rockford  Register  Star  and  in 
what  later  became  the  NIU  office  of 
public  information  and  then  went  on 
to  the  University  of  Florida,  earning 
his  master’s  degree  in  1969. 

Returning  to  the  Rockford  news¬ 
paper,  Watson  held  successive  posts 
as  reporter,  political  editor  and  city 
editor.  He  next  went  to  to  the  Idaho 
Statesman,  Boise,  in  1975  and  moved 
into  the  managing  editor  and  editor 
posts  while  there.  In  1979  he  was 
assigned  by  Gannett  to  the  two 
Springfield,  Mo.,  newspapers,  the 
Daily  News  and  the  Leader  <S  Press, 

Then  it  was  back  to  his  home  town 
as  president  and  publisher  of  the 
Register  Star  in  1981.  Last  year,  Wat¬ 
son  was  named  a  regional  vice  presi¬ 
dent  of  the  newspaper  division  of 
Gannett. 


In  Cincinnati,  he  succeeds  William 
J.  Keating,  who  recently  became 
president  of  the  Gannett  Newspaper 
Division  and  chairman  of  the  En¬ 
quirer. 

Moving  to  Watson’s  post  as  pub¬ 
lisher  in  Rockford  is  Michael  J.  Cole¬ 
man,  president  and  publisher  of  The 
Saratogian  in  Saratoga  Springs,  N.  Y. 
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Dr.  Irvan  Kummerfeldt,  journalism 
department  chairman  and  head  of  the 
selection  committee,  said  in 
announcing  the  award  to  Watson,  “In 
a  short  period  of  time,  he  has  become 
a  major  influence  in  Illinois  journal¬ 
ism.’’ 

Watson  says  he  decided  early  in  life 
what  he  wanted  to  do.  “I’ve  been  in 
journalism  since  I  was  14.’’ 

CP  board  elects 

Nine  members  have  been  elected  to 
the  Canadian  Press  board  of 
directors.  They  represent  the 
geographic  regions  of  the  national 
newsgathering  co-operative.  They 
are: 

Atlantic — William  R.  Callahan,  St. 
John’s  News',  Terrence  Honey,  Truro 
News. 

Quebec-Ontario  English — J.  Peter 
Kohl,  Guelph  Mercury;  Gordon  Bul¬ 
lock,  Windsor  Star;  David  Jolley, 
Toronto  Star, 

Prairie  and  N.W.T. — Michael  C. 
Sifton,  Saskatoon  Star-Phoenix. 

British  Columbia  and  Yukon — 
Gerald  Haslam,  Vancouver  Province. 

French  language — Alain  Guilbert, 
Quebec  Le  Soleil. 


Director  at  large — Andre  Grou,  Le 
Journal  de  Montreal. 

The  newly  elected  directors  join  10 
others  elected  or  appointed  last  spring 
to  two-year  terms: 

Atlantic — Tom  Crowther, 
Fredericton  Gleaner. 

Quebec-Ontario  English:  Paddy 
Sherman,  Ottawa  Citizen;  Arthur  E. 
Wood,  Cambridge  Reporter;  R.J. 
Doyle,  Toronto  Globe  and  Mail. 

Prairie  and  N.W.T. — Donald 
Nicol,  Winnipeg  Free  Press;  J.P. 
O’Callaghan,  Calgary  Herald. 

British  Columbia  and  Yukon — 
Colin  McCullough,  Victoria  Times- 
Colonist;  Peter  G.  White,  Alberni 
Valley  Times  of  Port  Alberni. 

French  language — Charles 
D’Amour,  Trois-Rivieres  Le  Nouvel- 
liste.  At  Large — William  Newbigg- 
ing,  Edmonton  Journal. 

Three  terms  with  NIE 

Bruce  G.  Temple,  publisher  of  the 
weekly  Brown  County  Democrat, 
Nashville,  Ind.,  has  been  elected 
chairman  of  the  Indiana  Newspaper 
in  Education  Advisory  Committee. 
Temple  is  beginning  his  third  three- 
year  term  representing  the  weekly 
newspapers  of  the  state. 


Question: 


WHJIT  COMMODITY  IS 
BEING  TRANSPORTED 
IN  THIS  TANKER  TRUCK? 


For  the  answer  see  Trucks.  The  driving  force 
page  42.  behind  American  business. 

And  for  all  the  answers 
about  the  American 
trucking  industry  call 
(202)797-5236. 

The  American  Trucking  Associations  Foundation,  Inc.,  1616  P  St..  N.W.,  Washington.  D.C.  20036  j 

27 


OBITUARIES 


Wyline  Page  Chapman,  90,  a 
director  and  officer  of  the  R.  W.  Page 
Corp.  for  5 1  years  until  her  family  sold 
their  interests  in  the  corporation’s 
newspapers  in  1972,  died  March  31. 

Her  father,  Rinaldo  W.  Page,  pur¬ 
chased  the  Columbus  (Ga.)  Ledger  in 
1893  and  the  paper  became  the  basis 
for  the  R.W.  Page  Corp.,  which  sub¬ 
sequently  acquired  the  Columbus 
(Ga.)  Enquirer  and  the  Bradenton 
(Fla.)  Herald. 

Her  son,  Alvah  H.  Chapman  Jr.,  is 
chairman  of  the  board  and  chief  exec¬ 


utive  officer  of  Knight-Ridder  News¬ 
papers  Inc.,  which  owns  the 
Columbus  and  Bradenton  newspap¬ 
ers. 

♦  ♦  ♦ 

Bernard  Gagan,  69,  former  editor 
of  Reuters  in  Washington,  D.C.,  died 
April  24  of  a  heart  attack  while  boat¬ 
ing  neeu*  his  retirement  home  in  Engle¬ 
wood,  Florida. 

He  formerly  was  editor  of  Reuters 
Economic  Services  in  London  and 
moved  to  Washington  in  1%7  to  set  up 
a  reporting  team  to  cover  financial 


developments.  He  helped  reorganize 
and  expand  the  Washington  bureau 
in  the  late  60s  from  a  staff  of  seven  to 
28  after  the  news  organization  began 
to  report  North  America  news 
exclusively  from  its  own  editorial  re¬ 
sources  and  later  was  appointed  head 
of  all  reporting  services  in  the  bureau. 

)|C  )|C  :)c 

John  C.  Goode  Jr.,  63,  vice  presi¬ 
dent  and  business  manager  of  Rich¬ 
mond  Newspapers  Inc.,  publisher  of 
the  Richmond  Times-Dispatch  and 
the  News  Leader,  died  April  29  in  a 
local  hospital. 

He  joined  Richmond  Newspapers 
in  1942  as  business  manager  and 
received  the  added  title  of  vice  presi¬ 
dent  in  1978. 

♦  ♦  * 

Edward  Kovacic,  63,  retired  man¬ 
ager  of  amusement  advertising  for  the 
Chicago  Sun-Times,  died  April  15  in 
Weiss  Memorial  Hospital.  He  began 
with  the  Chicago  Daily  News  in  1946 
and  was  in  charge  of  movie  and  res¬ 
taurant  advertising  for  16  years  until 
he  retired  last  year. 

*  ♦  ♦ 

Howard  J.  Kunow,  78,  retired 
production  manager  of  the  Whittier 
(Calif.)  Daily  News  for  24  years,  died 
April  2.  His  60  years  in  printing  also 
included  the  Stanford  University 
Press,  the  former  Beverly  Hills 
Citizen,  and  the  Anaheim  (Calif.) 
Gazette. 

♦  ♦  ♦ 

Wilbur  Munnecke,  78,  former 
vice  president  of  Field  Enterprises 
and  general  manager  of  the  Chicago 
Sun-Times  and  the  Chicago  Daily 
News  for  five  years,  died  April  24  in  a 
Michigan  hospital. 

He  was  a  vice  president  with  Mar¬ 
shall  Field  &  Co.  and  joined  the  Sun- 
Times  as  a  consultant  in  1950,  being 
appointed  business  manager  a  year 
later.  He  was  named  general  manager 
of  both  the  Sun-Times  and  the  Daily 
News  in  1960.  He  retired  in  1966  and 
moved  to  Leland,  Mich. 

Advice  columnist  Ann  Landers 
credited  Munnecke  with  starting  her 
career  when  he  urged  her  to  enter  a 
contest  for  the  job. 

♦  ♦  ♦ 

Joseph  G.  Weisberg,  73,  editor 
and  publisher  of  The  Jewish  Advo¬ 
cate,  Boston,  died  April  9  at  Massa¬ 
chusetts  General  Hospital.  He  was 
head  of  the  English  language  weekly 
for  more  than  four  decades  and  was  a 
founder  and  past  president  of  the 
American  Jewish  ftess  Association 
and  a  director  of  the  Jewish 
Telegraphic  Agency. 
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what  can  an  outside 
lab  do  that  yonis 
shouldn’t? 

Chances  are  your  darkroom  people  and  equipment 
are  working  at  or  near  capacity  keeping  pace  with 
day-to-day  needs.  If  so,  there’s  little  or  no  time  for 
special  photographic  projects  or  super  rush  jobs. 

That’s  where  we  come  in.  Modernage  Custom 
Darkrooms.  We  do  everything  your  lab  shouldn’t. 

We  make  more  prints  every  hour,  in  color  and  black 
and  white,  than  your  people  can  in  a  day.  Probably  for 
lots  less,  too.  We  have  a  separate  department  for 
publicity  prints.  Good  quality  yet  very  economical. 

Thinking  about  creating  photo  murals  to  spark  up 
your  offices?  It’s  our  business,  not  a  side-line.  How 
about  travelling  or  permanent  displays  exhibiting 
the  work  of  your  company  or  clients?  We  print 
and  mount  for  musems  the  world  over. 

Your  people  and  facilities  may  be  capable  of  doing  it. 

But  when  they  can’t,  we’re  a  phone  call  away. 


Write  for  our  free  Services  Guide  Book. 


•  I  ISO  Ave.  of  the  Americas.  New  York,  NY  10036  •  21 2-997-1800 

•  312  East  46th  Street  New  York,  NY  10017  •  212-661-9190 

•  1 8  Vesey  Street  New  York.  NY  1 0007  •  21 2-227-4767 
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A  Pulitzer  Prize  For 
Denver  Post  Photographer 
Anthony  Suau 


One  of  our  photographers,  Anthony  Suau,  has  just  won 
the  Pulitzer  Prize  for  feature  photography.  It  is  the  third 
Pulitzer  Prize  won  by  The  Post,  continuing  a  tradition  of 
excellence  initiated  by  editorial  cartoonist  Paul  Conrad 
in  1964,  and  followed  by  editorial  cartoonist  Patrick  Oli- 
phant  in  1967.  Needless  to  say,  we’re  extremely  proud  of 
Tony  and  so  have  reserved  this  space  to  honor  him  by 
sharing  his  pictures  with  you. 

Hie  Denver  Post 

Colorado’s  Best  Newspaper 


Anthony  Suau 


ANPA  ends  year  with  $516,000  surplus 


The  American  Newspaper  Publish¬ 
ers  Association  ended  1983  with  a 
$516,000  surplus,  vice  chairman 
Alvah  H.  Chapman  Jr.  announced 
May  1. 

ANPA’s  final  budget  for  last  year 
showed  revenues  of  $8.7  million  and 
expenses  of  almost  $8.1  million. 

Also,  the  association  announced  it 
gained  seven  new  members  since  its 
last  convention.  Membership  is 
1,393. 

Houston  Chronicle  publisher 
Richard  J.V.  Johnson  was  elected 
ANPA  chairman  and  president  by 
unanimous  voice  vote  at  the  annual 
business  meeting  held  in  Montreal. 

Chapman,  of  Knight-Ridder  News¬ 
papers  Inc.,  was  elected  vice  chair¬ 
man.  Both  were  elected  to  one-year 
terms;  customarily,  ANPA’s  chair¬ 
man  and  vice  chairman  serve  two 
terms. 

Former  chairman  William  C.  Mar- 
cil,  publisher  of  the  Fargo  (N.D.) 
Forum  was  appointed  chairman  of  the 
executive  committee. 

The  following  were  newly  elected 
directors:  Uzal  H.  Martz  Jr.,  Pottsvil- 


le  (Pa.)  Republican',  John  Grey 
Montgomery,  Montgomery  Publica¬ 
tions  Inc.  of  Junction  City,  Kan.;  and 
James  M.  Moroney  Jr.,  A.H.  Belo 
Corp.  of  Dallas. 

Directors  serve  two-year  terms 
with  a  customary  limit  of  four  terms. 

The  following  directors  were  re¬ 
elected  to  two-year  terms:  Garner 
Anthony,  Cox  Enterprises  of  Atlanta; 
Frank  A.  Bennack  Jr.,  Hearst  Corp. 
of  New  York;  William  H.  Cowles  3rd, 
Spokane  (Wash.)  Spokesman-Review; 
Robert  F.  Erburu,  and  Edward  W. 
of  Los  Angeles;  and  Edward  W. 
Estlow,  Scripps-Howard  of  Cincinna¬ 
ti,  Ohio. 

Also,  Jacques  G.  Francoeur, 
Unimedia  Inc.  of  Montreal,  Que.; 
Edwin  L.  Heminger,  Findlay  (Ohio) 
Courier,  and  George  W.  Wilson,  Con¬ 
cord  (N.H.)  Monitor. 


Donald  W.  Soldwedel  of  Western 
Newspapers  Inc.  in  Yuma,  Ariz.,  was 
elected  to  a  one-year  term. 

Directors  with  unexpired  terms 
are  the  following:  Helen  K.  Copley, 
Copley  Press  Inc.  of  La  Jolla,  CaliL; 
Charles  M.  Meredith  III,  Quakertown 
(Pa.)  Free  Press;  Donald  E.  New- 
house,  Newark  (N.J.)  Star-Ledger; 
and  Lloyd  G.  Schermer,  Lee  Enter¬ 
prises  Inc.  of  Davenport,  Iowa. 

Delegates  also  voted  to  give  the 
board  standby  authority  to  increase 
dues  up  to  10%. 

Though  Chapman  said  ANPA’s 
current  campaign  to  change  postal 
rates  will  boost  expenses,  he  also 
noted  that  the  board  has  used  its 
authority  to  increase  dues  only  eight 
times  in  its  history.  The  increases 
were  each  5%,  he  added. 


Conference  features  Anderson,  Woodward,  others 

Syndicated  columnists  Maxwell  The  three-day  conference  is  being 
Glen  and  Cody  Shearer  will  serve  as  sponsored  by  Ralph  Nader’s  Center 
moderators  for  “College  Journalism  for  the  Study  of  Responsive  Law,  and 


’84”  at  the  Shoreham  Hotel  in  Wash¬ 
ington,  D.C.,  May  11-13. 


will  include  speakers  such  as  Jack 
Anderson  and  Bob  Woodward. 


A  Broken 
Of  Course 


If  you’re  like  most  of  us, 
medical  terms  send  you 
straight  to  the  dictionary. 
There  you  find  that  the  larger 
of  the  two  bones  in  the  lower 
leg  is  the  tibia;  the  smaller,  the 
fibula.  Good  thing  you 
checked  it  out.  You've  avoided 
an  error. 

Another  error  you  can  avoid  is 
the  misuse  of  our  name. 
Caterpillar.  We  build  a  line  of 
materials  handling  equipment 
that  includes  lift  trucks,  log 
skidders,  wheel  and  track-type 
loaders  and  off-highway 
trucks.  We  also  build  track- 
type  tractors,  motor  graders, 
excavators,  pipelayers,  wheel 
dozers,  compactors  and 
engines. 


Fibia? 

Not. 


There  are  other  companies 
building  products  similar  to 
ours.  Occasionally  they  paint 
them  yellow,  too.  But  they 
don’t  carry  the  CATERPILLAR 
trademark.  You  see, 
CATERPILLAR  and  CAT  are 
registered  trademarks  of 
Caterpillar  Tractor  Co. 

We’re  proud  of  our  trademarks 
and  the  products  we  put  them 
on.  Please  make  sure  you  use 
our  trademarks  properly  when 
you  write  about  Caterpillar  or 
the  products  we  build. 

And  Good  Luck  to  you. 


Cbttrpillcr.  Cbt  arKl  CB  brt  Trad«m«rkt  of  CstorpMUr  Tractor  Co. 


30 


EDITOR  &  PUBLISHER  for  May  5.  1984 


A  Tradition 

of  Excellence 


M 


The  James  E.  Scripps  Award 

Linda  Cavanaugh  —  Steve  Neumann  —  Steve  Hauck 
KTVY*  Oklahoma  City 

A  special  projects  series  examining  sanitary  conditions  in  Oklahoma 
City  restaurants  by  KTVY  exposed  a  disregard  of  health  standards 
and  had  a  profound  impact  on  the  way  Oklahoma  City  restaurants  do 
business.  A  city  amendment  now  provides  public  access  to  previously 
confidential  inspection  records  of  local  restaurants;  fines  for  health  code 
violations  have  been  raised;  inspection  procedures  have  been  upgraded; 
stronger  actions  for  restaurant  closings  have  been  implemented;  and  a 
new  ordinance  requiring  restaurant  managers  to  pass  an  FDA  approved 
course  on  food  sanitation  has  been  proposed  by  the  city  council.  For  their 
outstanding  effort  “Behind  the  Kitchen  Doors,"  news  anchor  Linda 
Cavanaugh,  producer  Steve  Neumann  and  photographer  Steve  Hauck 
were  awarded  $5,000  and  the  James  E.  Scripps  Grand  Prize,  an  honor  in 
the  name  of  ENA's  founder. 


THE  EVENING  NEWS  ASSOCIATION 


Newspaper  Division 

The  Detroit  News  The  Desert  Sun  The  Daily  News 

Detroit,  Michigan  Palm  Springs,  California  Indio,  California 

Times  Graphics,  Inc. 

The  Vineland  Times  Journal  •  Millville  Daily 
New  Jersey 

Broadcast  Division 

WDVM-TV  KTVY  KOLD-TV 

Washington,  D.C.  Oklahoma  City,  (Mihoma  Tiicson,  Arizona 


WALA-TV 
Mobile,  Alabama 


KVUE-TV 
Austin,  Texas 


WWJ-WJOI 

Detroit,  Michigan 


^  i  Your  newspaper  stinks.  It’s  nothing  but  bad  news.  Every  day  I  read 
the  same  stories  about  crime,  scandal,  and  world  crisis.  Is  ttiis  really  all 
there  is  to  the  news?  How  do  I  know  what  to  believe?  9 


*Letter  to  the  editor  is  a  composite  of  readers’  contributions  to  newspapers. 


B  <rc 


e 

alleiige. 

^  i  In  a  business  that  prides  itself  on  and,  in  fact,  cultivates  a  certain 
cynicism,  we  are  idealists  in  pursuit  of  an  ideal.  That  ideal  is  the  fair  and 
full  coverage  of  all  of  America;  it  is  providing  the  same  high  level  of 
service  to  all  levels  of  our  community.  >  y 

Jay  Harris 
Gannett  News  Service 


^  iTo  do  the  work  of  the  press  at  all  needs  brains  and  character,  to  do 
the  work  as  well  as  it  can  be  done  needs  something  beyond  merely 
human  capacities.  To  stand  between  events  and  their  communication,  to 
stand  between  events  and  their  results — it  is  a  stupendous 
responsibility,  and  there  is  something  awesome  about  itJ  J 

John  Quinn 
Editor.  USA  TODAY 

^^The  way  we  won  the  Pulitzer  was  doing  everyday  things  well. 
There  were  no  special  bells  or  whistles,  no  massive  infusions  of 
manpower,  no  tour  de  force  masterpieces.  It  was  just  plain  vanilla 
community  journalism:  a  basic  commitment  to  thorough  and  consistent 
news  and  edtorial  coverage  of  an  important  issue  in  our  community.  J  J 

Charles  Overfy 

Executive  Editor,  The  Clarion-Ledger  &  Jackson  Daily  Neu/s 


i  iWe  attempt  not  only  to  protect,  inform  and  entertain  the  people  but 
also  to  celebrate  people.  And  I  think  all  good  newspapers  do  that.^  } 

John  McMillan 

Publisher,  Salem  Statesman-Journal 


mitment. 


Quality  journalism.  It’s  more  than  getting  the  facts  straight  every 
day.  It  requires  courage,  conviction,  and  an  unwavering  commitment  to 
the  community.  Quality  journalism.  It’s  an  ideal  that’s  reachable.  It’s  an 


awesome  responsibility  accepted  with  courage.  It’s 
the  plain  truth  told  without  exaggeration.  It’s  a 
celebration  of  the  people  and  events  that  make  the 
news.  It’s  our  commitment  to  more  than  4  million 
readers  across  the  USA  every  day. 


GANNETT 

A  WOMO  OF  Om«ENT  VOtCiS 


WHEM  FMEDOM  SFEAKS 


Setback  on  third-class  rates 

Postal  Commission  rejects  ANPA’s  detached  label  plan 


The  American  Newspaper  Publish¬ 
ers  Association  suffered  a  setback  in 
its  plans  to  have  the  Postal  Commis¬ 
sion  charge  what  the  association  con¬ 
siders  to  be  a  fair  rate  for  third-class 
detached  labels. 

The  detached  labels  can  now  be 
mailed  free  if  sent  with  another  piece 
of  paid  third-class  mail.  Often  the 
detached  labels  not  only  have  an 
address  on  them,  but  they  also  con¬ 
tain  an  advertising  message. 

The  Commission  ruled  April  24  dur¬ 
ing  its  postal  rate  hearings  that  it 
would  not  consider  ANPA’s  proposal 
that  third-class  detached  labels  be 
charged  5  cents  per  piece  and  39  cents 
per  pound. 

The  ANPA  is  taking  the  position 
that  the  Postal  Commission’s  ruling  is 
“not  that  extreme.’’  Association  offi¬ 
cials  felt  that  all  the  Commission  “has 
clearly  done”  is  exclude  the  specific  5 
cents  proposal. 

The  officials  said  ANPA  may  now 
propose  that  detached  labels  be  tre¬ 
ated  the  same  as  regular  third-class 


mail  and  come  under  the  association’s 
minimum  rate  proposal  of  6.9  cents 
per  piece  for  mail  presorted  by  carrier 
route,  with  an  additional  charge  of  39 
cents  per  pound. 

Participants  in  the  hearings  will 
submit  their  final  rate  proposals  to  the 
Postal  Commission  on  July  3. 

The  Commission  also  ruled  that  it 
would  not  consider  ADVO’s  proposal 
for  third-class  rates  which  also  would 

See  related  story  on  page  9. 

have  applied  to  unaddressed  mail. 
Currently,  all  third-class  pieces  must 
bear  an  address. 

AD  VO  wanted  the  rates  to  remain 
at  the  present  level  of  $74  per  1 ,000 
pieces  of  mail  up  to  four  ounces  each. 
After  four  ounces,  ADVO  said  the 
third-class  rate  should  progress  to 
$134  per  1,000  pieces  of  mail  at  10 
ounces  each. 

ADVO’s  proposed  rate  structure 
was  the  lowest  for  third-class  mail 
submitted  to  the  Commission. 


The  dismissing  of  both  ANPA’s  and 
ADVO’s  proposal  “might  have  been 
a  trade-off,”  said  William  C.  Marcil, 
outgoing  ANPA  president.  He 
explained  that  the  Rate  Commission 
viewed  the  two  proposals  as  some¬ 
what  of  a  matched  set. 

ANPA  officials  noted  that  the  Com¬ 
mission’s  decision  at  the  hearing  does 
not  affect  the  association’s  separate 
complaint  charging  that  the  practice 
of  free  mailing  for  detached  labels 
allows  third-class  shared  mailers  to 
mail  two  pieces  “for  price  of  one.” 

The  Postal  Commission  has  not 
acted  on  the  ANPA’s  separate  com¬ 
plaint  that  detached  labels  are  unfair. 

There  have  been  some  discussions 
between  ANPA  and  the  U.S.  Postal 
Service  about  a  settlement  of  the 
issue,  but  so  far  those  talks  have  not 
made  much  progress. 

Canadian  politician 
knocks  U.S.  press 

The  American  press  is  hindering 
U.S. -Canadian  relations  by  not 
covering  Canada  in-depth,  the  leader 
of  Canada’s  opposition  party  told  the 
American  Newspaper  Publishers 
Association’s  convention  in  Mon¬ 
treal. 

“To  be  blunt,  the  American  media 
has  decided  Canada  doesn’t  matter  — 
and  we’ve  been  treated  accordingly,” 
said  Brian  Mulroney,  head  of  the  Pro¬ 
gressive  Conservative  Party. 

Remarking  that  Canada  is  “seldom 
deemed  newsworthy  in  the  United 
States,”  Mulroney  said  “this  attitude 
does  you  a  great  disservice  and  us  a 
grave  affront.  Someone  has  decided 
that  Cuba  is  exciting,  Afghanistan  is 
vital,  El  Salvador  is  indispensable, 
but  good,  old  reliable,  friendly,  con¬ 
stant  Canada  is  dull,  and  therefore 
unworthy  of  America’s  attention.” 

Mulroney  contended  that  there  are 
only  “some  15  correspondents  from 
American  newspapers  and  television 
stations  posted  in  our  entire  coun¬ 
try.”  By  comparison,  he  noted,  Cana¬ 
da  has  about  45  correspondents  in 
New  York  and  Washington  alone. 

The  result  of  this  “neglect”  by  the 
U.S.  media,  Mulroney  said,  is  “lack 
of  knowledge,  misconceptions  and 
stereotypes  about  Canada  among 
American  politicians  and  the  public.” 


Your  Source 


for  news,  information,  and  trends  about*  health. and 
human  services  •  individual  and  corporate  giving  •  the 
changing  nature  of  voluntarism  •  nonprofit  manage¬ 
ment  and  accountability  •  consumer  and  tax  tips  on 
giving  to  charity 

CALL  STEVE  DELFIN 
(703)  836-7100  or  (703)  683-7830 

7U1  North  J-airtax  Street,  Alexaridria.  Virginia  22314-2045 
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A  WORD  OF  ADVICE 
FOR  FeX^PAffiRS 
CONCERNED  ABOUT  THE 
HNANCIAL  CONSEQUENCES 
OF  A  LIBEL  SUIT. 

NO  one  needs  to  be  told  of  the  rising  Mutual,  and  one  of  our  affiliated  comp>anies 

incidence  of  libel  litigation  these  days,  and  underwrites  strike  insurance  for  newspapers  as 

ballooning  jury  awards.  Everyone  knows  about  well. 

them.  But  that’s  why  newspapers  of  every  The  record  of  payout  for  libel  defense  suits  is 

circulation  size  have  go<xl  reason  to  be  downright  chilling-and  sometimes,  even  when 

concerned  with  the  increasing  expenses  of  you  win,  you  lose.  So  let  us  get  you  a  premium 

defending  against  such  suits  and  the  staggering  quotation.  It  won’t  cost  a  cent,  and  there’s  no 

costs  they  could  face-even  for  what  at  the  outset  obligation  on  your  [)art.  Just  fill  out  the  coupon 
might  seem  to  be  a  triffling  case.  below  ^md  we’ll  see  that  you  receive  a  reply 

If  you’re  aimong  the  worried  then  we  have  a  promptly, 

word  of  advice:  protect  your  newspaper  with  a 
libel  policy  underwritten  by  the  Mutual  Insurance 
Company,  Ltd.,  of  Bermuda.  But  don’t  tcike  our 
word  for  it.  Ask  your  fellow  ANFA  member  about 
his  experience  with  our  service  and  coverage. 

We’ve  been  writing  libel  insurance  policies  for 
newspapers  in  the  United  States  and  Canada  that 
au'e  members  of  the  American  Newspaper 
Publishers  Association  for  more  than  20  years.  In 
that  time  we’ve  h2uidled  more  than  4,500  suits  in 
the  libel  field. 

That’s  why  today  more  than  800  daily 
newspapers  in  the  U5.  and  Canada  have  chosen 
Mutual  to  handle  their  insurance  needs.  They’ve 
come  to  realize  that  Mutual  is  an  expert  in  its 
field,  and  has  a  total  commitment  to  the 
newspaper  business. 

The  company  offers  occurrence  coverage  with 
no  aggregate  limit,  and  provides  unqualified 
coverage  for  punitive  and  exemplary  damages  in 
every  state  in  the  nation. 

First  Amendment  insurance  is  also  available  to 
newspapers  that  carry  libel  insurance  with 


The  Mutual  Insurance  Company,  Ltd. 

of  Bermuda 
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In  an  attempt  to  simplify  co¬ 
operative  advertising  concepts  and 
exchange  insiders  info  about  the  prac¬ 
tice,  advertising  bureaus  of  various 
media  offered  a  number  of  workshops 
in  New  York  last  month. 

“Simplify  your  programs,”  was  the 
emphatic  message  of  Frank  Hennes¬ 
sey,  a  vice  president  at  the  News¬ 
paper  Advertising  Bureau.  “Your 
sales  representatives  must 
understand  it,  the  distributor  repre¬ 
sentatives  that  sell  your  products 
must  understand  it,  the  end  customer 
who  obviously  has  to  run  with  it,  your 
retailer  must  understand  and  in  addi¬ 
tion,  our  newspaper  co-op  manager 
must  understand  it.” 

Hennessey  said  the  NAB  recom¬ 
mends  the  “vest  pocket  brochure” 
for  convenience.  Additionally,  he 
urged  advertisers  to  structure  the  five 
elements  and  standardize  as  much  as 
possible. 

Sales  reps  should  be  aware  of  four 
co-op  “hot  buttons,”  Hennessey 
said:  the  accrual,  how  it  interrelates 

ms  for  co-op ; 

\B’s  Hennessey  says  *slmp 

when  the  product  is  bought  and  pro¬ 
moted,  the  qualification  procedure, 
and,  how  and  when  can  the  retailer 
best  tie  in. 

“To  make  a  long  story  short,  we’re 
talking  about  planned  advertising.” 

“Many  buyers  tell  us  that  sales  reps 
often  do  not  provide  enough 
information  or  help  to  retailers  and 
this  is  vitally  important  because  it’s 
the  only  way  retailers  can  plan  their 
program,”  he  explained.  “As  com¬ 
puters  move  more  and  more  into  the 
buying  of  merchandise,  the  sales 
reps’  role  is  gradually  changing,  from 
sales  person  to  consultant.” 

Hennessey  queried  the  audience 
members  about  the  realism  of  their 
individual  claim  reimbursement  pro¬ 
cedures  and  the  seriousness  of  their 
co-op  programs. 

“Slow  claims  will  significantly 
decrease  your  retail  ad  pressure  in 
any  market  and  that  goes  for  any 
medium,”  he  said. 

Then  he  cited  two  Fortune  500  com¬ 
panies  involved  in  co-op  advertising 

advertising 

lify’ 

which  varied  immensely  in  their 
approach  to  the  practice.  One  com¬ 
pany  is  delivering  350%  to  400%  more 
sales,  with  co-op  representing  a  30% 
to  35%  increase  in  its  ad  budget.  On 
the  front  cover  of  their  program,  he 
said,  states  the  basics  of  documented 
facts  that  they  have  had  from  five 
years  in  the  co-op  business. 

The  other  company  states 
implicitly  on  its  brochure  that  “our 
sales  reps  do  not  actively  engage 
themselves  in  planning  or  scheduling 
any  cooperative  advertising  with  the 
media.  We  feel  this  is  the  responsibil¬ 
ity  of  the  customer.” 

“I  think  you  can  make  up  your 
mind  in  terms  of  the  effectiveness  of 
these  types  of  programs,”  Hennessey 
proffered. 

Hennessey  then  turned  to  compar¬ 
ing  small  and  large  markets.  Small  and 
suburban  markets  which  might  be 
hectic  to  monitor,  he  continued, 
move  a  great  deal  of  product.  Second¬ 
ly,  many  sales  reps  “honestly  do  not 
(Continued  on  page  54) 

ACB’s  Zir 

Fifteen  years  ago,  about  25  of  the 
350  co-op  programs  then  adminis¬ 
tered  by  the  Advertising  Checking 
Bureau  were  major  market  offers, 
designed  for  retailers  in  40  or  50  key 
cities. 

Today,  explained  ACB’s  vice- 
president  Ed  Zimmerman,  the  bureau 
handles  more  than  800  co-op  pro¬ 
grams,  of  which  no  more  than  five  or 
six  limit  eligibility  to  retailers  in  cer¬ 
tain  cities. 

Zimmerman  said  the  switch  was 
motivated  by  companies  like  K  mart 
and  Walmart,  “who  have  focused 
their  efforts  not  on  center  city,  but  on 
the  more  affluent  outlying  markets 
where  the  ‘haves’  now  dwell.” 

The  smaller  market  out  there, 
Zimmerman  said,  is  “where  you  can 
sometimes  smell  a  skunk  in  the  mail’s 
nocturnal  air  or  see  a  raccoon  looting 
the  trash  bins,  and  where  a  siren’s  wail 
draws  total  attention,  as  a  possible  har¬ 
binger  that  something  finally  may  be 
happening. 

“  ‘My  God,  American  doesn’t  fly 
there,’  may  be  the  worst  news  some 
suppliers  can  get,  but  the  challenge  to 

nmerman  looks  to  smaller 

make  co-op  effective  in  smaller  mar¬ 
kets  can  offer  real  opportunities  to  do 
things  differently.  ...” 

A  jocular  Zimmerman  outlined  in 
seven  steps  methods  to  improve  co¬ 
op  programs  in  suburbia  and  rural 
areas,  which  he  referred  to  as  “out 
there.” 

Experiment:  “Media  costs  are 
much  lower,  total  market  coverage 
isn’t  an  impossible  dream,  and  market 
research  evaluations  are  easy  to  make 
as  a  walk  down  Main  Street.” 

Investigate:  “Talk  to  accounts  in 
advance  of  promotions  to  learn  their 
expectations  and  observations  about 
the  outlook  .  .  .  during  promotions, 
to  be  sure  you’re  getting  the  in-store 
support  you  need,  and  after  pro¬ 
motions  to  learn  the  results.” 

Communicate:  “The  big  picture 
may  not  come  when  there’s  a  30- 
member  advertising  staff,  but  in 
smaller  markets  you  can  get  answers 
and  deliver  messages.  You  don’t  get 
the  feeling  that  the  whole  store  is  one 
big  wastebasket  into  which  your  com¬ 
munications  are  dumped.” 

Evaluate:  “New  media”  such  as 
cable  tv  and  direct  mail,  Zimmerman 
said,  although  “the  local  newspaper. 

markets 

too,  often  has  greater  impact  in  small¬ 
er  markets.” 

Coordinate:  “  .  .  .  national 
advertising  with  co-op  efforts.  A  few 
weeks  ago,  we  tracked  a  coupon  con¬ 
tained  in  a  quarter-page  national  ad 
and  on  a  ROP  basis  in  25  newspapers 
in  the  nation’s  top  markets.  We 
wanted  to  see  what  support  retailers 
gave  the  manufacturer’s  offer  of  a  $2 
rebate.  Only  one  retailer  supported 
the  manufacturer’s  offer  with  a  local 
tie-in  ad  feature.  Redemption  rates 
would  have  doubled  with  greater 
retail  support  .  .  .  support  which 
could  have  been  readily  achieved  in 
the  nation’s  smaller  markets.” 

In  conclusion:  “Have  your  sales 
force  directly  involved  in  planning 
and  following  up  to  co-op  activities  of 
accounts.  But  don’t  use  sales  reps  or 
brokers  to  pick  up  claims  and  deliver 
payments.  No  matter  how  large  the 
sales  staff,  its  members  don’t  get  to 
smaller  markets  as  often  as  the  postal 
service.  Stores  tell  us  they  much  pre¬ 
fer  to  submit  their  own  claims,  and  to 
receive  payments  by  mail  .  .  .  just  as 
they  prefer  check  payments  to  credit 
memos.” 
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’Tis  the  Season  for  SAUs 

Media  Records,  Inc.,  the  national  audit¬ 
or  of  newspaper  advertising  linage,  will 
issue  all  reports  on  advertising  data  in  SAU 
Inches  starting  January  1,  1985.  Linage 
statistics  no  longer  will  be  published  after 
that  date. 

The  campaign  to  shift  the  unit  of 
measurement  in  newspaper  advertising 
from  lines  to  SAU  Inches  was  initiated  in 
1980  by  the  American  Newspaper  Pub¬ 
lishers  Association  in  conjuction  with  the 
Newspaper  Advertising  Bureau.  Media 
Records  maintained  close  liaison  with  the 
various  working  committees  of  the  ANPA, 
the  INAME,  the  AAAA,  the  NAB,  and 
other  industry  groups  prior  to  making  the 
decision  to  commence  reporting  in  SAU 
Inches. 

Since  each  newspaper  has  differing 
mechanical  measurements  for  ROP, 
magazine  sections,  preprints,  classified 
sections,  comics  and  other  products,  use¬ 
ful  comparison  can  only  be  made  by  a 
conversion  of  measured  lines  to  SAU 
Inches. 

The  new  Standard  Advertising  Unit 

— 2-1/16  inches  in  width  and  one  inch  in 
depth — will  be  applied  to  the  measure¬ 
ment  of  all  advertising  in  daily  newspa¬ 
pers  at  the  start  of  next  year.  Over  95%  of 
the  auditing  firm's  newspaper  sub¬ 
scribers  have  approved  the  Media 
Records' Conversion  System.  The 
system,  using  the  horizontal  and 
vertical  print  page  area  of  each 
newspaper,  determines  the  square 
inches  on  a  page  and  then  trans¬ 
lates  that  figure  into  the  number 
of  SAU  Inches  on  a  page. 

Extensive  new  software  pro¬ 


grams  and  additional  staff  will  be  re¬ 
quired  to  process  advertising  data  in  SAU 
Inches.  Requests  are  pouring  in  from 
subscribers  for  assistance  concerning 
comparability  with  billing  procedures, 
impact  on  shares  of  market  in  two  or 
more  newspaper  cities,  verification  of  co¬ 
op  claims,  conversion  of  SAU  Inches  to 
investment  expenditures  and  many  other 
items  that  need  to  be  considered  and 
developed. 

One  important  new  benefit  of  the 

SAU  reporting  to  the  advertising  com¬ 
munity  will  be  to  make  it  easier  for  media 
planners  to  compare  advertising  strate¬ 
gies  of  competing  products  in  magazines 
and  newspapers.  A  conversion  and  com¬ 
parison  based  upon  SAU  Inches  will  be 
feasible  by  converting  magazine  data,  or 
any  other  form  of  print  media,  to  SAU 
Inches  using  the  Media  Records  Conver¬ 
sion  System. 

Measuring  printed  material  in  lines 
began  with  the  introduction  of  the 
Gutenberg  press  over  four  centuries  ago 
and  has  been  used  by  newspaper  pub¬ 
lishers  in  the  United  States  since  approxi¬ 
mately  1820.  Media  Records  has  been  the 
auditing  authority  on  advertising  volume 
in  the  nation's  major  newspapers  for  over 
half  a  century.  The  new  era  of  auditing 
and  reporting  in  SAU  Inches  will 
begin  on  January  7,  7985. 

It  was  a  pleasure  to  provide 
lines  for  57  years  and  we  look 
forward  to  serving  you  in  the 
transitional  period  from  lines  or 
from  pages  to  inches,  for  it  will  be 
SAU  easy  with  the  Media  Records 
Conversion  System. 

SAL  LANE,  President 


NEWS/TECH  - 

Printed  radio 

Conference  told  that  videotex  Journalism  should  offer 
its  reader-viewers  more  than  bursts  of  news  bulletins 


By  Steve  Nash 

Videotex  journalism  should  offer 
its  reader-viewers  more  than  bursts  of 
news  bulletins  and  tabular  data,  par¬ 
ticipants  were  told  at  a  conference 
held  in  Toronto. 

But  proponents  of  what  was  called 
the  “printed  radio”  concept  said 
viewers  appreciate  news  items  lim¬ 
ited  to  one  or  two  “screenfuls”  of 
about  70  words  each.  The  “electronic 
newspaper”  model,  by  contrast,  sug¬ 
gests  longer,  fully  developed  news 
stories. 

John  Woolley,  managing  editor  of 
Knight-Ridder's  Viewtron  service  in 
south  Florida,  said  there  is  need  for 
both  types  of  news,  just  as  in  print 
media.  Both  the  technology  and  the 
news  philosophy  underlying  View¬ 
tron  allow  for  longer  stories,  he  said. 

That  operation  is  exceptional, 
according  to  Professor  David  Weaver 
of  Indiana  University.  Nearly  all 
other  videotex  systems  in  the  U.S. 
and  England  carry  stories  only  a 
screen  or  two  in  length,  rather  than 
the  500  to  800  words  per  story  com¬ 
mon  in  newspapers.  Many  carry  20  or 
fewer  stories  at  a  time,  compared  with 
the  80  to  100  stories  in  the  first  sec¬ 
tions  of  most  full-size  newspapers,  he 
said. 

Videotex  is  now  in  the  early  stages 
of  development  and  may  change,  but 
“early  practices  often  set  the  prec¬ 
edent  for  later  ones,”  he  warned. 
“My  plea  would  be  for  people  who  are 
setting  up  videotex  systems  as  news 
media  to  be  concerned  with  the  needs 
of  quality  news  operations.” 

In  visiting  the  newest  of  news 
media.  Weaver  found  that  they  rarely 
do  their  own  reporting,  relying  heavi¬ 
ly  or  exclusively  on  wire  services; 
they  are  “extremely  event-oriented”; 
they  don’t  cover  complex  issues  in 
depth.  He  called  the  coverage  “mak¬ 
ing  less  out  of  more.” 

The  conference,  sponsored  by  the 
University  of  Western  Ontario’s 
school  of  journalism  and  its  faculty  of 
part-time  and  continuing  education, 
attracted  about  50  academics,  jour¬ 
nalists,  and  other  media  personnel. 

Short  news  items  are  sometimes  the 


result  of  technical  limitations.  Among 
several  videotex  operations  toured 
before  the  conference  was  IRIS 
(“information  relayed  instantly  from 
the  source”),  a  joint  experiment  con¬ 
ducted  by  the  Canadian  Broadcasting 
Corporation  and  the  federal 
Department  of  Communication. 

IRIS  offered  a  menu  of  news, 
sports,  financial,  community,  wea¬ 
ther  and  other  short  items,  during  re¬ 
cent  field  trials. 

If  more  than  100  items  are  loaded 
into  the  system,  its  responses  to  a 
viewer’s  choices,  as  registered  on  a 
hand-held  keypad,  are  unacceptably 
slow  —  longer  than  10  seconds, 
according  to  managing  editor  Laszlo 
Bastyovansky. 

‘The  greatest  danger  is 
that  it  takes  one  news 
vaiue  —  timeiiness  —  and 
absoiutizes  it  out  of  aii 
proportion  to  the 
meaning  of  the  events 
reported” he  said,  a 
process  he  caiied 
‘‘updating  triviaiities.” 

Viewer  preferences  also  play  a  part 
in  decisions  about  story  length  and 
depth.  Bastyovansky  said  even  well- 
written  features  with  attractive 
graphics  don’t  seem  to  hold  viewers 
after  three  screenfuls.  Weaver  said 
data  from  the  British  Prestel  system 
indicated  that  the  dropoff  rate  after 
the  first  frame  was  75-80%,  and  60- 
65%  in  Florida’s  Viewtron. 

But  Weaver  said  these  figures  may 
reflect  viewer  scanning  for  certain 
stories,  and  that  consumers  may  be 
frustrated  in  the  future  if  they  can  only 
read  a  maximum  of  140  words  about  a 
topic  they  are  interested  in. 

Weaver  said  he  is  concerned  that 
news  will  be  adapted  to  the  needs  of 
the  new  medium,  rather  than  the 
medium  being  tailored,  as  it  is 
developed,  to  the  needs  of  journalists 
“and  those  interested  in  serious  news 
preparation.” 


Graham  Clayton,  editor  of  BBC 
Television’s  (TEEFAX  system,  is 
convinced  that  the  British  public  finds 
CEEFAX  news  briefs  a  valuable 
service. 

“I  don’t  particularly  care  whether 
you  call  me  a  journalist  or  not.  It 
doesn’t  particularly  matter,”  he  said, 
adding  that  “we’ve  got  some  very  sat¬ 
isfied  customers.” 

News  values  may  become  distorted 
and  diminished  by  a  “short  is  good” 
formula,  according  to  Henry  Over- 
duin,  senior  editor  of  the 
experimental  Westex  News  service  at 
the  University  of  Western  Ontario, 
and  a  lecturer  at  the  journalism  school 
there. 

“The  greatest  danger  is  that  it  takes 
one  news  value  —  timeliness  —  and 
absolutizes  it  out  of  all  proportion  to 
the  meaning  of  the  events  reported,” 
he  said,  a  process  he  called  “updating 
trivialities.” 

Journalists  who  think  they  are  in 
the  “information  business”  are 
wrong,  he  argued.  “Journalism  is  in 
many  ways  a  very  subtle  interlacing  of 
facts  and  values  ...  to  imagine  that 
we  are  producing  neutral  pieces  of 
information  that  carry  no  value  is  a 
mistake.” 

Overduin  said  he  looks  in  vain  for 
videotex  stories  that  could  move  him 
to  anger,  to  tears,  or  to 
“involvement”;  stories  that  might 
win  a  Pulitzer  Prize. 

Another  danger,  he  said,  is  that 
videotex  journalism  seems  to  consid¬ 
er  readers  in  isolation  from  their  com¬ 
munities,  and  without  enough  con¬ 
cern  for  journalism’s  responsibility  to 
the  community.  If  the  “viewer  is 
king,”  he  or  she  can  ignore  news 
items  that  don’t  appeal  to  him  or  her 
more  easily  with  the  new  technology, 
Overduin  said. 

“We  don’t  want  to  become 
information  technocrats,  chopping 
life  into  episodic  fragments  of  factic- 
ity  without  context,  without  meaning. 
I  think  we  still  have  stories  to  tell,”  he 
concluded. 

Knight-Ridder’s  Woolley  said 
videotex  currently  offers  only  a  “one- 
octave  range”  on  the  “piano  of  jour- 

(Continued  on  page  40) 


EDITOR  &  PUBLISHER  for  May  5.  1984 


38 


The  elusive  charm  of  flexo 


The  flexography  printing  process  shows  great  promise, 
but  can  it  work  for  newspapers? 


By  Mark  Fitzgerald 

Flexography’s  charms  continue  to 
be  elusive,  the  progress  of  two  widely 
publicized  experiments  indicates. 

In  a  flexo  test  about  to  be  ended  at 
the  Atlanta  Journal  and  Constitution 
and  in  one  about  to  get  underway  at 
the  Washington  Post,  the  tentative 
indications  have  thus  far  been  the 
same:  The  printing  process  shows 
great  promise  —  but  it  remains  just  a 
promise. 

Still,  it  is  a  revolutionary  promise 
for  newspaper  printing:  An  economi- 
cal  process  that  prints  an 
extraordinary  clear  image  and  has 
quick  startups,  less  paper  waste,  and 
quick  cleanup  with  just  water. 

Best  of  all,  flexo  eliminates  the  con¬ 
sumer’s  biggest  complaint  about 
newspapers  —  ink  ruboff. 

Many  newspapers  still  operating 
letterpress  are  eyeing  conversion  to 
the  process  rather  than  to  the  more 
expensive  offset. 

The  problem  is  that  it  remains 
uncertain  whether  flexo,  which  has 
been  used  by  the  packaging  industry 
for  decades,  can  stand  up  to  the  rug¬ 
ged  high-speed  requirements  of  metro 
newspaper  printing. 

That’s  still  unproven  as  the  Atlanta 
experiment,  begun  last  August,  winds 
down.  Constitution  operations 
director  Hal  Brown  Jr.  told  E&P. 

“We  didn’t  prove  that  flexo  is  truly 
ready  for  a  metro  newspaper  to  oper¬ 
ate  on,’’  Brown  said. 

But  despite  continuing  frustrations 
during  the  flexo  test.  Brown  says  he  is 
not  disenchanted  with  the  process. 

“We’re  not  totally  negative  on  fle¬ 
xo,’’  he  said.  “We  have  had  some 
problems,  but  we  have  had  some  suc¬ 
cesses,  too.  We’ve  gotten  some  very 
good  results  with  it,  and  some  very 
poor  results.  It’s  just  a  mixed  bag.’’ 

Atlanta  will  discontinue  the  test 
after  the  ANPA  production  con¬ 
ference  in  June,  Brown  said.  The 
experiment  was  extended  a  few 
months  over  its  original  deadline,  he 
noted. 

And  Brown  adds  that  conversion  to 
flexo  is  still  not  out  of  the  question. 

“We  have  52  units  of  letterpress 
that  are  going  to  have  to  be  converted 
to  something  several  years  down  the 
line  —  and  I  hope  flexo  will  be  ready 
by  then,’’  he  said. 


The  industry  will  be  looking  next  to 
the  Washington  Post,  where  this  fall 
an  eight-unit  Headliner  Mark  I  letter- 
press  that  is  now  being  converted  to 
flexo  will  take  its  place  in  production 
alongside  letterpress  and  offset 
presses. 

The  Post  experiment  will  provide 


“I  know  flexo  works  —  It’s 
just  a  question  of  how 
practical  It  will  be  In  a 
newspaper  environment,” 
he  said. 


the  best  test  yet  of  flexo  under  real 
operating  conditions,  Hal  Lowry  of 
Rockwell  GraphicsSystem  told  the 
Goss/Miami  Herald  Worldwide  Pro¬ 
ductivity  Conference  in  Miami  April 
9. 


about  flexo’s  full-press  capabilities. 
At  the  Washington  Post  it  will  be  run 
hard  in  a  metro  printing  operation,’’ 
LovTy  said. 

In  addition,  because  the  Post  uses 
both  letterpress  and  offset  in  its  three- 
plant  printing  operation,  the  relative 
costs  and  efficiency  of  flexo  can  be 
more  easily  measured,  he  said. 

The  unit  is  now  being  assembled  at 
the  Paper  Converting  Machine  Co.,  a 
Green  Bay,  Wise. -based  company 
which  has  designed  flexo  units  that 
are  100  inches  wide  and  run  at  speeds 
of  3,000  feet/minute. 

For  the  Post,  PCMC  is  designing  a 
flexo  unit  that  will  have  no  offset 
blankets  at  all,  and  will  use  both 
chrome  and  ceramic  anilox  rollers. 

“I  visited  Green  Bay  last  week,  and 
I  was  impressed  with  some  results, 
and  not  so  impressed  with  others,’’ 
Lowry  said. 


“Our  industry  needs  the  answers 


(Continued  on  page  40) 
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(Continued  from  page  39) 

The  biggest  disappointment  so  far, 
Lowry  said,  has  been  with  materials 
—  specifically  plates  and  water-borne 
inks. 

Plate  consistency  was  been  a  prob¬ 
lem  that  haunted  the  Constitution's 
flexo  experiment. 

Photopolymer  plates  had  a  tenden¬ 
cy  to  swell  because  of  small  amounts 
of  organic  solvents  in  the  water-borne 
inks. 

W.R.  Grace  says  this  problem 
could  be  eliminated  by  a  “nonswell¬ 
ing  photopolymer”  it  plans  to 
introduce  this  year. 

At  Green  Bay,  there  has  also  been 
difficulty  with  the  water-borne  inks 
that  are  necessary  for  flexo’s  very 
light  “kiss”  impression  and  to 
achieve  offset  image  quality. 

“We’re  looking  for  an  ink  that 
won’t  dry  on  the  second  cylinder  or 
won’t  clog  on  the  plate,’’  Lowry  said. 

Inks  were  a  problem  at  first  in 
Atlanta,  operations  director  Brown 
said,  but  were  eventually  finessed. 

A  more  persistent  problem,  he  said. 


was  with  the  operation  of  the  anilox 
ink  rollers. 

“I’m  not  sure  that  the  anilox  design 
couldn’t  be  improved,’’  he  said.  “1 
don  t  think  the  industry  —  the  world 
really  —  understands  anilox  design." 

Color  register  has  improved  since 
some  early  and  very  disappointing  re¬ 
sults,  but  remains  a  problem  to  the 
end. 

“It’s  a  critical-setting  type  of  situa¬ 
tion,”  Brown  said. 

The  Constitution  utilized  its  flexo 
press  in  several  different  modes.  At 
first  it  was  running  much  of  the  daily 
paper,  he  said,  then  it  was  switched  to 
mid-run  and  pre-run  printing,  such  as 
leisure  guides  and  other  pre-prints. 
Flexo  was  able  to  print  the  entire  Sun¬ 
day  pre-run.  Brown  said. 

And  despite  problems.  Brown 
says,  “I  believe  in  flexo.” 

Flexo  successes  at  Green  Bay  keep 
Lowry’s  faith  in  flexo,  too,  he  says. 

“The  successes  so  far?  It’d  have  to 
be  the  print  quality  that  can  be 
achieved,”  Lowry  told  E&P. 

“There’s  absolutely  no  tinting  of 
the  print  area,  such  as  you  get  from 
offset  or  from  ink  mist.  And  the  lack 
of  ruboff  —  and  truly  there  isn’t  any 
ruboff,”  he  said. 


Let  the  ^^newspaper  people" 
put  your  library  on  line. 
NolK>dy  knows  how  to 
do  it  better. 


VU/TEXT  knows  how  to  establish  and  main¬ 
tain  an  electronic  library  to  satisfy  reporters, 
editors  and  librarians.  We  were  formed  to 
do  just  that.  That’s  why  we  can  set  you  up 
fast  and  efficiently,  with  no  capital  outlay 
for  equipment.  And  you  can  use  your  library 
from  any  pc  or  terminal  with  a  modem, 
even  from  some  text-editing  terminals ...  ^ 
in  your  newsroom  or  a  remote  bureau.  A  v 
We  can  even  market  your  database  \\ 
for  you  so  you  can  earn  revenues  from  ^ 
subscriber  access. 

For  information  call  nationwide 

800-258-8080.  In  PA  (215)  665-3300. 


See  us  at 
Booth*1952 
at  MIPA  in  June. 


VU/TEXT. 

A  Knight-Ridder  Company 

VU  TEXT  Information  Services,  Inc. 

1211  Chestnut  St..  Philadelphia.  PA  19107 

Instant  •  Inexpensive  •  In-depth 


VU/TEXT  Information  Services,  Inc. 
1211  Chestnut  Street,  Philo.,  PA  19107 
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But  there  were  skeptics  among  the 
production  managers  attending  the 
Goss  conference. 

“Fainting  is  pressing  ink  into  paper, 
I  don’t  care  what  you  say,”  one  said 
at  lunch.  “There’s  no  such  thing  as  a 
‘kiss  impression.’” 

Lowry,  however,  says  that  question 
is  already  settled. 

“1  know  flexo  works  —  it’s  just  a 
question  of  how  practical  it  will  be  in  a 
newspaper  environment,”  he  said. 

Chronicle  promotes 
three  in  production 

Three  promotions  have  been 
announced  in  the  production  division 
of  the  Houston  Chronicle. 

Barbara  Spence  has  been  promoted 
to  composing  room  manager. 
Formerly  advertising  production 
coordinator  and  assistant  manager  in 
the  composing  room,  Spence  joined 
the  Chronicle  as  a  printer  in  1975. 

Peter  Boemio,  previously  assistant 
composing  room  manager,  is  now 
composing  room  operations  manager. 

And  Robert  Blum  was  appointed 
quality  assurance  manager.  He  came 
to  the  paper  in  1981  as  a  console  oper¬ 
ator  and  dock  supervisor  in  field 
operations. 

Equipment  orders  rise 

Printing  equipment  orders  rose  to 
more  than  $1.91  billion  in  1983,  up 
35.4%  over  1982,  according  to  the 
National  Printing  Equipment  and 
Supply  Association  (NPES).  And 
shipments,  which  typically  lag  behind 
increases  in  orders,  rose  13.8%  to 
almost  $1.8  billion. 

“The  especially  strong  U.S.  recov¬ 
ery  more  than  compensated  for  the 
continued  decline  in  exports  of  U.S. 
printing  equipment,”  said  NPES 
chairman  William  S.  McCain,  who  is 
president  of  McCain  Manufacturing 
Corp. 


Radio 

(Continued  from  page  38) 

nalistic  employment.” 

The  new  medium  needs  more  of  its 
own  independent  reporting,  he  said, 
but  operations  committed  to  full-scale 
stories  rather  than  news  briefs  could 
provide  print  journalists  “an  opportu¬ 
nity  to  have  the  immediacy  of  televi¬ 
sion  coupled  with  the  depth  of  print. 
We’ve  never  had  that  before,  and  it’s 
a  fascinating  prospect.” 
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‘‘Choice?  Ihlk  to  Xenotron 
They  can  g^ve  you 
the  once/perSormance 
package  you  want  in 
layout  terminals.*’ 


If  you're  considering  ad  display  terminals,  our 
XVC2  may  well  be  your  best  choice.  It  delivers  re¬ 
markable  performance  at  surprisingly  affordable 
cost.  If  you're  ready  for  bigger  things,  check  out  our 
XVC3  PageMaster  System.  The  XVC3  handles  page 
(or  ad)  composition  up  to  broadsheet  size.  And,  it  can 
be  interfaced  to  your  front  end  to  provide  a  highly 
integrated  pagination  system.  Our  ArtMaster  Sys¬ 
tem  is  pretty  special,  too.  It  collects,  stores,  changes 
the  size,  and  otherwise  lets  you  modify  line  art  or 
continuous-tone  illustrations  right  at  the  keyboard. 
Then  there's  our  XTPS  7800  Newspaper  System 
with  common  hardware  and  software  for  edi¬ 


torial,  advertising  and  production.  Modular  design 
lets  you  choose  as  little  or  as  much  system  as 


you  need,  now  or  later.  Only 
Xenotron  gives  you  so  much 
choice.  And, 
when  you  / 
take  the  / 


Xenotron  " 

path,  what  you 
decide  on  to- 
day  you  cffii  . 

build  on  tomor- 
row.  You're 
never  out-dated  . . . 
never  at  a  dead  end. 

Iklk  to  Xenotron.  We  give 
you  more  ways  to  go  than 


anybody. 


600  West  Cummings  Park,  Woburn,  Massachusetts  01801  •  'Ifel:  (617)  933-7860 


Beating  back  the  threat  of  marriage  maii 


Preprints  have  been  a  blessing  for 
most  newspapers.  In  1982,  they 
accounted  for  10.5%  of  retail 
advertising  for  American  dailies.  But 
the  marriage  mail  concept  has 
threatened  this  source  of  newspaper 
revenue. 

In  St.  Petersburg,  Florida,  the 
Times  and  Evening  Independent 
fought  back  against  marriage  mail  and 
was  successful. 

In  1982,  Sears  ran  over  132,000  col¬ 
umn  inches  or  770  pages  of  space  in 
the  St.  Petersburg  dailies.  Every 
Thursday  and  Sunday  in  1983,  it  ran  a 
16-20  page  insert. 

The  later  practice  stopped  in  June 
of  1983  when  Sears  cancelled  a  pre¬ 
viously  scheduled  Thursday  insert. 
Sears  had  decided  to  instead  send  the 
circular  via  the  mail  through  ADVO. 
If  the  test  went  well.  Sears  would  run 
one  or  two  ADVO  mailings  a  month 
for  the  rest  of  1983  and  probably  con¬ 
tinue  this  in  1984.  Sears  was  looking 
to  reduce  its  delivery  cost  per 
thousand  inserts. 

During  the  week  of  June  30,  1983, 
ADVO  was  contracted  to  mail 


946,000  inserts  to  a  6-county  area  on 
Florida’s  west  coast.  Compared  to  its 
usual  distribution  in  newspapers. 
Sears  felt  it  would  receive  34%  more 
distribution  for  only  1 1%  added  cost. 

During  this  test,  however.  Sears 
chose  not  to  rely  entirely  on  ADVO 
mailings.  In  addition  to  that.  Sears 
decided  to  run  ads  in  the  St.  Peters¬ 
burg  newspapers. 

See  related  story  cn  page  9. 

As  St.  Petersburg  Times  and 
Independent  ad  director  Leo  Kubiet 
told  ANPA:  “There  were  newspaper  ads 
and  direct  mail  both  appearing  at  the 
same  time.  The  stage  was  set  for  a 
test.” 

Sears  agreed  to  cooperate  with  the 
St.  Petersburg  newspapers  and  to  per¬ 
mit  them  to  interview  customers  as 
they  left  three  major  mall  stores  in  two 
counties. 

“Our  survey  team  interviewed 
5,485  respondents  over  eight  days,” 
Kubiet  said.  The  interview  consisted 
of  17  questions,  aided  and  unaided. 

“It  was  most  important  that  we 


conducted  interviews  during  the  en¬ 
tire  eight-day  test  period,”  Kubiet 
said.  “This  enabled  us  to  suggest  the 
day-to-day  pull  of  advertising  and  to 
suggest  which  days  might  be  peak 
sales  days  in  Sears  stores.” 

The  newspapers  offered  to  make 
the  results  available  to  Sears. 

“We  took  a  risk  doing  this,”  said 
Kubiet,  “because  a  sophisticated 
advertiser  like  Sears  would  be  able  to 
compare  the  results  of  our  data  with 
their  own  sales  figures.  If  there  were 
discrepancies,  our  test  would  be  dis¬ 
credited.” 

The  most  important  result  was  the 
pattern  of  sales  by  day,  Kubiet  said. 
“We  wanted  to  prove  that  newspaper 
advertising  is  more  effective  than 
direct  mail.  This  was  the  prime  factor 
on  which  Sears  judged  the  validity  of 
our  test.”  Also  important  was  which 
ad  drew  the  customers  into  the  Sears 
stores  —  newspaper  ads  or  the  direct 
mail  piece. 

“The  study  showed  that  newspap¬ 
ers  were  eight  times  more  influential 
in  bringing  Sears  customers  into  the 
store,”  Kubiet  said.  “The  ADVO 
direct  mail  piece  was  supposed  to  be 
received  on  Tuesday  and  Wednes¬ 
day.  Our  data  confirmed  that  direct 
mail  had  its  greatest  effect  on  those 
days.” 

However,  overall,  24%  of  the  re¬ 
spondents  said  they  purchased  mer¬ 
chandise  they  saw  in  a  Sears  ad  in  the 
newspaper,  while  only  3%  bought 
merchandise  that  was  advertised  in 
the  mail  piece,  Kubiet  said. 

‘‘Furthermore,  Times- 
Independent  readers  made  up  79%  of 
Sears  customers  and  they  contributed 
83%  of  the  store  expenditures,”  he 
said. 

“Sears  was  impressed,”  Kubiet 
added,  “but  they  were  not  ready  to 
totally  brand  direct  mail  as 
ineffective.  Given  time,  they  said, 
direct  mail  could  grow  in  effective¬ 
ness.  But,  we  asked,  does  Sears  want 
to  go  through  the  time  and  expense  of 
retraining  Florida  shoppers? 
Especially  when  newspapers  had 
been  proven  so  effective?” 

The  Sears  regional  manager, 
according  to  Kubiet,  admitted  that 
newspapers  may  have  greater  pulling 
power  than  direct  mail,  but  was  still 
concerned  with  cost  per  thousand. 

“At  this  point,  we  offered  a  rate 
incentive  to  extend  our  volume  dis¬ 
counts  in  1984  so  that  Sears'  net  costs 
would  be  lower,”  Kubiet  said. 

“We  felt  this  was  something  we 
(Continued  on  page  54) 


Answer: 

LIQUID  EGGS, 

BEING  TRANSPORTED  TO  A 
WHOLESALE  BAKING  COMPANY. 


For  the  question  see 
page  27. 

And  whenever  you  have 
questions  about  the  Amer¬ 
ican  trucking  industry 
caU  (202)  797-5236. 


Trucks.  The  driving  force 
behind  American  business. 


FOUNDATION 


The  American  Trucking  Associations  Foundation,  Inc.,  1616  P  St..  N.W.,  Washington,  D  C.  20036 
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Four  direct  lines 
o  the  Oil  Businesi 


,V 


Jim  Morakis  (212)  398-3013 
JuUet  xMcGhie  (212)  398-3014 
Phil  Wetz  (212)  398-3015 
Chet  Bushnell  (212)  398-3016 


Public  Affairs  Department.  Exxoii  Corporation,  1251  Avenue  ot  the  Amaicas,  N 


Media  lawyers  talk  shop  at  ANPA  clinic 


Meeting  just  one  day  after  the  U.S. 
Supreme  Court  reaffirmed  an 
important  procedural  protection  in 
libel  suits,  speakers  at  an  American 
Newspaper  Publishers  Association 
convention  clinic  May  1  said  juries 
will,  nonetheless,  continue  to  slap 
newspapers  with  more  frequent  and 
costlier  libel  verdicts. 

“I  suggest  that  any  publisher  today 
who  is  not  insured  with  a  good  libel 
insurance  policy,  unless  he  is  suf¬ 
ficiently  wealthy  to  self-insure,  is  a 
damned  fool,”  said  libel  attorney 
Richard  M.  Schmidt  Jr.,  counsel  for 
the  American  Society  of  Newspaper 
Editors. 

Schmidt  noted  that  a  study  by  the 
Libel  Defense  Resource  Council 
found  that  83%  of  all  libel  verdicts 
decided  by  a  jury  go  against  the 
media. 

However,  71%  of  those  are  later 
reversed  on  appeal  —  a  statistic  that 
apparently  has  been  bolstered  by  the 
April  30  U.S.  Supreme  Court  decision 
in  Bose  Corp.  vs.  Consumers  Union. 

The  high  court  reaffirmed  previous 
rulings  that  verdicts  in  libel  trials  can 
be  reviewed  more  exhaustively  than 


can  other  lawsuit  decisions. 

Despite  the  good  record  on  appeal, 
however,  juries  are  awarding 
increasingly  more  costly  judgments, 
said  Robert  D.  Sack,  of  the  New  York 
law  firm  Belknap,  Webb  &  Taylor. 

“Huge  libel  verdicts  are,  of  course, 
an  extension  of  the  large  verdicts 
awarded  throughout  the  classifica¬ 
tions  of  law,”  Belknap  said. 

But  he  noted  that  libel  awards  are 


See  related  story  on  page  15. 

going  up  even  faster  than  jury  awards 
in  similar  personal  damages  suits. 

For  example,  the  average  award  in 
a  product  liability  suit  is  $750,000,  and 
the  average  medical  malpractice 
award  is  $665,000. 

By  contrast,  the  same  LDRC  study 
found  the  average  libel  award  is  $2 
million.  If  several  recent  extremely 
high  verdicts  are  discounted,  the 
average  is  still  higher  than  the  others 
~  $850,000. 

And  the  libel  judgments  are 
awarded  despite  the  fact  that  they  are 
“almost  never  based  on  substantial 
loss  of  any  kind,”  Sack  said. 


“Instead,  they  reflect  anger,”  he 
added. 

That  anger  is  particularly  reflected 
in  recent  awards  of  substantial  puni¬ 
tive  damages.  Sack  said. 

“Fines  based  obviously  on  anger 
present  an  obvious  First  Amendment 
danger,”  he  said.  “The  result  is  a 
strong  counter-incentive  to  those  who 
would  publish  something  con¬ 
troversial.” 

Another  indication  that  libel  re¬ 
mains  a  substantial  threat  is  the 
formation  of  lawyer  organizations 
such  as  the  Libel  Prosecution  Re¬ 
source  Center,  a  group  modeled  on 
the  Libel  Defense  Resources  Center. 

Conservative  in  politics  and  dedi¬ 
cated  to  bringing  “an  end  to  media 
abuse,”  the  LPRC  is  a  harbinger  of 
other  political  groups  which  could  use 
libel  laws  to  muffle  the  presentation  of 
opposite  views  in  the  news  media. 
Sack  said. 

For  the  most  part,  panelists  agreed 
that  reporters  and  editors  need  con¬ 
tinued  education. 

“There  are  a  lot  of  myths  circulat¬ 
ing  around  among  reporters  and  — 
sad  to  say  —  among  some  editors 
about  what  constitutes  libel,” 
Schmidt  said. 

Many,  he  said,  mistakenly  believe 
that  using  the  word  “alleged”  obvi¬ 
ates  libel  action,  or  that  newspapers 
cannot  be  sued  if  they  are  only  quot¬ 
ing  someone’s  libelous  statement. 

“I  also  know  that  reporters  tend  to 
feel  that  their  newspaper  is  insured  — 
and  therefore  there  is  nothing  to  wor¬ 
ry  about,”  he  added. 

For  his  part.  Sack  said  the  signs  to 
look  for  when  reviewing  an  article  for 
libel  are  inexact  or  sloppy  writing,  the 
accuracy  and  reputation  of  sources  — 
and  the  word  “source”  itself. 

“Stay  the  hell  away  from  the  word 
‘source,’”  Sack  said.  “Call  him  an 
industry  official,  a  person  close  to  the 
scene,  but  the  word  ‘source’  to  plain¬ 
tiffs’  attorneys  tells  them  they  can 
make  a  big  killing.” 

Libel  attorneys  feud 
over  lobbying  effort 

Jack  Landau,  who  heads  the 
Reporters  Committee  for  Freedom  of 
the  Press,  has  urged  newspapers  to 
lobby  state  legislatures  in  their  re¬ 
spective  states  in  order  to  help  limit 
libel  suits  and  arbitrary  and 
exhorbitant  damage  awards. 

(Continued  on  page  46) 
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DEV/PMC  PAPER  WIDTH 
REDUCTION  PROGRAM 

Cut  your  newsprint  costs  by  6. to  7%  and  be  ready  for  the 
new  industry  ad  standards.  As  of  July  1,  t984,  the  new 
industry  standard  ad  size  will  be  based  on  a  paper  width  , 
of  55  inches.  DEV/PMC  can  provide  Paper  Width  Reduc¬ 
tion  for  you,  whatever  your  needs:  complete  turnkey  cut 
down,  parts,  engineering  drawings,  installation  super¬ 
vision.  We’ll  have  you  in  competitive  trim  quickly,  and  ' 
you’ll  smile  at  the  cost.  Call  OEV/PMC  today. 

PRESS  MACHINERY  CORP 

1-800/323-8016 
-  .  312/860-5574 

230  James  Street  Bensenvi I le,  I L  60106 
;  ■  TWX  910-256-1670  -  ‘  . 
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Industries  Inc 
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Landau 

(Continued  from  page  44) 


Landau  distributed  a  two-page 
notice  to  newspapers  during  the 
American  Newspaper  Publishers 
Association  annual  meeting  in  Mon¬ 
treal  this  week.  In  that  notice,  he 
urged  publishers  to  “fight  back”  and 
“stop  waiting  for  the  courts  to  solve 
the  crisis”  of  “libel  plague.” 

“Your  state  legislatures  can  elimi¬ 
nate  unfair  and  ruinous  libel  cases 
through  simple  amendments  to  state 
laws,”  Landau's  notice  stated. 
“Some  legislatures  have  already 
started.” 

Landau  said  state  legislatures 
should  be  encouraged  to  amend  state 
laws  to  include  provisions  that  would; 

•  Ban  punitive  damages  and  limit 
“emotional”  damages. 

•  Limit  expensive  and  often  use¬ 
less  pretrial  proceedings. 


Circulation 

(Continued  from  page  11) 

should  be  assessed  first  and  foremost 
for  their  “circulation  impact.” 

Answers. 

Contacts. 

Background. 

Have  a  question  about 
Phillips  Petroleum?  Or 
the  energy  industry? 

These  public  relations 
specialists  can  get 
answers  for  you: 


Bill  Adams  (918)  661 

Dan  Harrison  (918)661 

Jere  Smith  (918)661 

Susan  Stoffle  (918)661 

Steve  Milburn  (918)661 


Call  or  write:  Public 
Relations  Department, 
16A-2  Phillips 
Building,  Bartlesville, 
Oklahoma  74004. 


The  Performance  Company 


•  Let  newspapers  recoup  their 
attorneys’  fees  when  they  win. 

“This  is  the  simple  and  inexpensive 
way  to  fight  back  against  libel,” 
Landau  contends.  “This  is  the  tradi¬ 
tional  way  to  restore  a  fair  balance 
when  the  courts  go  too  far.” 

During  an  ANPA  convention  ses¬ 
sion  on  libel  and  the  media,  Richard 
Schmidt  Jr.,  a  Washington,  D.C., 
attorney  and  counsel  for  the  Amer¬ 
ican  Society  of  Newspaper  Editors, 
indirectly  denounced  Landau’s  pro¬ 
posal  when  he  said,  “What  the  legisla¬ 
ture  giveth,  the  legislature  can  taketh 
away.”  Schmidt  said  the  courts,  not 
politicians — many  of  whom  have  had 
adverse  relationships  with  the  press 
—  should  determine  libel  law. 

After  the  meeting,  Landau  com¬ 
mented,  “I’m  rather  let  down  that  the 
general  counsel  of  ASNE  would  react 
so  adversely  to  something  that 
Anthony  Lewis  of  the  New  York 
Times,  Professor  Mark  Franklin  of 
Stanford  and  other  lawyers  feel  after 
more  than  six  months  of  research  to 


Robert  L.  Ballow,  general  counsel 
for  the  International  Circulation  Man¬ 
agers  Association,  told  publishers 
that  if  they  want  to  change  their  dis¬ 
tribution  system  to  one  using  their 
own  employees,  they  shouldn’t  be 
afraid  of  antitrust  suits  because  recent 
court  victories  will  back  them  up. 

“If  you  want  to  change  your  dis¬ 
tribution  system,  you  can  do  it  with¬ 
out  the  likelihood  of  a  big,  drag-out 
(court)  fight,”  he  said. 

The  favorable  legal  climate  is 
important,  Ballow  noted,  because 
without  “a  good  distribution  system 
to  back  up  circulation  sales,  you 
won’t  keep  them.” 

Elections 

(Continued  from  page  13) 


were:  David  Kruidenier,  Cowles 
Media  Co.,  Minneapolis,  and  the  Des 
Moines  Register  &  Tribune  Co.;  and 
Richard  Capen,  Knight-Ridder 
Newspapers. 

Elected  as  a  Class  C  director  to  fill 
an  unexpired  term  ending  in  April 
1986,  was  Warren  E.  Heyse,  Mil¬ 
waukee  Journal  &  Sentinel. 

Seattle 

(Continued  from  page  17) 

saying  he  had  found  a  “discernible  air 
of  optimism”  at  the  paper.  Hessburg 
also  said  more  money  was  available 


be  a  sensible,  well-thought-out 
approach.”  Landau  pointed  out  that 
eight  states  have  already  done  away 
with  punitive  damages  in  libel  cases 
by  passing  legislation. 

Landau  also  said  state  legislatures 
in  26  states  have  passed  shield  laws  to 
protect  reporter  sources. 

“Congress,  which  is  a  federal  leg¬ 
islative  body,  was  approached  by 
newspapers  when  antitrust  laws 
threatened  press  independence,  and 
Congress  responded  with  the  News¬ 
paper  Preservation  Act. 

“The  press  has  already  used  the 
legislature,”  Landau  said.  “I  feel  it 
was  a  little  inappropriate  to  criticize 
my  proposal  so  strongly  without  hav¬ 
ing  seen  all  the  research.” 

Landau  urged  publishers  who  are 
interested  in  his  proposal  to  contact 
the  Reporters  Committee  in  Washing¬ 
ton,  D.C. 

“We  are  drafting  model  laws  which 
your  state  legislature  can  enact,” 
Landau  said. 


for  travel  and  that  editors  seemed 
determined  to  “reach  for  a  lot  more 
quality.” 

But  the  loss  of  the  P-I’s  Sunday 
paper  was  also  bemoaned  by  Hess¬ 
burg,  who  said  his  views  reflected 
those  of  many  staff  members. 

“We  are  without  a  vehicle  for  lon¬ 
ger  projects  for  our  heavy  hitters,”  he 
remarked. 

Hessburg  backed  up  Rennie’s  con¬ 
tention  of  continued  competition 
between  the  P-I  and  the  Times. 

“We  consider  the  Times  a  rival  and 
not  a  sister  paper,”  he  said.  “We’ve 
been  more  interested  in  kicking  their 
ass  since  the  JOA.” 

Torture 

(Continued  from  page  14) 

Defense  Attorney  John  Hardy  told 
Fontana  Municipal  Court  Judge 
David  Aaron.  The  lawyer  said  trial 
publicity  would  prevent  the  pair  from 
getting  a  fair  trial. 

But  Aaron  responded,  “Any  court 
proceeding  must  remain  open  to  the 
public.  It  is  my  considered  judgment 
that  this  is  not  a  case  that  requires  the 
type  of  motion  the  defense  has  re¬ 
quested.” 

The  judge  also  declined  to  issue  gag 
orders  on  a  citizens’  group,  law 
enforcement  officers  and  public  offi¬ 
cials  as  press  sources. 

Newspaper  attorneys  argued  that 
the  pool  of  prospective  jurors  in  San 
Bernardino  County  was  large  enough 
to  ensure  the  defendants  a  fair  trial. 
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■  UNITED  MEDIA  ENTERPRISES 

SALUTES  OUR  1984 
REUBEN  AWARDS  WINNERS 


Mike  Peters 

United  Feature  Syndicate,  Winner,  Editorial  Cartoons 


Bob  Thaves 

FRANK  &  ERNEST® 

Newspaper  Enterprise  Association,  Winner,  Syndicated  Panels 
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Congratulations! 

We  wish  you  the  best,  because  you  are  the  best 


United  Media  Enterprises 

200  Park  Avenue,  New  York,  NY  10166 

A  Scripps-Howard  company 


Washington  Times  is  controversiai  on  West  Coast 

City  editor  of  a  California  daily  turns  in  resignation  after 
his  newspaper  signs  a  contract  to  print  the  Times 


By  M.  L.  Stein 

The  Washington  Times  has  begun 
West  Coast  distribution  amid  a  con¬ 
troversy  over  its  alleged  ties  to  the 
Rev.  Sun  Myung  Moon’s  Unification 
Church. 

Tom  Debley  resigned  as  city  editor 
of  the  Hayward  (C^if.)  Daily  Review 
after  that  paper  signed  a  contract  with 
the  Times  to  print  the  West  Coast  edi¬ 
tion  of  the  Washington,  D.C. -based 
newspaper. 

In  addition,  the  Peninsula  Times- 
Tribune  in  Palo  Alto  stopped  carrying 
the  Times  as  an  advertising  insert  in 
the  wake  of  protests  from  about  100 
readers. 

However,  Times-Tribune  editor 
Michael  Kidder  said  the  decision  to 
drop  the  supplement  also  was 
prompted  by  the  increased  size  of  the 
Times  from  24  to  48  pages.  “Our 
carriers  were  really  complaining,” 
Kidder  reported. 

The  Times  ad  supplement  is  still 
being  carried  by  the  Stockton  Record 
and  Sacramento  Union.  The  Times 
also  has  mounted  a  sizeable  television 
and  radio  ad  campaign  in  the  San 
Francisco  Bay  Area  and  Sacramento. 

Carlyle  Reed,  Times  associate  pub¬ 
lisher  and  West  Coast  representative, 
told  E&P  that  the  newspaper  is  sched¬ 
uled  for  Southern  California  distribu¬ 
tion  in  June.  At  present,  he  said,  the 
Hayward  Daily  Review  is  printing 
from  35,000  to  85,000  copies  a  week, 
which  are  being  sold  in  vending 
machines  and  by  mail. 

Debley,  who  had  been  with  the  Dai¬ 
ly  Review  since  1973,  told  E&P  his 
resignation  followed  a  dispute  with 
management  over  the  printing. 

He  said  that  although  the  Daily  Re¬ 
view  is  not  carrying  the  ad  supple¬ 
ment  or  using  Times  editorial  content, 
he  could  not  get  assurance  from  his 
paper  that  it  would  not  do  both  “some¬ 
where  down  the  road.” 

“I  felt  that  the  issues  were  subject 
to  reconsideration,”  Debley  added. 
He  said  he  also  was  concerned  about 
the  Times’  broadcast  ads  and  the  pap- 
er’s  alleged  affiliation  with  the 
Unification  Church. 

According  to  Debley,  the  com¬ 
mercials  “make  the  rest  of  the  media 
out  as  anti-American”  and  as  engag- 
ing  in  “attack-dog  journalism.” _ 


“There  was  such  a  broad  brush  that 
it  troubled  me,”  he  declared.  “It  re¬ 
minded  me  of  the  McCarthy  era  and 
the  broadcast  was  at  a  time  when  the 
opinion  polls  show  our  credibility  suf¬ 
fering  anyway.” 

Daily  Review  executive  editor  Jim 
Brooks  expressed  surprise  at 
Debley’s  resignation.  He  said  Debley 
had  approached  management  with 
what  he  reported  as  concerns  by 
newsroom  staffers  over  the  printing 
deal  with  the  Times,  which  they 
feared  would  lead  to  Times  news 
material  being  picked  up  by  the  Hay¬ 
ward  paper. 

“We  had  no  intention  of  picking  up 
Times  material  or  of  using  the  supple¬ 
ment  and  Tom  was  told  that,”  Brooks 
stated.  He  said  the  arrangement  with 
the  Times  is  purely  a  business  deal 
and  “we  have  no  philosophical  prob¬ 
lem  with  it.” 

The  editor  added  that  the  “creden¬ 
tials  of  the  Times  are  beyond  chal¬ 
lenge.”  He  asserted  that  Times  pub¬ 
lisher  James  Whelan  and  associate 
publisher  Reed  are  well-known, 
established  newspaper  figures. 

“Jim  Whelan  is  a  first-class  news¬ 
man,”  he  stated. 

In  the  Daily  Review’s  April  29 
issue,  Floyd  Sparks,  the  84-year-old 
president  of  Sparks  Newspapers,  the 
paper’s  parent  company,  published  a 
front-page  editorial  headed,  “It’s 
Time  to  Set  the  Record  Straight.”  The 
editorial  said  the  Daily  Review  has  no 
financial  or  editorial  ties  to  the  Times 
“nor  is  there  any  connection  between 
this  newspaper,  its  owners  and  the 
Unification  Church.  No  one  tells  us 
how  to  edit  the  news,  no  one  tells  us 
what  to  publish.  We  serve  one  master 
—  the  public.” 

Sparks  said  the  paper  believes  a 
free  press  extends  to  “those  wishing 
access  to  our  printing  facilities  with¬ 
out  regard  to  religious  or  political 
beliefs.”  The  Sparks  chief  noted  that 
the  company  has  job-printed  Catholic 
and  Lutheran  papers  as  well. 

In  Palo  Alto,  where  the  Times- 
Tribune  is  published,  the  Rev.  Joseph 
Frazier,  an  Episcopal  priest,  orga¬ 
nized  a  group  of  citizens  and  clergy 
calling  itself  “Citizens  for  Truth  in 
Advertising.”  It  said  it  intends  to 
meet  with  media  organizations 


accepting  ads  from  the  Times  to  ask 
them  to  alert  their  audiences  to  sup¬ 
posed  church  affiliation. 

Kidder  said  several  of  the  phone 
callers  to  the  paper  were  upset  by  the 
Times’  alleged  church  connection, 
but  recalled  that  “most  of  them  were 
simply  confused  by  our  paper  carry¬ 
ing  another  paper  inside  it.” 

Reed,  who  is  a  former  publisher  of 
the  Sacramento  Union  and  an  execu¬ 
tive  with  the  Copley  Newspapers  in 
San  Diego,  denied  the  Times  is  owned 
by  Moon  or  the  Unification  Church. 
He  said,  however,  that,  to  his  knowl¬ 
edge,  all  of  the  paper’s  stockholders 
are  Unification  Chuurch  members. 

Reed  contended  it  was  not  unusual 
for  shareholders  of  media  outlets  to  be 
members  of  one  church. 

“Who  are  the  stockholders  of  any 
other  corporation  that  owns  news¬ 
papers  or  what  is  their  church  affilia¬ 
tion?”  he  asked.  “Generally,  one 
doesn’t  know.”  He  said  that  when  he 
worked  for  Copley,  “all  of  the  stock 
was  owned  by  members  of  one 
church.”  Copley  publisher  Helen  K. 
Copley  is  a  Catholic. 

Reed  said  that  some  of  Copley 
Newspapers’  preferred  stock  was 
owned  by  organizations  affiliated 
with  the  Catholic  Church. 

Robert  F.  Crouch,  vice  president, 
finance  of  Copley  Press,  Inc.  told 
E&P  there  is  no  Copley  preferred 
stock  and  all  common  stock  is  held  by 
the  James  S.  Copley  Trust  of  which 
publisher  Helen  Copley  is  the  trustee. 
Crouch  said  that  no  Copley  stock  is 
owned  outside  the  organization. 

According  to  Reed,  there  are  other 
newspapers  in  California  whose 
shareholders  are  all  members  of  one 
church. 

Reed  asserted  that  “all  of  us  run¬ 
ning  the  Washington  Times  are  not 
members  of  the  Unification  Church.” 
He  declared  that  too  much  attention  is 
being  paid  to  the  Times’  alleged 
religious  affiliation,  noting:  “In  all  the 
years  1  have  been  in  the  newspaper 
business,  no  one  ever  asked  me  what 
my  religion  was.  We  feel  the  news¬ 
paper  (the  Times)  speaks  for  itself  and 
the  people  who  read  it  no  longer  refer 
to  its  ownership  as  being  a  problem.” 
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''NewsCurrents  is  an 
excellent  program,  I 
can't  believe  what  a 
great  motivator  it  has 
been  for  newspaper 
reading.  Thanks!" 

Round  Elementary  School 

Hartland,  MI 

The  Detroit  Nei\« 


THE  MAIN  GOAL 

OF  An  nie  program 

IS  TO  GET  KIDS 
READING  YOUR  NEWSPAPER 


Now  you  can  find  out  what  they  already  know  —  free  and  without  obligation.  Try  the  NewsCurrents  - 
NIE  Progam  at  our  expense  in  your  schools  next  fall.  We’ll  do  all  the  work  in  setting  it  up  —  including 
a  teacher’s  workshop.  And  at  the  end  of  the  trial  period,  we’ll  provide  you  with  a  full  evaluation,  in  the 
teacher’s  own  words,  of  how  well  the  program  works.  -  -  -  '  ‘  . 


Send  for  more  information  or  call  our  toll-free  number’today. 


THE  DETROIT  NEWS  AND  225  OTHER  DAILIES  HAVE  i 
MADE  NEWSCURRENTS  THE  INDUSTRY’S  LEADING 
PROGRAM  TO  ACHIEVE  THIS  GOAL.  ;  : 
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Newspaper  in  Education  Program 

P.O.  Box  52,  Madison,  Wl  5370t 
* ;  1-800-356-2303  '  ^ 

In  Wisconsin  call  (608)271-2771 


SYNDICATES 


A  three-time  Pulitzer  winner 

Paul  Conrad  of  the  Los  Angeles  Times  describes  what  it  feeis 
iike  to  receive  editorial  cartooning’s  highest  honor  once 
again  and  discusses  his  iiberal  drawing  phiiosophy 


By  David  Aster 

What  do  Rollin  Kirby  of  the  old 
New  York  World,  Edmund  Duffy  of 
the  Baltimore  Sun,  Herbert  L.  Block 
of  the  Washington  Post,  and  Paul 
Conrad  of  the  Los  Angeles  Times 
have  in  common? 

They  are  the  four  men  who  have 
won  three  Pulitzer  Prizes  for  editorial 
cartooning  since  the  category  began 
62  years  ago.  Kirby’s  awards  came  in 
1922,  1925  and  1929;  Duffy’s  in  1931, 
1934  and  1940;  Block’s  in  1942,  1954 
and  1979;  and  Conrad’s  in  1964,  1971 
and  1984. 

Conrad  told  E&P  that  he  was 
“stunned”  when  he  learned  the  “just 
marvelous”  news  about  his  third 
Pulitzer  April  16.  “I  heard  about 
Pulitzers  when  i  started  cartooning, 
and  I  hoped  to  win  one,”  he  said.  “1 
thought  two  was  impossible  and  three 
was  really  out  of  the  question.  I’m  not 
going  to  send  it  back,  but  1  don’t  feel 
worthy  of  it.” 

The  59-year-old  Iowa  native — who 
was  feted  at  an  April  16  party  attended 
by  about  300  L.A.  Times  staffers — 
does  believe  he  has  improved  as  a 
cartoonist  since  his  first  Pulitzer  in 
1964.  Conrad  said  he  is  a  “far  better” 
artist  and  takes  stronger  positions 
than  two  decades  ago.  “There  is  now 


•PL«I'  ir  BOM...’ 


Paul  Conrad 


very  little  question  about  where  I 
stand,”  he  noted. 

Where  Conrad  stands  is  on  the 
liberal  side  of  the  political  spectrum. 
He  said  he  tries  to  be  the  “voice”  of 
the  struggling  poor  and  middle  class. 
“The  wealthy  can  afford  their  own 
lobby,”  he  declared. 

This  type  of  attitude  hasn’t  en¬ 
deared  Conrad  to  Ronald  Reagan, 
who  the  cartoonist  began  lampooning 
when  the  Republican  was  elected 
California  governor  almost  20  years 
ago.  Conrad  recalled  that  Governor 
Reagan  used  to  phone  Otis  Chandler 
of  the  L.A.  Times  to  complain  about 
the  Pulitzer  winner’s  cartoons.  When 
Chandler  began  refusing  the  politi¬ 
cian’s  calls,  Conrad  said  Reagan  had 
his  wife  Nancy  phone! 

Conrad  is  still  criticizing  the  person 
he  calls  “Reagan  Hood,”  who  the 
cartoonist  said  “robs  from  the  poor 
and  gives  to  the  rich.”  In  one  drawing 
last  year,  Reagan  was  shown  at  the 
piano  with  a  macabre  skeleton 
woman  labeled  “Vietnam”  saying  to 
the  President,  “Play  it  again, 
Ron  .  .  .  .”  And  Conrad  frequently 
comments  about  the  huge  budget  defi¬ 
cit.  “I  tell  you,  if  a  Democrat  had 


come  up  with  a  $230  billion  deficit, 
they'd-a  hung  him,”  he  asserted. 

Taking  on  Reagan  is  a  major  reason 
why  approximately  145  newspapers 
have  dropped  Conrad  in  the  past  two 
years.  “Many  editors  simply  don’t 
want  a  cartoonist  saying  the  President 
doesn’t  have  the  faintest  idea  what 
he’s  doing,”  said  Conrad,  whose 
work  is  distributed  by  the  Los  Angeles 
Times  Syndicate  to  about  175-200  pap¬ 
ers.  This  figure  has  actually  remained 
virtually  steady  the  past  two  years, 
because  some  146  papers  have  picked 
up  Conrad  since  1982 

With  the  third  Pulitzer,  Conrad 
expressed  optimism  about  his  total 
client  list  rising  in  the  near  future.  “I 
think  it  will  help  considerably,”  he 
stated.  “Even  the  ones  who  said  ‘get 
that  boob  out  of  here’  might  try  me 
again!” 

Conrad — who  is  thinking  of  making 
a  collection  of  Reagan  cartoons  his 
fourth  book — doesn’t  only  lampoon 
the  President  and  Republicans.  “I’ve 
been  known  to  criticize  Democrats,” 
he  said.  “Those  guys  aren’t  perfect, 
you  know.”  Because  Reagan  has 
done  some  things  with  the  “blessing” 
of  House  Speaker  Tip  O’Neill  ID- 
Mass.),  Conrad  drew  one  recent  car¬ 
toon  showing  “Reagan  Hood”  with 
“Friar  Tip.” 
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Some  people  hit  the  roof,  while  others  hit  the  floor. 

New  comic  reflects  ‘nesting’  trend 


Just  how  much  does  Conrad  feel  he 
can  affect  the  course  of  events  with 
his  cartoons?  He  said  his  occasional 
drawings  on  international  issues  pro¬ 
bably  have  little  impact,  but 
expressed  hope  that  his  national- 
oriented  cartoons  do  some  good. 
Conrad  observed  that  his  local-  and 
state-oriented  cartoons — such  as 
those  criticizing  the  Diablo  Canyon 
nuclear  project  in  California — are  the 
ones  carrying  the  most  potential 
clout. 

Conrad  does  six  cartoons  a  week, 
five  of  which  are  syndicated.  Each 
one  usually  takes  only  about  90  mi-, 
nutes  to  actually  draw,  with  Conrad 
spending  much  of  his  other  time  think¬ 
ing  up  ideas.  He  reads  the  L.A. 
Times,  New  York  Times,  Washington 
Post,  Wall  Street  Journal,  Time, 
Newsweek,  The  New  Yorker,  The 
Nation  and  Mother  Jones  magazine, 
among  other  publications.  He  added 
that  he  is  so  used  to  following  the 
news  that  he  can  “walk  into  a  wire 
room  and  tell  you  what’s  going  to  be 
lead  or  on  page  one  the  next  day.” 

The  page  one  cartoons  of  “Ding” 
Darling  in  the  Des  Moines  Register 
had  a  big  impact  on  the  young  Conrad, 
who  noted  that  fellow  three-time 
Pulitzer  winner  “Herblock”  (distrib¬ 
uted  by  News  America  Syndicate)  may 
have  been  his  biggest  cartooning 
influence. 

“What  impressed  me  was  his 
incisiveness,”  remembered  Conrad. 
“You  knew  exactly  where  he  was 
coming  from — and  his  concern  show¬ 
ed  through.  It  still  does.” 

He  said  he  also  admires  Pat 
Oliphant  of  Universal  Press  Syndicate, 
Tony  Auth  of  the  Philadelphia 
Inquirer  and  Washington  Post  Writers 
Group,  Jeff  MacNelly  of  the  Chicago 
Tribune  and  Tribune  Company  Syn¬ 
dicate,  and  Don  Wright  of  the  Miami 
News  and  TCS.  These  four  cartoon¬ 
ists  have  won  a  total  of  six  Pulitzers. 

Conrad  began  drawing  editorial 
cartoons  in  about  1948  for  the  Univer¬ 
sity  of  Iowa  newspaper.  The  art  ma¬ 
jor — who  served  in  the  Army  Corps  of 
Engineers  during  World  War  II — 
joined  the  Denver  Post  a  couple 
months  after  graduating  college  in 
1950,  and  then  went  on  to  the  L.A. 
Times  in  1964,  just  weeks  before 
winning  his  first  Pulitzer. 


Colleges  like  comic 

About  35  college  newspapers 
expressed  interest  in  running  “The 
Quigmans”  as  a  result  of  a  recent  Los 
Angeles  Times  Syndicate  mailing. 
Buddy  Hickerson’s  new  comic  panel 
(see  E&P,  January  28  and  March  10) 
has  been  picked  up  by  about  10  non¬ 
college  papers  so  far. 


A  comic  that  reflects  the  “nesting” 
trend — adult  children  moving  back 
with  theii  parents  because  of  eco¬ 
nomic  necessity — is  being  introduced 
by  News  America  Syndicate  on  May 
21. 

Lew  Little,  the  syndicate's  vice 
president,  editorial  development, 
said  U.S.  Census  statistics  show  that 
there  were  4.3  million  people  over  age 
25  still  living  with  their  parents  in  198 1 
compared  with  3  million  in  1970. 

Cartoonist  Bud  Jones  got  the  idea 
for  “Full  House”  when  his  son  and 
his  son’s  wife  and  two  children  lived 
with  him  for  about  a  year  to  save 
money.  In  the  comic,  the  daughter 
(Debbie)  of  Emily  and  Henry  Wiggins 
moves  back  in  with  her  husband  and 
kid. 

Jones  wrote  Little  last  September: 
“I  believe  that  placing  two  genera¬ 
tions  in  one  house  makes  for  all  kinds 
of  conflicts  and  humorous  situations 
with  which  a  large  segment  of  the  pop¬ 
ulation  will  identify.” 

Bom  in  1928,  Jones  attended  Ke- 


A  strip  starring  a  somewhat 
eccentric  grandfather  and  a  very 
eccentric  dog  will  be  distributed  start¬ 
ing  June  3  by  the  Los  Angeles  Times 
Syndicate. 

The  introduction  of  Jim  Smith’s 
“Bumgardner,”  coupled  with  the 
debut  of  Buddy  Hickerson’s  “Quig¬ 
mans’’  panel  earlier  this  year, 
indicates  that  LATS  is  attempting  to 
increase  the  strength  of  its  original 
newspaper  comics  lineup.  Many  of 


nyon  College  in  Gambier,  Ohio,  and 
the  Cartoonist’s  and  Illustrator’s 
School  in  New  York  City.  He  has 
been  an  advertising  cartoonist  and 
has  sold  gag  cartoons  to  magazines 
such  as  Colliers,  The  Saturday  Eve¬ 
ning  Post,  Sports  Illustrated  and  Lad¬ 
ies  Home  Journal.  In  addition,  he 
drew  the  syndicated  comic  strip  “Mr. 
Abernathy,”  and  currently  writes 
gags  for  “Beetle  Bailey,”  “HI  & 
Lois,”  “Boner’s  Ark”  and  “Hagar 
the  Horrible.”  The  Weston,  Conn., 
resident  also  has  a  regular  feature  in 
the  “Funnies”  section  of  Playboy 
magazine  called  “Ask  Dr.  Dumb.” 

Little  said  “Full  House”  has  over 
50  charter  clients,  including  the  Dal¬ 
las  Morning  News,  Philadelphia 
Inquirer,  Detroit  News,  Houston 
Chronicle,  San  Diego  Union,  Oak¬ 
land  Tribune,  San  Jose  Mercury- 
News,  Denver  Rocky  Mountain 
News,  San  Antonio  Express-News, 
Chicago  Sun-Times,  Columbus  Dis¬ 
patch,  Little  Rock  Arkansas  Gazette 
and  Vancouver  Province. 


the  comics  currently  offered  by  the 
syndicate,  which  has  traditionally  put 
a  great  deal  of  emphasis  on  columns, 
are  strips  —  such  as  “Dallas,”  “Star 
Trek”  and  “Star  Wars”  —  that  draw 
their  inspiration  from  properties  that 
originated  in  media  other  than  news¬ 
papers. 

Wallace  G.  Bumgardner  is  a  balding 
older  man  with  an  expanding  waist¬ 
line  who  can  be  satirical,  grouchy, 

(Continued  on  page  52) 


Spike  has  a  beef  about  the  Bumgardner-bought  burger. 

Strip  starring  grandfather  starting 
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and  sentimental.  Some  of  his 
activities  include  fly-casting  in  the  liv¬ 
ing  room  and  playing  chess  with  his 
dog  Spike.  The  canine  does  “doggie 
aerobics,”  takes  rides  in  the  dryer, 
oinks  and  meows,  and  sleeps  with  all 
four  legs  straight  in  the  air.  When 
Bumgardner  goes  into  the  hospital  for 
tests.  Spike  sneaks  in  to  visit  him  by 
dressing  in  a  nurse's  uniform. 


Other  characters  include 
Bumgardner’s  daughter  LaVerne, 
LaVeme’s  son  Leonard,  Leonard’s 
girlfriend  LuLu,  and  the  “Dennis  the 
Menace”-type  character  of  Rudy. 

The  daily  and  Sunday  “Bumgard¬ 
ner”  is  the  first  strip  for  Smith,  who 
previously  has  drawn  comic  panels 
carried  by  various  specialty  publica¬ 
tions  and  newspapers  in  southern 


California  area.  He  has  studied  both 
history  and  biology  and  has  traveled 
extensively  through  Central  America. 

Smith  currently  lives  in  an  airplane 
hangar  in  Torrance,  Calif.,  sharing 
the  space  with  a  two-person  Champ 
airplane,  a  1932  Ford  coupe  and  a 
1929  Ford  truck.  The  last  two  are 
“more  or  less  disassembled  but  in 
organized  piles.” 


LATS  offers  column  by  Moral  Majority’s  Cal  Thomas 


A  column  by  Moral  Majority  vice 
president  for  communications  Cal 
Thomas  is  being  offered  by  the  Los 
Angeles  Times  Syndicate.  The  feature 
discusses  the  “New  Right”  and 
topics  such  as  censorship, 
fundamentalism,  and  the  Republican 
Party. 

Thomas — who  has  written  columns 
in  past  months  for  newspapers  such  as 
the  New  York  Times,  Washington 
Post  and  Los  Angeles  Times — is  co- 


King  representation 

Yaffa  Character  Licensing  has 
been  appointed  to  represent  King  Fea¬ 
tures  Syndicate  properties  in  the 
United  Kingdom.  Harry  Pease  has 
been  named  marketing  and  sales 
director  for  the  newly  formed  division 
of  Yaffa  Newspaper  Service  of  Lon¬ 
don,  and  will  be  in  charge  of  the  King 
account.  He  will  continue  to  handle 
King  syndication  sales  to  U.K.  pap¬ 
ers. 


founder  of  International  Media  Serv¬ 
ice.  This  Washington,  D.C. -based 
daily  broadcast  news  service  airs  on 
Christian  radio  stations. 

He  has  also  worked  at  NBC,  where 
he  appeared  on  an  average  of  10  net¬ 
work  radio  newscasts  a  week  as 
anchorman.  His  television  credits 
include  the  Huntley-Brinkley  Report 
and  NBC  Nightly  News.  Thomas  was 
also  a  frequent  contributor  to  the 
Today  show.  The  21 -year  broadcast 


The  other  honoree  was  one-time 
Black  Panther  Eldridge  Cleaver,  now 
a  self-proclaimed  born-again  Chris¬ 
tian. 

Established  by  the  National  Con¬ 
servative  Political  Action  Committee, 
the  awards  go  to  “outstanding  con¬ 
servative  blacks  who  had  made  a  sig¬ 
nificant  conservative  contribution  to 
their  community.”  Schuyler,  who 
died  in  1977,  was  a  black  active  in  the 
pre-Goldwater  conservative  move¬ 
ment. 


Two  Schuyler  prizes  Covering  the  Games 


Walter  E.  Williams,  whose  weekly 
“A  Minority  View”  column  is  distrib¬ 
uted  by  Heritage  Features  Syndicate, 
was  one  of  two  recipients  of  the  First 
Annual  George  Schuyler  Awards 
April  28. 


MORE  LINAGE 


WITH  OUR  nus  BUSINESS  TV  PAGES 

We  arrange  for  camera-ready  TV 
listings  and  features  at  no  charge. 

You  pay  us  a  commission  on  plus 
business  advertising  sold  on  an 
annual  basis . .  . 

YOU  NET  YOUR  RATE! 

DICKINSON  MULTI-MEDIA 
SERVICES,  INC 


271  MADISON 
NY  10016 


PHONE  (212) 
S32-0170 


Copley  Press  papers  will  be  sending 
over  30  reporters  and  photographers 
to  the  Olympic  Games  this  summer  in 
Los  Angeles.  The  San  Diego  Union, 
San  Diego  Tribune,  Torrance  Daily 
Breeze  and  Santa  Monica  Evening 
Outlook  will  be  represented. 

Copley  News  Service  is  making  the 
coverage  available  to  any  paper  with  a 
high-speed  wire  system.  Options 
include  pre-Olympic  coverage  only, 
coverage  of  the  two-week  Games 
only,  or  a  combination  of  the  two. 

Over  16  pages  of  editorial  copy — 
including  “events  of  interest  ...  not 
normally  covered  by  the  major  wire 
services” — will  be  moved  daily  to 
current  full-service  Copley  clients 
free-of-charge  and  to  other  papers  on 
a  supplemental  basis. 

Now  provide  sports 

The  German  press  agency 
Deutsche  Presse-Agentur  and  the  Los 
Angeles  Times-Washington  Post 


journalism  veteran  has  been  cited  for 
excellence  in  reporting  by  the  Associ- 
ated  Press,  United  Press 
International,  and  other  organiza¬ 
tions. 

Thomas  is  a  graduate  of  American 
University,  where  he  majored  in  Eng¬ 
lish  literature  and  minored  in  French 
and  international  relations  of  western 
Europe.  He  is  the  author  of  four 
books,  including  Target  Group 
Evangelism  from  Broadman  Press. 


News  Service  have  expanded  their 
joint  general  news  operations  to 
include  sports. 

DP  A  markets  the  LAT-WP  service 
in  77  countries  outside  the  U .  S . ,  while 
LAT-WP  provides  DPA  stories  in 
English  to  LAT-WP’s  North  Amer¬ 
ican  clients  as  well  as  DPA’s  Spanish 
news  service  to  U.S.  Hispanic  media. 

Batiuk’s  book  is  out 

The  first  trade  paperback  collection 
from  Tom  Batiuk’s  “Funky  Winker- 
bean”  comic  (News  America  Syn¬ 
dicate)  has  been  released. 

You  Know  You’ve  Got  Trouble 
When  Your  School  Mascot  is  a 
Scapegoat  (Fawcett/Columbine 
Books)  features  a  forward  by  col¬ 
umnist  Erma  Bombeck,  who  is  also 
with  News  America. 

Batiuk  recently  completed  a  public¬ 
ity  tour  for  the  book  that  brought  him 
to  markets  ranging  from  New  York 
City  to  Los  Angeles.  The  tour 
included  tv  appearances,  radio  and 
press  interviews,  author’s  luncheons, 
and  book  signings  at  more  than  60 
stores. 

Honoring  Lippmann 

A  stamp  honoring  the  late  syndi¬ 
cated  columnist  Walter  Lippmann 
will  be  issued  next  year  by  the  U.S. 
Postal  Service,  reported  self- 
syndicated  “Stamping  Grounds”  col¬ 
umnist  Joseph  Zollman  of  Long 
Beach,  N.Y.  It  will  be  part  of  the 
“Great  Americans  Series,”  which 
was  initiated  in  1980. 
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Paul  Conrad  Has  Done  It  Again 
His  Third  Pulitzer! 


Paul  Conrad 


. . .  The  great  Buddha  has  answered  “ . . .  Son . . . !”  “ . . .  Dad . . . !”  “Play  it  again,  Ron .  - . .  ” 

our  prayers . . . !” 

For  consistency  over  a  period  of  decades,  it  is  difficult  to  imagine  a  cartoonist  who 
could  add  more  to  your  editorial  pages  than  Paul  Conrad. 


Gos  Angeles  S^ttnes 


SYNDICATE 


TIMES  MIRROR  SQUARE  •  LOS  ANGELES,  CALIFORNIA  •  90053  •  (213)  972-5000  •  TOLL  FREE  (800)  528-4637  •  TELEX  194308 


UPl  executives  tout  their  services 


United  Press  International  is  sign¬ 
ing  up  ne\v  business  this  year  at  twice 
the  rate  of  last  year,  co-owner  Doug¬ 
las  Ruhe  told  publishers  at  the  ANPA 
convention  in  Montreal. 

Speaking  at  UPI's  annual  luncheon 
May  1 ,  Ruhe  said  UPI  last  year  signed 
new  contracts  worth  $30  million  and  is 
“operating  at  double  that  rate  in 

1984. ” 

Ruhe  also  told  publishers  that  UPI 
now  has  2,400  satellite  stations 
installed  with  “1,000  more  on  the 
way.”  The  satellite  installations  have 
enabled  the  company  to  “stay  ahead 
of  that  crunching  burden”  caused  by 
the  AT&T  breakup  and  the  anti¬ 
cipated  increases  in  telephone  costs. 

UPI  is  taking  steps  to  improve  its 
maintenance  service,  Ruhe  said,  and 
is  aiming  for  “a  straight  four-hour 
service  time.” 

And  UPI  is  “shooting  for”  the 
introduction  of  “digital  pictures”  by 

1985,  he  said. 

Maxwell  McCrohon,  UPI’s  editor- 
in-chief,  told  publishers  the  news 
service  intends  “to  be  the  competi¬ 
tive  force  against  which  other  news 
services  measure  themselves.” 

Saying  that  UPI  will  offer  subscrib¬ 
ers  “quality,  depth  and  specializa¬ 


tion,”  McCrohon  said  “we  believe 
depth  is  often  more  important  than 
brevity.” 

McCrohon  noted  that,  in  addition 
to  UPI’s  recent  introduction  of 
monthly,  in-depth  interviews  with  a 
variety  of  world  figures,  the  news 
service  has  begun  “UPI  Context”  to 
follow  major  stories . 


Marriage 

(Continued  from  page  42) 


could  do  because  of  improved  pro¬ 
duction  technology.  And  it  was  the 
right  way  to  meet  the  needs  of  this 
account  and  others  who  might  be 
lured  by  the  siren’s  call  of  marriage 
mail. 

“Sears  was  our  top  advertiser.  We 
wanted  to  retain  their  business.  We 
installed  two  new  inserters  and  we  put 
our  advertising  preprint  rates  on  the 
most  competitive  posture  possible.” 

Clearly,  Kubiet  said,  this  one  test  in 
one  market  will  not  stem  the  tide  of 
direct  mail. 

But,  he  added,  “I  would  suggest 
that  now  is  the  time  for  every  news¬ 
paper  to  make  such  efforts  to  improve 
its  product,  not  only  for  its  readers. 


but  also  for  its  advertisers. 

“Advertisers  are  now  looking  at 
newspapers  as  a  group,”  Kubiet  said. 
“And  some  have  been  found  wanting. 

“If  every  newspaper  does  not  reach 
for  the  highest  standards,  then  the 
many  will  suffer  for  the  few  since  our 
fates  are  so  intertwined.” 

Kubiet  offered  this  advice  to  other 
newspapers: 

•  Reverse  a  pattern  of  declining 
penetration. 

•  Offer  new,  alternative  distribu¬ 
tion  methods,  including  complete  or 
near  saturation  market  coverage. 

•  Make  every  effort  to  offer  pro¬ 
duct  at  a  competitive  cost  per  thousand 
in  comparison  with  alternative  media. 

•  And,  because  this  is  the  com¬ 
plaint  most  often  heard  by  those  who 
are  using  direct  mail,  newspapers 
must  improve  the  look,  printing  and 
quality  of  their  product. 


Co-op 

(Continued  from  page  36) 


have  the  time  to  make  the  personal 
sales  call,  whether  to  your  retailer  in 
the  market  or  to  the  media  in  your 
market.” 

Thirdly,  many  retailers  in  these 
markets  never  hear  of  the  program. 
Fourth,  a  survey  of  smaller  market 
newspapers  indicates  that  co-op  man¬ 
agers  at  these  newspapers  see  an 
average  of  about  five  or  less, 
manufacturer  or  distributor  reps  per 
month,  he  said. 

Finally,  “communication  at  this 
level  gets  exceedingly  thin,  very  thin. 

“Many  retailers  buy  over  the  phone 
or  reorder  over  the  phone.  Is  there 
anyone  talking  about  co-op  when  this 
purchase  occurs?” 

Hennessey  suggested  remedies  to 
combat  these  problems,  such  as 
supplying  actual  accrual  amounts  on 
invoices.  “Arrow  shirt  does,”  he 
said. 

“Set  up  simple  co-op  plans,  as  I 
said  before,  make  your  dealer  ad  plan¬ 
ner  simple  and  localized.” 

Use  the  new  SAU  (standardized 
advertising  unit)  and  the  unlimited 
accrual  approach,  which  is  a  program 
based  on  how  much  the  retailer  pro¬ 
motes  the  product,  not  necessarily  on 
the  accrual  of  how  much  the  product 
was  purchased. 

Prepare  small  space  ad  slicks  and 
allow  competing  products  in  your  ad, 
he  advised.  Use  the  split  billing  for¬ 
mat,  he  continued,  “half  of  the  bill,  if 
you  have  a  50/50  program,  sent 
directly  to  you  or  your  audit  service, 
the  other  half  to  the  retailer  in  the 
market.”  And  last,  Hennessey  said, 
teach  your  reps  how  to  call  the  news¬ 
paper  as  opposed  to  stopping  by. 


if  you  take  your 
politics  seriously 


. . .  then  you’ll  take  CQ. 

We  provide  all  the  facts  and  figures,  the  outlooks  and 
analyses.  We  keep  you  informed  on  party  rules  and  plat¬ 
forms,  on  who’s  running,  who’s  ahead  and  who’s  paying  for 
it.  We  give  you  the  prospects  as  well  as  the  perspective. 

We  cover  every  race  for  governor,  the  (J.S.  Senate  and  House 
of  Representatives. 

And  next  year,  when  the  noise  and  hoopla  is  memory, 
we’ll  keep  you  current  on  the  major  legislation  moving 
through  the  new  Congress,  on  the  issues  involved,  the  key 
players  and  the  outlook. 

Political  writer  Theodore  H.  White  calls  CQ  “the  one 
indisp>ensable  tool  in  covering  American  politics.’’ 

And  that  says  it  all. 

CONGRESSIONAL  QUARTERLY  SERVICE 

1414  22nd  St.,  N.W.,  Washington,  D.C.  20037  (202)  887-8500 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCF 


Classified  Advertising 


FEATURES 

AVAILABLE 


BOOKS 


TAP  ROMANCE  fiction's  25  million 
readership  with  PleasuRead.  Viqui  Lit- 
man’s  weekly  500-word  review  covers 
the  best  of  each  month’s  1 00  new  titles. 
Free  month’s  trial.  PleasuRead,  PO  Box 
11616,  Fort  Worth,  TX  76109.  (817) 
921-6800. 


CARTOONS 


EDITORIAL  CARTOONS  and  comment. 
Church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puz¬ 
zles,  humorous  cartoons,  other  quality 
features  for  the  weekly  editor  (offset). 
Mark  Morgan,  Inc,  PO  Box  995,  Newnan 
GA  302M:  (404)  253-5355. 


ENTERTAINMENT 


CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment"  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 


GENERAL 


"GREAT  AMERICAN  CONSUMER  DER¬ 
BY,"  weekly  review.  First  Amendment 
Co.,  Box  551,  Torrance  CA  90508. 


WEEKLY?  Here's  your  complete  package 
of  over  30  reader-wanted  features. 
Crossword,  astrology.  Weight  Watchers, 
TV  personalities,  antiques,  sports,  child 
care,  health,  cartoons,  fillers,  and  much 
more.  Write  for  FREE  samples  of  SUB¬ 
URBAN  FEATURES,  PO  Box  91460, 
Mobile  AL  36691  or  call;  (205)  343- 
1717. 


HEALTH 


"Senior  Clinic.”  Specialist  treats  medic¬ 
al  problems  past  middle  life.  Warm,  Wit¬ 
ty,  Authorative.  Samples.  HFM  Enter¬ 
prises  INC.  Box  307,  Edmonton,  Alber¬ 
ta,  Canada,  T5J  217;  (403)  973-2361. 


MONEY 


"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
S  13th,  Temple  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  lOtn  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


REAL  ESTATE 


HOUSE  CALLS-Houston  Post,  Miami 

Herald,  90  others.  6  national  awards; 

one  said  "concise,  entertaining,  wealth 

of  real  estate  knowledge,  solid  writing 

skills.”  8th  year.  Edith  Lank,  Box 

18447,  Rochester  NY  14618;  (716) 
271-6230. 


SPORTS 


SPORTS  columns  for  your  weekly  or 
small  daily  are  now  offered  by  former 
Inside  Sports  writer.  For  details  and  free 
sample,  write;  Sportstyle,  PO  Box  2261, 
Glenbrook  CT  06906. 


SPORTS  column  for  your  weekly  or  small 
daily  are  now  offered  by  former  Inside 
Spr^s  writer.  For  details  and  free  sam¬ 
ple,  write:  SportsWIe,  PO  Box  2261, 
Glenbrook  CT  ()69(j6. 


Thank  You! 
Classified 
Customers 

You,  Who  have  ads  that 
have  been  missed  due  to 
illness  in  our  classified 
department,  have  been 
very  patient. 

we  are  very  appreciative 
of  your  understanding 
and  cooperation. 

We  are  just  about 
"squared  away";  but  not 
yet  one  hundred  percent 
caught  up.  If  those  few  of 
you  still  "slighted"  will 
bear  with  us  a  little  longer, 
it  will  be  greatly  appreci¬ 
ated. 

Meantime,  we  assure  you 
we  are  continuing  to 
strive  to  return  to  the  full 
service  we  would  hope 
you  have  come  to  expect 
of  us. 

Again,  thank  you. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


PUBLISHER  of  highly  respected  social 
journal  on  Florida's  Gold  Coast  wishes  to 
expand  operations.  Seeks  top  grade 
working  associate  to  act  as  co-publisher/ 
editor.  Some  capital  as  well  as  outstand¬ 
ing  record  required.  Write  P.L.,  Box 
591,  Palm  Beach  FL  33480. 


NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIFIEDS 
GET  THEM 
THE  BUSINESS! 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS 
For  tax.  partnership,  loan  estate  plann¬ 

ing,  personal  and  corporate  worth,  future 
sale,  etc.  Contact  James  A.  Martin 

Associates,  Box  20533,  Columbus  OH 

43220;  (614)  889-9747. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Krehoiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 


NEWSPAPER  BROKERS 


ALAN  G  LEWIS.  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


Appraisals,  Mergers,  Sales. 

No  Charge  for  C^sultation. 
WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


Above  Average 
PERFORMANCE 

SYD  S.  GOULD  ASSOCIATES,  Inc. 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Cleanwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 


Brokers  You  Can  Trust 
Nationwide  Senrice 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86.  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO 
1511  K  St,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 


EDWIN  0.  MEYER.  BROKER 
Appraisals-Sales-Consultation-7200 
Hermitage  Rd,  Richmond  VA  23228; 
(804)  266-1522. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specralizing  In  the  best  Southern  markets.  114 
wickersham  Or,  Savannah  GA  31411;  (912) 
598-0931,  day  or  night. 


JEPSON  &  ASSOCIATES 

CRIB8  MEDIA  SERVICES 
John  T.  Cribb,  Box  1220,  Townsend  MT 
59644;  (406)  266-4223. 


KREHBIEL-BOLITHO,  INC 
Brokers-Appralsers-Consultants 
Over  5^  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 


MEL  HODELL,  Newspaper  Broker. 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 

Rod  Whitesmith.  (266)  892-7196 

Box  4487,  Vancouver  WA  98662 


SaleseAppraisalseConsultants 
JAMES  A.  MARTIN  ASSOCIATES 

Call  Day  or  Night;  (614)  889-9747 
PO  Box  20533,  Columbus  OH  43220 


NEWSPAPERS  FOR  SALE 


BOSTON— young  growing  established 
tabloid  shopper  serving  affluent 
bedrooms  of  the  Big  Bean — Ready  for 
absorption.  Excellent  tax  carry  over- 
$150,000  firm.  Owner  financing.  Box 
73.  Hardwick  MA  01037. 


NEWSPAPER  BROKERAGE  for  sale. 
Must  have  publisher  experience.  $100M 
up  front.  Send  resume  and  financial  to: 
Box  7504,  Editor  &  Publisher. 


PROFITABLE  PAPERS 
BEAUTIFUL  AREAS 

Montana . $25,000 

Down  Montana . $40,000 

Down  Idaho . $60,0(X) 

Down  Idaho . $125,000 

Down  Montana  print  shop 

$75,000  cash  price 
Montana  print  shop  $250,000  Down 
JEPSON  &  ASSOCIATES 
CRIBB  MEDIA  SERVICES 
John  T.  Cribb,  Box  1220,  Townsend  MT 
59644;  (406)  266-4223 


SMALL  TOWN  WEEKLY  in  great  town. 
Will  sell  all  or  part.  Box  430,  Kent  ()T 
06757. 


THRI FTY  N ICKEL  TYPE  weekly  advertis¬ 
er,  Rapid  City,  SD.  $30,000.  Equip¬ 
ment  included.  (605)  348-0066. 


UTAH  WEEKLY— top  six  county  papers. 
$400,000  gross,  4,650  paid.  Lots  of  oil 
activity.  4-unit  press,  other  papers  being 
printed,  job  printing.  With/without 
5,000  sq  ft  building.  Sell  for 
approximate  gross,  owner  financed  at 
10%.  Contact:  Agent,  Box  1036,  Price, 
Utah  84501. 


UTAH  WEEKLY— top  six  county  papers. 

$400,000  gross,  4650  paid.  Lots  of  oil 

activity.  4-unit  press,  other  papers  being 

rinted,  job  printing.  With/without 

,000  square  foot  building.  Sell  for 

approximate  gross,  owner  financed  at 

10%.  Contact:  Agent,  Box  1036,  Price 

UT  84501. 


NEWSPAPERS  WANTED 


WILL  consider  buying  small  daily  in 
western  Sunbelt.  Brokers  okay.  Box 
7078,  Editor  &  Publisher. 


WANTED  TO  BUY 

Weekly  and  small  daily  newspapers  in 
large  metropolitan  areas.  Will  pay  cash 
or  terms.  Would  prefer  properties  in  met¬ 
ro  areas  such  as  Atlanta,  Pittsburgh,  Chi¬ 
cago,  Detroit,  Cincinnati,  as  well  as  oth¬ 
ers.  Replies  held  in  strictest  confidence. 
Box  7467,  Editor  &  Publisher. 


PUBLICATIONS  AVAILABLE 


ESTABLISHED  MONTHLY  Publication. 
Gross  $65,000-90,000  Upstate  NY. 
Owner  retiring.  $65,(X)0.  (518)  766- 
4900. 


ESTABLISHED  MONTHLY  publication, 
gross  $65,(XX)-$90,000.  Upstate  New 
York.  Owner  retiring.  $65,(j00.  (518) 
766-4900. 


"HOW  TO  MAKE  $100,000  A  Year 
publishing  Newsletters."  Free  details. 
Box  34312,  Betheseda  MD  20817. 


NOW  IS  THE  BEST  TIME  in  years  to  buy 

a  newspaper.  To  help  mu,  we  will  sell 

100  copies  of  "How  to  Purchase  a  News¬ 

paper  and  Succeed"  by  Jay  Brodell  for 
$12.50.  That’s  $10  off  r^lar  price. 

This  offer  good  until  April  30.  Mountain 

West  Publishing  Co.,  tox  1841,  Grand 

Junction  CO  81502.  Hurry. 


ANNOUNCEMENTS 


PUBLISHERS  CONSULTANTS 


NEED  THIRD  PARTY  ADVICE 

If  you  have  concerns  about 
Data  Processing.  Finance.  Planning 
or  other  management  concerns 

Contact 

TPG  MANAGEMENT  SERVICES 

PO  Box  7461  I 

Mission  Hill  CA  91346  , 

(818)  366-9653 


SHOPPING  GUIDES 


10  WAYS  TO  SELL  MORE  ADS 
BY  SELLING  MORE  RESPONSE! 
Good  ads  come  back  for  more.  Poor  ads 
cancel.  Primer  for  youngsters,  refresher 
for  pros.  10  ways.  $10.  Estil  Cradick. 
950  Parkwood  Dr..  Dunedin  FL  33528. 
Phone  (813)  733-1678. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences.  for  action  call;  (201)  966- 
5250. 


WESTERN  OH  media  wholesale- 
distribution  firm  needs  new  printed  pro¬ 
ducts.  Prefer  5  day  newspapers,  weekly, 
monthly  and  all  magazine  publishers. 
Box  7447.  Editor  &  Publisher. 


CONSULTANTS 


CONSULTING.  Instruction,  perform-  i 
ance;  All  phases  of  the  weekly  news-  | 
paper-shopper  industry.  "Outside  help  i 
in  resolving  a  business  problem  is  often  I 
the  wisest  investment  a  publisher  will 
ever  make."  Bob  Walton  Management  ' 
Systems.  30  years  an  entrepreneur.  Re-  I 
ferences.  (305)  972-0682.  No  oblige-  | 
tion. 


EDITORIAL  SERVICES 


PHOTO  SERVICE  WEEKLIES 
Dailies  need  Democratic  National  con¬ 
vention  coverage?  Weekly  News  Service 
will  supply  5x7  and  8x10  photos.  Send 
requests  on  letterhead.  Bill  you  later  for 
art  used.  Weekly  News  Service.  PO  Box 
5522.  Redwood  City  CA  94063. 


MARKETING  & 
READERSHIP  RESEARCH 


WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  company  Is  to 
provide  its  clients  with  accurate  readership 
research.  OMNI-RESEARCH  believes  the  role  ' 
of  a  newspaper  research  firm  doesn't  end  there,  j 
For  each  of  our  clients,  we  create  a  unique 
competitive  edge  that  results  in  improved  ad  ! 
lineage  from  their  advertising  base. 

We  aim  to  become  part  of  your  management  ! 
team.  From  our  presentations  to  top  manage-  | 
ment,  to  our  sales  seminars  with  your  sales  | 
force,  we  work  to  make  your  research  data  a  I 
useful  and  profitable  tool. 

We  welcome  the  opportunity  to  show  you  just 
how  profitable,  productive  and  affordable 
research  can  be.  Call  our  Director  of  Newspaper 
Research,  Jack  Brodbeck  collect,  at  (305) 
746-3335. 

OMNI-RESEARCH 


INDUSTRY  SERVICES 


MISCELLANEOUS 


BEAUTIFUL  SANTA  MONICA  Beach 
Rental  for  Olympics.  Close  to  Los  Ange¬ 
les  sites,  ocean.  $1 50/day-call  nights 
(213)  393-5183. 


DRAW 
YOUR  OWN 
CONCLUSIONS 

About  the  most  efteetive  medium 
In  the  newspaper  field! 
Place  an  E&P  Classified 
and  you'll  cet  the  picture! 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses,  new  and  trade 
ins.  .  . 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED.  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


ADMANAGER 
(formerly  ADmaster) 
Established,  powerful,  versatile,  user 
friendly,  ADmanager  is  a  newspaper 
advertising  scheduling,  billing,  and 
sales  reporting  software  system  for 
microcomputers.  It  runs  on  Apple  or  CP/ 
M.  Complete  hardware/software  package 
available.  Write  or  call  for  brochure  and 
report  package.  Sunlight  Software,  PO 
Box  100,  Forestville  CA  95436;  (707) 
887-7141. 


PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  pckages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This 
includes  the  computer,  printer  and  bill¬ 
ing  software  for  up  to  400  customers. 
Call  or  write  to  Jim  Sutton  or  Steve  Kuck- 
uk.  Publisher  Control  Systems,  223  W 
5th,  Shawano  Wl  54166;  (715)  526- 
6547. 


SYSTEM  390 

Display  ad  scheduling  and  billing. 
Classified  ad  typesetting  and  billing. 
Circulation  management. 

Typesetting  interface  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys¬ 
tems.  IBM,  DEC  and  most  other 
microcomputers.  Demo  disks  available. 
Free  brochures  and  sample  reports. 
Pacific  Sun  Computer  Systems,  Box 
5553,  Mill  Valley  CA  94942;  (415) 
383-4500. 


CIRCULATION-$1195 
Software  for  TRS80III  &  4.  Does  it  all. 
Demo  disk,  $50,  refundable.  500  to 
30,000  circulation.  1  or  more  papers, 
sub-non-sub.  For  information  write; 
BURCO  Systems,  Inc.,  PO  Box  68,  Grid- 
ley  CA  95948.  (AMICO  software  dis¬ 
tributors);  (916)  846-3661. 


WE  HAVE  SOFTWARE  to  use  Model  100 
(Radio  Shack  $599)  as  remote  terminal 
for  our  CompuGraphic  front  end  system. 
Great  for  satellite  offices,  reporters  on 
assignment.  $100.  Call  Jon  Morrow, 
White  Mountain  Publishing.  (602)  537- 
5721. 


EQUIPMENT  &  SUPPLIES 


COMPUTERS 


CIRCULATION— ACCOUNTING- 
ADVERTISING— AR 
Software,  Hardware  or  Both 
No  newspaper  should  be  without  OUR 
systems!  Why?  Because  WESTERN 
COMPUTER  has  developed  newspaper 
software  with  quick  access  inquiry  for  all 
sized  properties,  weeklies  and  dailies. 
Circulation,  Accounting,  Advertising,  A/ 
R.  These  are  total  systems  to  handle  all 
your  needs.  They  are  tailored  to  your 
operation.  You  will  be  amazed  at  the 
comprehensiveness  of  each  of  these. 
They  are  user-friendly  and  cost  efficient. 
Write  for  more  information. 

WESTERN  COMPUTER 
PO  Box  1304 
North  Platte  NB  69103 
Or  Call 

Dan  Sikorski— (308)  532-6000 
Max  Miller— (308)  532-6700 


IT’S  A  CLASSIFIED 
SECRET! 

We'll  never  reveal  the  identity  of  an 
E&P  box  holder.  However,  if  you 
don’t  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal 
your  reply  In  an  envelope 
addressed  to  the  box  holder.  Attach 
a  note  listing  newspapers,  groups 
or  companies  you  don’t  want  the 
reply  to  reach;  put  the  reply  and 
note  in  an  envelope  addressed  to 
E&P  Classifieds.  If  the  Box  Number 
you’re  answering  is  on  your  list, 
we’ll  discard  your  reply. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  I,  II,  III  Stackers 

Baldwin  Count-O-Veyors  104A’s 

Truck  Loaders 

Sheridan  48P 

45”  and  90”  Floor  Curves 

Fly  table  for  Muller  inserter 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


CHESHIRE  545-1  heavy  duty  news¬ 
paper  labeling  base.  GoocI  running  con¬ 
dition.  $15,000  with  head;  $8000  wit¬ 
hout  head.  Magnacraft  Multiple  Width 
Labeler  with  tip  on  piggy  back  head.  In¬ 
line,  like  new.  $14, 00a  Herb  AMS  Hill¬ 
side  NJ;  (201)  289-7900. 


FOR  SALE 

Quantity  of  2  Sheridan  model  48P 
inserters.  20  years  old.  Currently 
operational.  Quantity  of  1  stepper  model 
720  fold-N-tyer  system.  Used  only  3 
months.  Prices  are  negotiable.  Contact 
J.W.  Josephson,  The  Pittsburgh  Press, 
(412)  263-1179. 


FIVE  FERAG  H.500  Compensating 
Counter  Stackers  available  in  Europe. 
Ten  years  old  but  very  good  conditions. 
$11,250  each  or  £50,000  for  the  lot, 
plus  crating  and  shipping  at  cost.  TRH 
Graphics  Ltd.,  telephone  London,  Eng¬ 
land  977  9286,  46-48  Church  Road, 
Teddington,  Middx.  England. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


SHERIDAN  72-P  inserter,  factory  re- 
built,  guaranteed,  available 
immediately.  Reply  to  Box  6776,  Editor 
&  Publisher. 


EQUIPMENT  &  SUPLLIES 


MAILROOM 


MULLER  227,  Muller  EM  10  and  Kansa 
Inserters  with  5  stations  in  excellent 
condition,  available  immediately  with 
full  warranty.  Installation  and  training 
also  provided.  Reply  to  Gr^hic  Manage¬ 
ment  Associates,  Inc;  (617)  481-8562. 


2  MODEL  P53  Metaverpa  tying 
machine.  Reasonable.  Call  or  write  Jack 
Meany,  Terre  Haute  Tribune  Star,  721 
Wabash  Av,  Terre  Haute  IN  47808; 
(812)  231-4200. 


MUELLER  227  with  4  stations  in  good 
condition.  Available  immediately. 
Excellent  for  tabloid  inserting  or  mar¬ 
riage  mail  operation.  Call  R.J.  Bobber, 
Vice  President,  Gloucester  County 
Times,  (609)  845-3300. 


(2)  MIDSTATES  P-53  plastic  strap  tying 
machines.  One  in  very  good  condition- 
the  other  can  be  used  for  spare  parts,  or 
be  brought  back  to  good  running  condi¬ 
tion  with  the  extensive  spare  parts 
inventory  that  comes  with  the  machines. 
To  be  sold  as  total  package  $4000.  Con¬ 
tact  Floyd  Bundy  Mailroom  Foreman 
(217)  351-5201. 


•  24P-48P  and  72P  SHERIDAN/ 
HARRIS  stuffers  guaranteed  pro¬ 
duction;  refurbishecf  and  installed  in 
your  plant;  training  program  included. 

•  WANTED  TO  BUY:  48P  and  72P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT;  (713)  468-5827. 


SHERIDAN  72Pand  48P  Inserters,  fac¬ 
tory  rebuilt,  guaranteed. 

Sheridan  24P  Inserter  with  handfly 
table. 

Completely  rebuilt  Sheridan  MS  and  HH 

helpers  factory  guaranteed 

NEW  Folded  Edge  First  Delivery  System 

for  Sheridan  Inserters 

Sheridan  72P  and  48P  hopper  loaders. 

Muller  227  and  227E  Inserters. 

Muller  231  Counter  Stackers 
Kansa  Inserter  with  four  stations. 

Idab  440  Counter  Stacker  with  pro¬ 
grammable  keyboard, 
fdab  Shrink  Wrap. 

Ferag  H-500  and  HS-80  Counter  Stack- 
ers-factoiy  rebuilt. 

Sta  Hi  251  and  257  Counter  Stackers. 
Sta  Hi  Telescopic  Truck  Loaders. 

Cutler  Hammer  Conveyor,  Bottom  Wraps 
and  Pacers. 

Signode  ML2EE  and  MLN2A  Tying 
Machines. 

McCain  Model  660-20  Inserter  with  8 
insert  stations,  brand  new  condition,  two 
years  old. 

All  ^uipment  in  excellent  condition  and 
available  immediately.  Mechanical 
installation  services  also  provided. 
WANTED  TO  BUY:  MAILROOM  EQUIP¬ 
MENT  AND  COMPLETE  MAILROOM 
SYSTEMS. 

GRAPHIC  MANAGEMENT 
ASSOCIATES,  INC. 
Newspaper  Mailroom  Systems  Division 
11  Main  St 

Southboro  MA  01772;  (617)  481-8562 


MISCELLANEOUS 


Didde-Glaser  Kansa  6,000/hour. 
Inserting  Machine,  standard  broad¬ 
sheet,  conveyor  delivery,  $10,000.  Rep¬ 
ly  to  Box  7482,  Editor  &  Publisher. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


Newsprint— Specialties,  colors,  con¬ 
verting.  David  F.  Hoy-Paper  Sales,  Cor- 
taro  AZ  85230  602/29 7-9976;  NY  212/ 
557-3232 
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EQUIPMENT  &  SUPPLIES 
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EQUIPMENT  &  SUPPLIES 
PHOTOTYPESEITING 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


AM,  CG  TYPESETTERS.  Reconditioned. 
Trades  OK.  Strips,  Parts  Kits.  All 
Guaranteed.  WSI;  (216)  729-2858. 


AM  TYPESETTERS— CompSet  500 
$3500,  510  $4000,  51011/504 
$6250,  4510/504  $8500,  CompEdit 
5618  $5000,  5810  or  5900  $12,250, 
CompEdit  IP  $3000,  CompEdit  TCO 
$1500,  AM  7133  $1950,  AM  5404 
$2950,  WSI  (216)  729-2858. 


AM  TYPESETTERS.  CompSet  500 
$3500,  510  $4000,  51011/504 
$6250,  4510/504  $8500,  CompEdit 
5618  $5000,  5810  or  5900  $12,250, 
CompEdit  IP  $3000,  CompEdit  TCO 
$1500,  AM  7133  $1950,  AM  5404 
$2950.  WSI  (216)  729-2858. 


TAQU  cnp 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202  CG8600 
(614)  846-7025 


COMPUWRITER  TG  I,  complete  with 
spare  parts  kit,  processor,  type  fonts 
included,  used  very  little  and  in 
excellent  condition.  Offers  Phone  (919) 
728-4131. 


CG  MDT-350,  $3300.  With  com¬ 
munication  interface,  $3550.  Ter¬ 
minals  are  reconditioned  with  warranty. 
Graphic  Systems  Exchange,  Inc;  (716) 
385-3027. 


CG  UNISCAN,  low  use  $2000,  alphas- 
canner,  wire  wrap  mint,  $l0OO;  3M 
desk  model  2020  CR  never  used, 
$4000;  Bob  Weber,  (216)  831-0480. 


COMPEDIT  5810  WITH  PREVIEW,  PMA 
$16,000;  CompEdit  5900,  2  years, 
$11,500;  CompSet  4510/508,  Pro¬ 
gram  23,  PMA  $8,200;  Bob  Weber 
(216)  831-0480. 


ITEK  175  camera  platemaker,  2  years, 
$5,000;  Robertson  MC  410  vertical 
camera  $2,500;  MADAX  375VFE  "B" 
camera/platemaker  electrostatic  with 
autofocus  2  years,  compares  to  ITEK 
175  $2,750.  Bob  Weber  (216)  831- 
0480. 


LINOTRON  202  updated  to  model  N, 
resolution,  reverse  video,  extra  memory, 
four  years,  $29,000;  LINOTRON  202, 
60  fonts,  extra  memory,  $24,000;  Bob 
Weber,  (216)  831-0480. 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 
Itek,  Mergenthaler,  VGC 
“Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


QUADRITEK  121 1  HR  dual  disk  4  fonts 
PMA,  7250  QUADRITEK  1201  dual 
disk  $5750;  QUADRITEK  1610  HR,  39 
fonts,  PMA,  $14,250;  Bob  Weber, 
(216)  831-0480. 


TYPESETTERS.  Preview  505  $3000, 
Unified  Composer  $2500,  MDR$1250, 
FDR  $1250,  Uniscan  $1250,  Uniterm 
$950,  Unisetter  Sp  kit  $500,  WSI  (2 1 6) 
729-2858. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


2  VIDEOSETTER  Universals,  loaded 
with  spares,  late  models,  30  grids;  4 
MDT  350's,  1  MDR;  offers.  (216)  562- 
3700  or  3750. 
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CG  TYPESETTERS.  Execuwriter  II 
$950,  7200  Blue  $1950,  Comp  IV  HR 
$5500,  CG  Preview  $4000,  CG  ICI 
$2500,  Permakwik  with  dryer  (NEW) 
$1950,  RCP  101  $950,  WSI,  (216) 
729-2858. 


EDIT  7500  II  LR  Rev  E,  Lead,  ruling 
$9750;  Edit  7500  LR,  Rev  C,  $6900; 
Edit  7700  HR,  Rev  D  $8500;  Bob 
Weber,  (216)  831-0480. 


HARRIS  2221  ad  makeup  terminal. 
Used  less  than  1  year.  John;  (614)  267- 
4252. 


HARRIS  MICRO-STOR,  model  1253,  (4 
available)  $4500  each;  HARRIS  1420 
terminal,  $3000;  Harris  Compuedit 
1020  $1200;  Bob  Weber  (216)  831- 
0480. 


IBM  MAG  CARD,  50  fonts  $7,250;  IBM 
ESC,6fonts,  PMA  $4,200;  IBM  standa¬ 
lone  7  fonts,  $1,250;  Bob  Weber  (216) 
831-0480. 


PRESSES 


GOSS  METRO,  4  units,  half  deck,  1973 
Urbanite,  6  units,  3/color  units 
Urbanite,  add  on  units,  3/color  units 
Suburban,  4  units  and  5  units 
SSC  Community,  21W,  8  units 
SSC  Community,  4  units,  VOP 
SSC  Community,  4  units,  1977-82 
SC  Community,  7  units,  1969-76 
SC  Community,  4  units,  1976-77 
Community,  2  units,  1970 
SC,  SU,  Urbanite  folders  in  stock 
CommuniW,  Urbanite  units  in  stock 
HARRIS  1650,  6  units,  excellent 
845,  several  presses 
V25:  6  units,  1972-74 
V15D.  2  units,  1979 
V15A,  8  units  and  6  units 
Add-on  Harris  units  and  folders 
Solna  Color  King,  4  units,  1981 
News  King  add-on  units 
ONE  Corp/ Atlanta 

(404)  458-9351  Telex  700563 


7  unit  Goss  Community,  2  folders,  1968 
5  unit  RZ  Polygraph,  17x24V4" 

4  unit  Goss  Urbanite,  1970 
4  unit  Harris  V-15D,  1980 
4  unit  News  King,  rebuilt 
4  unit  Harris  V-15A,  1971 
4  unit  Color  King,  1966 
3  unit  Harris  V-22 
2  unit  Color  King  heatset,  1980 
2  unit  Goss  Urbanite  units  only 
Harris  2  color,  25x38”  sheetfed  press, 
$36,000 

Newman  &  Associates,  208  Nichols  Rd., 
Suite  229,  Kansas  City  MO  64112. 
(816)  756-3350  Telex  80-4294 


Harris  1650 

6  units,  2;  1  double  folder  u  1975.  Press 
in  excellent  state  of  mechanical  repair. 
Located  at  40,000  circulation  daily; 
producing  superb  quality  work.  Will  con¬ 
sider  selling  individual  components  of 
this  press.  Available  August/September. 
Offered  exclusively  by: 

ONE  CORP 
ATLANTA  GA 

(404)  458-9351  Telex  700563 


REBUILT  URBANITE  UNITS 

1.  Individual  components  or  complete 
presses. 

2.  Units  are  stripped  down  to  the  side 
frames  and  restored  to  like  new  condi¬ 
tion. 

3.  Cost  is  approximately  half  of  replace¬ 
ment  price. 

4.  Exchange  program  available  to 
minimize  down  time. 

5.  Inquire  for  pictures  and  brochures. 
IPEC,  INC,  97  Marquardt  Drive,  Wheel¬ 
ing  IL  60090;  (312)  459-9700,  Telex 
20-6766. 

1984 


GOSS 

Goss  Urbanite  5  units,  1972,  3  Cary 
Pasters 

Goss  Urbanite  4  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  10  units  new  1980 
Goss  Urbanite  1000  series  V*  folder 
Gregg  Flying  Imprinters  (for  Urbanite) 
GossUrbanite  folders,  roll  stands,  drives 
&  accessories 

Goss  Communi^  5  units  1976 

Goss  Community  6  units,  SC  folder, 

1974 

Goss  Community  folders,  drives  & 
accessories 

(loss  Suburban  1500  &  1600  series,  10 
unit  2  folders 

Goss  Suburban  add-on  units  (1000 
series) 

Goss  HV  8  units 
Goss  HV  4  units 
Goss  Cosmo  units  for  add-on 
HARRIS 

Harris  1650  add-on  unit 
Harris  1650  6  unit  press 
Harris  845  4  units,  folder 
Harris  845  8  units.  2  folders 
Harris  V-25  5  units  1973  with  folders 
Harris  V-25  8  units  1982 
Harris  V-15A  add-on  unit  1976 
Harris  V-22  4  units,  folder 
Harris  folders,  roll  stands,  upper  balloon 
formers  &  drives 
Harris  VISA,  8  units,  1974 
Harris  V25  upper  balloon  former 
KING 

3  Colorking  units  1969 
2  Newsking  units  1979 
2  KJ-6  folders  1979 
6  units  Newsking,  1974 

MISCELLANEOUS 

2  Martin  Flying  Pasters  rated  at  14(X) 
FPM  1979 

2  Cary  Silicon  Applicators 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialities  3  Web  Angle  Bar  Nest 
Baldwin  Count-O-Veyors  104,  105, 
106,  108 

Count-O-Veyors  104,  105,  106,  108 
Complete  presses  or  components  sold 
separately 

WANTED:  Newspaper  presses  and 
accessories 

IPEC INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766 


GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


ATTENTION 

Hoe  Color  Convertible  Owners 
If  you  need  additional  color  capacity  we 
have  dual  ink  rails  available  at  a  bargain 
price.  Call  Henry  Rehl,  (813)  272-7879 
or  write  the  Tampa  Tribune,  PO  Box  1 9 1 , 
Tampa  FL  336(Jl. 


FOR  SALE:  1-6  unit  Hoe  Color  Convert¬ 
ible  Super  Production  newspaper  print¬ 
ing  press.  Press  includes  one  half  deck, 
one  color  hump,  one  double  2:1  folder 
with  upper  formers,  semi-automatic  ten¬ 
sion  and  full-speed  web  splicing  mech¬ 
anisms  on  all  reels,  one  Dahlgren  plate 
puncher  and  one  Dahlgren  plate  bender. 
This  press  has  been  converted  to  Di- 
Litho  using  Dahlgren  dampeners.  May 
be  seen  running.  Available  late  1984. 

The  Abilene  Reporter  news 
PO  Box  30,  Abilene,  Texas  79604 
(915)  673-4271 


ATTENTION 

HOE  COLOR  CONVERTIBLE  OWNERS 
If  you  need  additional  color  capacity,  we 
have  dual  ink  rails  available  at  a  barrain 
price.  Call  Henry  Rehl;  (813)  272-7879 
or  write  The  Tampa  Tribune,  PO  Box 
191,  Tampa  FL  33601. 


2  unit  1000  series  Suburban 
4  unit  1100  series  Suburban 
6  unit  Urbanite  press  complete  with  tri¬ 
color  unit  and  upper  former 
Urbanite  add-on  units— 1962 
Urbanite  '/« folder 
Urbanite  folder— 1964 
JF12  Harris  folder  with  ouble  parallel. 
V15A  add-on  units  1975/76 
2  unit  News  King  with  KJ4 
4  unit  News  King  with  KJ6 
News  King  and  Daily  King  add-on  units 
KJ4  folder 

KJ6  folders— your  choice  of  3 
4  unit  Color  King— 1963 
Gregg  Imprinter  for  V15A 
Acumeter  Paster 

Offerred  exclusively  by: 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

PO  Box  15999 

Lenexa,  Kansas  66215 
(9 1 3)  492-9050  Telex  4-2362 


URBANITE,  8  units,  22%",  1965 
Urbanite,  10  units,  239/16",  2  3/C 
units,  1976 

Suburban,  14  units,  1000-1 100  series, 
4  folders,  all  or  part 
Harris,  845,  8  units,  1976 
Goss,  Mark  I,  add  on  22V4" 

Goss,  Mark  I,  2\W\  4  units 
BELL-CAMP  INC 
465  Boulevard 
PO  Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


10  UNITS  Goss  H.V.,  21"  cut-off  x  36", 
two  folders  with  '/ifold,  5  Butler  #80  SE 
splicers.  Contact  H.  Rosenberg  A.C.; 
(716)  876-6410. 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press. 

1  Hoe  colormatic  folder 
3  to  2-22V4  cutoff 
12  unit  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
1  double  Goss  2:1  folder-22V4  cutoff 
Goss  Skip  Slitter 
Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 

12  Goss  digital  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Heister  fork  lift,  4(X)0  pounds 
Datsun  4000  pounds,  paperclamptruck 
Goss  Urbanite  quarter  folder 
Cole  quarter  folder 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


WOOD  LITHOFLEX  DOUBLE  WIDTH 
offset  new^per  press,  22V4"  cutoff, 
running  at  66"  web  width.  72  inch  web 
width,  5  printing  units,  2  folders.  5 
RTP's.  Optional  oven  and  chills  for  co¬ 
ated  paper.  Ideal  for  daily  newspaper 
with  high  pagination.  Priced  reasonably. 
$500,000  or  best  offer.  Ipec 
Incorporated;  (312)  459-9700. 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


USED  EQUIPMENT  WANTED— we  are 
paying  top  value  for  used  Suburban 
Urbanite  Community  V-22  &  V-25  press 
units  and  folders.  Please  call;  (216) 
627-5511. 


WANTED  TO  BUY 


Wanted  to  buy 

Weekly  and  small  daily  news¬ 
papers  in  large  metropolitan 
areas.  Will  pay  cash  or  terms. 
Would  prefer  properties  in  met¬ 
ro  areas  such  as  Atlanta,  Pitts¬ 
burgh,  Chicago,  Detroit,  Cincin¬ 
nati  as  well  as  others.  Replies 
held  in  strictest  confidence. 
Box  7467 

Editor  &  Publisher 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 


GOSS  URBANITE  1000  Series  quarter 
folder.  Must  liave  immediately.  (206) 
387-0097. 


1  HARRIS  MICROSTORE 
John 

(614)  267-4252 


•I  DAB  440  Counter  Stacker, 

•Muller  227  Inserter, 

•Signode  MLN2  or  MLN2A  Tying 
Machines.  Reply  to  Graphic  Manage¬ 
ment  Associates;  (617)  481-8562. 


LINOTYPE  in  good  condition  with  mats, 
parts,  etc.,  for  book  work.  E.J.  Bennett, 
Box  97,  S  Woodstock  VT  0507 1 . 


ROLL  THE  PRESSES! 

E&P  CLASSIFIEDS 
We  move  machinery! 
(212)  752-7050 


SHERIDAN  48-P  or  72-P  inserter,  in 
operational  condition.  Reply  to  Box 
6777,  Editor  &  Publisher. 


Sheridan  24p  inserter  wanted 
Mayhill  Publications 
Knightstown,  Indiana 
(317)  345-5133 


SHERIDAN  24P  INSERTER  wanted. 
Mayhill  Publications,  Knightstown, 
Indiana  (317)  345-5133. 


WANT  MGD  (GOSS)  Image  III  (ter¬ 
minals)  and  Micro  and  Edit  Text  sys¬ 
tems.  Call  (312)  586-8800  extension 
391. 


WANTED  TO  BUY 


Weekly  and  small  daily  news¬ 
papers  in  large  metropolitan 
areas.  Will  pay  cash  or  terms. 
Would  prefer  properties  in 
metro  areas  such  as  Atlanta, 
Pittsburgh,  Chicago,  Detroit, 
Cincinnati,  as  well  as  others. 
Replies  held  in  strictest  confi¬ 
dence. 


Box  7467 

Editor  &  Publisher 


HELP  WANTED 


ACADEMIC 


COMMUNICATIONS/JOURNALISM; 
Tenure-track  print  media  position  | 
(Assistant  Professor  rank)  for  September 
1984.  Broad  knowledge  of  function  of 
print  media  in  contemporary  society, 
practical  experience  in  the  field,  and 
ability  to  teach  undergraduate  and 
graduate  writing  courses  in 
interdisciplinary  Humanities  program 
required.  PhD  preferred.  Apply  to  Dr. 
Stanlw  N.  Miller,  Box  WJR,  Pennsyl¬ 
vania  State  University,  The  Capitol  Cam¬ 
pus,  Middletown  PA  17057.  Position 
open  until  filled.  An  Equal  Opportunity/ 
Affirmative  Action  Employer. 


JOURNALISM/MASS  COM- 
MUNICATIONS— Virginia  Com¬ 
monwealth  University  is  seeking  a  te¬ 
nure-track  teacher  in  the  School  of  Mass 
Communications  news-editorial 
sequence  starting  in  the  1984  fall 
semester.  Minimum  of  five  years  of  full¬ 
time  related  professional  experience  re¬ 
quired;  PhD  preferred;  college  teaching 
experience  desired.  As  a  condition  of  te¬ 
nure  and  promotion,  the  faculty  member 
will  be  expected  to  possess  the  doctoral 
degree  or  have  significant,  high-level 
professional  qualificafions,  and  to  en¬ 
gage  i  n  a  ppropr  late  creat  i  ve  act  ivity  sue  h 
as  research  and  publication  and  to  con¬ 
tribute  to  the  teaching  and  mass  com¬ 
munications  professions.  Salary  and 
rank  are  open  and  competitive.  VCU  is  an 
equal  opportunity  employer.  Applicants 
should  send  applications  and  supporting 
materials  by  May  15, 1984,  to  George  T. 
Crutchfield,  Director,  School  of  Mass 
Communications,  VCIJ,  808  W  Franklin 
St,  Richmond  VA  23284. 


JOURNALISM-PUBLIC  RELATIONS 
Ph.D.  and  three  years  professional 
experience  preferred  for  position  in  an 
ACEJ  accredited  department.  Signifi¬ 
cant  professional  experience  may  sub¬ 
stitute  for  the  earned  doctorate.  Duties 
may  include  those  of  coordinator  ct  publ¬ 
ic  relations  major  with  160  students. 
Position  available  Fall,  1984.  Submit 
vita,  three  letters  of  recommendation, 
and  college  transcripts  by  June  1, 1984, 
to  Office  of  Academic  Affairs,  Journal¬ 
ism  Search,  Western  Kentucky  Univer¬ 
sity,  Bowling  Green  KY  42101.  An 
affirmative  action,  equal  opportunity 
employer. 


THE  PURDUE  EXPONENT,  an 
independent,  19,000  circulation  col¬ 
lege  daily,  has  a  graduate  assistant 
opening  for  production  director. 

Our  position  would  be  ideal  for  someone 
with  a  printing  background  (we  have 
our  own  press)  who  is  interested  in  con¬ 
tinuing  his  studies  in  graduate  school. 
The  applicant  should  be  able  to  work  in 
the  unique  world  of  a  student  publica¬ 
tion. 

The  production  director  would  serve  as 
department  head,  supervise  a  staff  of 
20,  be  in  charge  of  quality  control  and 
serve  as  a  systems  coordinator. 
Appointment  to  the  position  requires 
admission  to  the  Graduate  School  of  Pur¬ 
due  University.  Stipend  includes  both 
direct  remuneraUon  and  tutition 
assistance. 

To  apply  send  a  cover  letter  by  May  31, 
1984  and  resume  (including 
information  on  any  production  equip¬ 
ment  you  may  have  worked  with)  to:  Pat 
Kuhnie,  Publisher,  The  Purdue 
Exponent,  Room  B-50,  Memorial  Union 
Building,  West  Lafayette,  IN  47907. 
Send  names  and  phone  numbers  of  at 
least  three,  but  not  more  than  five,  refer¬ 
ences.  Please  include  a  transcript  of 
undergraduate  studies. 


ACADEMIC 


MEDIA  PROFESSIONAL 
Take  a  year  off  and  teach! 

THE  DEPARTMENT  OF  JOURNALISM 
at  the  University  of  Nevada  Reno  is  seek¬ 
ing  outstandig  media  professionals  who 
want  to  teach  for  a  semester  or  two,  and 
do  their  own  research  and  writing,  then 
return  to  their  respective  worlds,  to  be 
replaced  by  others  like  them.  For  the 
1984-85  school  year,  we  would  like  to 
find  professionals  in: 

ADVERTISING 
PUBLIC  RELATIONS 
EDITING  or  REPORTING 
RADIO  or  TV  BROADCASTING 
We  want  men  and  women  with  a  mini¬ 
mum  of  five  years  media  experience  and 
a  bachelor's  degree.  Ideally,  we  would 
like  to  find  people  with  a  book  advance  or 
grant  in  hand  who  can  use  a  university 
atmosphere  to  provide  what  all  of  us 
need:  a  modicum  of  security,  good 
research  and  support  facilities,  a  sense 
of  community  with  others  of  like  heart 
and  with,  and  intellectual  stimulation 
from  some  fine  students  who  want  to 
learn.  Full-time  or  half-time  contracts 
will  be  for  a  semester  or  a  year.  Salary: 
competitive.  Send  applications  bv  May 
18  to  Joe  Howland,  Chairman,  Search 
Committee,  Department  of  Journalism, 
University  of  Nevada  Reno,  Reno  NV 
89557.  An  AA/EOE  Employer. 


PROFESSIONAL  JOURNALIST  to  teach 
in  the  William  Allen  White  School  of 
Journalism  for  the  1984-85  academic 
year,  beginning  August  15,  1984. 
Position  demands  teaching  interest  in 
reporting,  editing,  editorial  writing, 
newspaper  management,  newspaper 
production  and  journalism  ethics.  A 
strong  professional  newspaper  back¬ 
ground  is  essential.  Preference  will  be 
given  to  those  who  plan  to  return  to  news¬ 
paper  work.  Salary  is  attractive  because 
of  a  support  grant  from  the  Gannett 
Foundation.  Deadline  for  application  is 
May  18, 1984.  The  University  of  Kansas 
is  an  Equal  Opportunity/Affirmative 
Action  Employer.  Applications  are 
sought  from  all  qualified  people  regard¬ 
less  of  race,  religion,  color,  sex,  disabil¬ 
ity,  veteran  status,  national  origin,  age  or 
ancestry.  Write  Dean  Del  Brinkman, 
School  of  Journalism,  University  of  Kan¬ 
sas,  Lawrence,  KS  66045. 


JOB  ANNOUNCEMENT 
The  School  of  Communications,  Univer¬ 
sity  of  Washington,  is  seeking  a  pro¬ 
fessional  journalist  to  help  establish  a 
News  Bureau  to  cover  the  King  County 
(Seattle),  Washington  metropolitan 
area.  The  individual  will  direct  liaison 
with  daily  and  weekly  newspapers  and 
broadcasting  station  clients  in  the 
region,  and  will  supervise  a  staff  of  adv¬ 
anced  undergraduate  print  and  broad¬ 
cast  journalism  students  in  gathering 
and  preparing  news  reports. 

PERSONAL  QUALIFICATIONS 
MA  degree  or  equivalent  desired. 

Ten  years  or  more  experience  in  a  ma¬ 
jor  market  news  operation  with  emphasis 
on  local  reporting. 

A  willingness  to  work  closely  with  both 
journalism  students  and  faculty. 

The  ability  to  bring  an  innovative  or 
fresh  approach  to  news  coverage  of  a 
major  urban  area. 

This  position  brings  with  it  an  appoint¬ 
ment  as  a  non-tenured  lecturer  on  the 
School  of  Communications  faculty. 
Starting  salary  is  between  $27,000  and 
$33,000,  depending  on  qualifications. 
Applications  received  BEFORE  MAY  1, 
1984  will  be  given  preference. 

Send  applications  to: 

Professor  Don  R.  Pember 
School  of  Communications,  DS-40 
University  of  Washington 
Seattle,  Washington  98195 


HELP  WANTED 


ADMINISTRATIVE 


CHIEF  FINANCIAL  OFFICER 
Recognizing  the  need  to  advance  our 
system  of  financial  control,  we  have  cre¬ 
ated  the  position  of  chief  financial  offi¬ 
cer.  We've  also  ordered  an  HP  3000 
computer  with  Collier- Jackson  software. 
We're  looking  for  someone  who  can  su¬ 
pervise  the  efforts  of  20  people  to 
administer  general  accounting 
(including  P&L);  circulation  accounting; 
data  processing/business  systems; 
budgeting  and  planning  credit  and  col¬ 
lections;  and  payroll.  This  key  person 
will  report  directly  to  the  publisher. 

The  qualified  applicant  will  have  a  solid 
accounting/technical  background  with 
newspaper  experience  as  a  controller  or 
chief  financial  officer.  Knowledge  of 
automated  business  systems,  including 
conversion  will  be  necessary.  Our  com¬ 
petitive  AM  newspaper  is  in  a  fast  grow¬ 
ing  Zone  9  market.  Qualified  applicants 
should  send  resume  to: 

Personnel  Manager 
Anchorage  Daily  News 
Pouch  6616 
Anchorage  AK  99502 
(907)  786-4275 


GENERAL  MANAGER— Small  Ohio  dai¬ 
ly  seeks  a  general  manager  to  provide 
leadership.  Applicants  must  have  proven 
management  ability  and  strong  market¬ 
ing/sales  background.  Send  resume  to 
Box  7489,  Editor  &  Publisher. 


GENERAL  MANAGER 
For  weekly  newspaper  group  in  New  Eng¬ 
land  metro  area.  Prefer  sales  back¬ 
ground  with  good  personnel  relations 
skills  and  experience  with  budget  plann¬ 
ing  and  analysis.  Salary,  car,  secretary, 
bonus  based  on  performance.  Would 
have  overall  day-to-day  responsibility  for 
running  the  company.  Send  resume  with 
at  least  two  references  to  Box  7501 ,  Edi¬ 
tor  &  Publisher. 


THE  ARIZONA  REPUBLIC/The  Phoenix 
Gazette  is  seeking  an  experienced  retail 
sales  manager.  Applicants  must  have 
strong  sales  and  motivational  skills. 
Some  travel  is  involved.  Lead  a  staff  of 
over  35  sales  and  management  per¬ 
sonnel.  Salary  in  mid-40s  with  HBO 
bonus  plan.  Send  resume  and  salary  his¬ 
tory  to  Jeffrey  C.  Haag,  Retail  Advertis¬ 
ing  Manager,  PO  Bex  1950,  Phoenix  AZ 
85001  or  call  (602)  271-8556. 


ASSISTANT  CONTROLLER— Daily  and 
Sunday  newspaper,  100,000  plus,  in 
Southeast  is  seeking  an  individual  to 
assist  in  all  phases  of  accounting.  Appro¬ 
priate  background  would  include  BA  in 
Accounting,  CPA  desirable  but  not 
necessary.  Opportunity  to  advance  to 
chief  financial  officer.  Excellent 
benefits.  Salary  open.  Reply  to  Box 
7452,  Editor  &  Publisher. 


ADVERTISING 


Zone  1,  7-day  metropolitan 
newspaper  is  looking  for  a  high¬ 
ly  experienced  Sales  Manager. 
"This  aggressive  individual 
must  manage  a  multi-product 
line  and  large  outside  sales 
staff.  Solid  sales  experience,  3 
years  or  more  of  proven  sales 
management  background  and 
the  ability  to  complete  tasks 
effectively  is  necessary.  Salary 
and  commission. 

Send  resume  and  salary  history 
in  complete  confidence  to: 

Box  7470 

Editor  &  Publisher 
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EDITOR  &  PUBLISHER  for  May  5,  1984 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ARTIGRAPHICS 


HELP  WANTED 
CIRCULATION 


ADVERTISING  DIRECTOR  for  16,000 
midwest  daily  (plus  30,000  direct- 
mailed  shopper).  Tough,  competitive 
market.  Veteran  sales  staff.  We  need  an 
ad  man  who  can  do  it  all-classified, 
co-op,  retail,  »ies  management  and 
promotion.  A  tough  job  equalled  by  an 
excellent  compensation  package,  fine 
benefits  and  career  opportunities.  Send 
detailed  resume  outlining  experience  to: 
Box  7449,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
Growing  Jewish  weekly  in  New  Jersey, 
seeks  highly  experienced  individual  with 
a  proven  record  in  a  competitive  market 
who  will  be  responsible  for  all  aspects  of 
sales  including  hiring  and  training  of- 
staff,  plus  promotions.  Let's  talk.  Re¬ 
spond  with  resume  and  salary  history  to 
Box  7494,  Editor  &  Publisher. 


AD  MANAGER:  aggressive  pro  who  can 
lead  sales  force  and  handle  top  agency 
accounts  for  New  England  newspaper 
group:  two  urban  newsweeklies,  monthly 
business  paper,  monthly  entertainment 
guide,  and  fashion  quarterly.  Sales 
experience  with  large  accounts  a  must. 
Starting  pay  in  20s,  dominant  papers  in 
attractive  growth  market.  Resume  to  Box 
7497,  Editor  &  Publisher. 


ADVERTISING  MANAGER 
Ambitious,  experienced,  ad  manager 
wanted  for  rapidly  expanding  sports- 
oriented  publishing  company.  Salary 
and  liberal  commissions.  Write  and 
include  full  resume  and  salary  history  by 
May  20  to  ASP,  4060  West  Colonial 
Parkway,  Virginia  Beach,  VA  23452. 


ADVERTISING  SALES  position  with  sur- 
burban  Dallas  business/community 
newspaper.  Salary  plus  commision.  Call 
or  send  resume:  R.J.  Rock,  308  North- 
gate  Plaza,  Irving TX  75062.  (214)  257- 


CLASSIFIED  ADVERTISING  MANAGER 
Head  classified  department  of  16. 
Running  7.2  million  lines  per  year  for 
leading  Southern  California  daily  news¬ 
paper.  Send  resume  to  Box  7481,  Editor 
&  Publisher. 


"SHOPPER"  CAREERS 

Please  send  resume  with  $  history  to: 
Multi-Media,  7616  Lindley  Av,  Reseda 
CA  9 1 335.  Or  leave  day  and  night  #s  at 
(213)  344-7177. 


SALES  MANAGER 

Expanding  midwest  and  eastern  news¬ 
paper  group  searching  for  an  aggressive 
ad  sales  rep  eager  to  move  up  to  sales 
manager,  and  in  the  near  future,  general 
manager.  6-day  daily.  South  Illinois. 
Take  charge,  shirt  sleeve  marketer .  Send 
resume  and  salary  requirements  to 
American  Daily  Publishing  Corp,  PO  Box 
10,  West  Frankfurt  IL  62896. 


ADVERTISING 

MANAGER 

Strong  300,000  Zone  2  daily 
seeks  advertising  manager 
with  proven  sales  management 
background.  Must  have  ability 
to  motivate,  train  and  lead  a 
professional  sales  force.  Com¬ 
munication  and  people  skills 
important.  Solid  market.  Good 
salary  and  benefit  package.  An 
equal  opportunity  employer. 
Send  resume  in  confidence  to; 
Box  741 4,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  May  5, 


HELP  WANTED 


_ ADVERTISING _ 

E&P 

CLASSIFIEDS 
(212)  752-7050 

CLASSIFIED  ADVERTISING  manager 
wanted  for  43,000  daily  AM  newspaper. 
Will  direct  staff  of  six.  Must  have  good 
management  skills.  Salary  plus 
incentive:  Excellent  company  paid  bene¬ 
fit  program  including  retirement  plan. 
Send  resume  to  Neider  Dawson,  Per¬ 
sonnel  Director,  Alexandria  Daily  Town 
Talk,  PO  Box  7558,  Alexandria,  LA 
71306. 


ADVERTISING 

SALESPERSONS 

New  York  metropolitan  area, 
for  an  Italian  daily  publication. 
Salary  plus  commission  and 
benefits.  Send  resume  to  PO 
Box  854,  Radio  City  Station, 
New  York  NY  10101. 


STRONG  300,000  Zone  2  daily  seeks 
advertising  manager  with  proven  sales 
management  background.  Must  have 
ability  to  motivate,  train  and  lead  a  pro¬ 
fessional  sales  force.  Communication 
and  people  skills  important.  Solid  mar¬ 
ket.  Good  salary  and  benefit  package.  An 
equal  opportunity  employer.  Send 
resume  in  confidence  to  Box  /414,  Edi¬ 
tor  &  Publisher. 


SENIOR  SALES  EXECUTIVE-Zone  2, 
60,000  daily  has  an  excellent  job  oppor¬ 
tunity  for  an  advertising  sales  executive 
who  thrives  on  hard  work  and  new  chal¬ 
lenges.  We  need  a  self  motivated,  goal 
oriented  individual  with  proven  sales 
ability  to  manage  our  food  and  financial 
advertising  categories.  Must  have 
advertising  sales  experience,  preferably 
in  print.  Knowledge  of  the  banking  in¬ 
dustry  is  an  asset.  Salary  is  commen¬ 
surate  with  experience.  Send  re¬ 
sumes  to  Peter  Hovitz,  Courier  News, 
Box  6600,  Bridgewater  NJ  08807. 


TOP  ADVERTISING  TALENT 
Need  million-dollar  producers?  We 
specialize  in  recruiting  sales,  advertis¬ 
ing,  marketing  executives.  Retained 
search  only.  Jerry  Bellune  &  Associates; 
(609)  429-4123, 


ZONE  1,  7-day  metropolitan  newspaper 
is  looking  for  a  highly  experienced  Sales 
Manager  This  aggressive  individual 
must  manage  a  multi-product  line  and 
large  outside  sales  staff.  Solid  sales 
experience,  3  yrs  or  more  of  proven  sales 
management  background  and  the  ability 
to  cornplete  tasks  effectively  is  neces¬ 
sary.  Salary  and  commission.  Send 
resume  and  salary  history  in  complete 
confidence  to  Box  7470,  Editor  &  Pub¬ 
lisher. 


ADVERTISING  DIRECTOR  for  western 
NM  daily.  Applicants  should  be  currently 
a  manager  or  an  assistant  on  a  larger 
operation  with  a  minimum  of  5  years 
experience.  Salary  up  to  30K  plus 
bonus.  Apply  The  Gallup  Independent, 
Box  1210,  (Gallup  NM  87301. 


ASSISTANT  advertising  manager 
wanted  for  20,000  plus  Connecticut 
daily  in  growth  market.  Strong  sales  abil¬ 
ity  required.  Management  experience 
preferred.  Competitive  salary,  bonusand 
fringes.  Resume  in  confidence  to  Box 
7052,  Editor  &  Publisher. 

1984 


SKILLED  ARTIST  to  produce  sophisti¬ 
cated  news  graphics,  black  and  white 
and  color  art  and  cartoons  for  The  Bill¬ 
ings  Gazette,  a  paper  which  has  earned  a 
reputation  for  excellence  in  design  and 
graphic  illustration.  Please  send  non- 
returnable  tearsheets  to  Rachel  Brad¬ 
bury,  Director  of  Human  Resources,  The 
Billings  Gazette,  PO  Box  2507,  Billings, 
MT  59103.  Application  deadiine.  May 
15th.  An  equal  opportunity  employer  M/ 


GRAPHIC  ARTIST;  Immediate  opening 
on  40,000  circulation  daily  in  surburban 
Washington,  D.C.  for  combination  artist/ 
page  designer.  Must  be  able  to  design 
news  section  fronts  and  special  pages 
and  to  produce  maps,  charts  and 
informational  graphics.  Send  resume 
and  work  samples  (including  copies  of 
pages  you've  designed  and  art  work 
you've  produced)  to  Linda  Searing,  Man¬ 
aging  Editor,  The  Prince  George  s  Jour¬ 
nal,  9426  Annapolis  Rd,  Lanham  MD 
20706.  No  calls  piease.  We  are  an  equal 
opportunity  employer. 

E*P  CLASSIFIED* 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


STAFF  ARTIST 

Major  metro  in  Zone  5  is  seeking 
experienced  cartographer  and  also  an 
imaginative  illustrator/designer  who  can 
perform  under  deadline  pressure  in  a 
highly  competitive  market.  Excellent 
salary,  fringes.  Send  resumes  to:  John 
Nocita,  Art  Director,  401  N  Wabash, 
Chicago  IL  60611. 


CIRCULATION 


2 1 ,000  PACIFIC  NW  daily  seeks  compu¬ 
ter  technician  with  interest  and  ability  in 
general  mechanical  maintenance  of 
small  production  facility.  Experience 
and  knowledge  of  newspaper  industry 
desirable.  Position  requires  an 
individual  with  excellent  communica¬ 
tion  skills,  leadership,  and  a  desire  to 
live  in  a  small  community.  Send  resume 
and  salary  requirements  to  Mary  Burck, 
Albany  Democrat-Herald,  PO  Box  130, 
Albany  OR  97321, 


CIRCULATION  MANAGER  wanted  for 
Zone  5  Must  have  experience  in  motor 
routes,  mailroom  supervision,  etc.  Mid¬ 
west  background  prefered.  Write  Pub¬ 
lisher,  Pharos-Tribune,  Logansport  IN 
46947.  Give  detailed  resume.  No  phone 
calls. 


CIRCULATION  MANAGERS 
RETAIL  SALES  REPRESENTATIVES 
HOME  DELIVERY  MANAGERS 
A  national  daily  publication  is  offering  a 
ground  floor  opportunity  for  .managers 
with  minimum  3  years  national  or 
regional  circulation  experience. 
Positions  being  filled  are  for  southern 
California  and  New  Jersey.  Please  send 
confidential  resume  to:  Circulation 
Director 
PO  Box  25970 
Los  Angelas  CA  90025 


CIRCULATION  MANAGER,  Zone  6  met¬ 
ro,  all  adult,  needs  aggressive  motivator. 
Supervise  full  staff  oThome  delivery  and 
single  copy  operatons.  Enthusiastic  and 
hard  working  necessary.  Box  7465,  Edi¬ 
tor  &  Publisher. 


MARKETING  SERVICES  MANAGER 
30,(X)0  daily,  division  of  national  media 
company,  offers  career  opportunity  for 
an  aggressive  circulator  in  Zone  2.  Initial 
responsibility  for  customer  service,  sales 
and  administration  will  give  exposure  to 
all  areas  of  the  operation  and  could  lead 
to  assistant  circulation  director  within 
the  year.  "Take  charge"  ability  and  three 
years  experience  required.  Box  7435, 
Editor  &  Publisher. 


CIRCULATION  MANAGER— 19,000 
PM  daily  in  northwestern  New  Jersey  has 
opportunity  for  experienced  and  proven 
circulation  manager.  Must  work  well 
with  staff.  Send  resume  to  James  W. 
Collins,  General  Manager,  The  New 
Jersey  Herald,  PO  Box  10,  Newton  NJ 
07860. 


CIRCULATION  MANAGER— Small  dai¬ 
ly,  paid  and  free  weeklies,  and  TMC 
Need  a  highly  motivated  professional  to 
handle  day  to  day  operations  and  help 
develop  long  term  strategy.  Excellent 
opportunity  with  growth  potential.  Salary 
plus  incentive.  Please  send  letter  with 
resume  including  compensation  history. 
Zone  5.  Box  7453,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
The  candidate  we  are  seeking  possesses 
a  high  level  of  enthusiasm  and  thrives  on 
motivation  and  leadership  of  people. 
Assume  full  responsibili^  for  training 
district  managers;  carrier  promotion 
design  and  implementation;  and  main¬ 
tenance  of  outstanding  service. 
Experience  is  a  factor,  but  performance 
ability  is  more  important.  (College  degree 
preferred.  We  are  a  medium  sized  AM 
daily  in  a  competitive  Zone  2  market. 
Salary  and  incentive  to  $30M,  plus 
excellent  benefit  package.  Send  resume 
and  letter  explaining  your  strong  and 
weak  points  to  Box  7451,  Editor  &  Pub¬ 
lisher. 


CIRCULATION  MANAGER  Zone  6  Met¬ 
ro,  all  adult,  needs  aggressive  motivator. 
Supen/ise  full  staff  oThome  deliver  and 
single  copy  operations.  Enthusiastic  and 
hard  working  necessary.  Box  7465,  Edi¬ 
tor  &  Publisher, 


CIRCULATION  ZONE  MANAGER 
A  major  metro  daily  in  a  competitive  mar¬ 
ket  has  an  opportunity  for  an 
experienced  Zone  Manager.  The  Wash- 
in^on  Times  is  looking  for  an  enthusias¬ 
tic  and  creative  motivator  to  help  fine 
tune  our  growing  Home  Delivery 
Department.  Excellent  salary  and  bonus 
opportunity  available.  Complete  benefit 
package.  Send  resume  and  salary  re¬ 
quirements  to:  Personnel  Dept-CZ,  The 
Washington  Times,  3400  New  York 
Ave.,  NE,  Washington  DC  20002.  EEO 
M/F. 


EDITORIAL 


BIG  PAPER  swoops  down  and  steals  two 
editors.  We  need  repiacements:  Sports 
editor  to  write  features  and  column  plus 
direct  section;  Assistant  city  editor  to 
assign  and  edit  local  reporters.  Send 
writing/editing  samples  to  Managing 
Editor,  The  Transcript  Telegram,  120 
Whiting  Farms  Rd,  Holyoke  Ma  0i040. 


BUSINESS  JOURNALIST-AII  purpose 
business  writer  with  ability  to  specialize 
in  banking  is  needed  by  weekly  journal  in 
Florida,  rasition  was  created  by  promo¬ 
tion.  Send  resume,  clips  and  salary  re¬ 
quirements  to  Editor,  PO  Box  24185, 
Tampa  FL  33623-4185. 


DRAW  YOUR  OWN 
CONCLUSIONS 
About  the  most  effective 
medium 

in  the  newspaper  fieidi 
Place  an  E&P  Classified 
and  you’ll  get  the  picture! 

COPY  EDITOR  for  future  opening  on  Fea¬ 
tures  desk.  Layout  skills  important;  edit¬ 
ing  experience  is  a  must.  Send  resume, 
samples  and  salary  history  to  Diana 
Fah^,  Features  Editor,  Gazette  Tele¬ 
graph,  PO  Box  1779,  (Colorado  Springs 
CO  80901. 
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HELP  WANTED 


EDITORIAL 


AWARD-WINNING  weekly  in  resort  75 
miles  from  New  York  City  seeks  recent 
grad  for  low  pay,  long  hours  and  intense 
learning  experience.  Drive,  intelligence 
and  writingability  a  must.  Send  resume, 
clips  and  references  to  Box  7472,  Editor 
&  Publisher. 


AGGRESSIVE  sports  reporter,  minimu- 
mum  3  years  experience.  Emphasis  on 
reporting  but  some  desk  work  included. 
Some  Packer  pro-football  coverage 
included  for  right  person.  Sendclipsand 
list  of  references  to:  Personnel  Dept,  PO 
Box  430,  Green  Bay  Wl  54305.  An 
equal  opportunity  employer. 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 

E  &  P  CLASSIFIEDS 
communicate  with  the 
World’s  Largest 
Newspaper  Audience! 

Call  (212)  752-7050 


CORRESPONDENTS  sought  by  Holly¬ 
wood  Reporter,  daily  entertainment 
newspaper.  In  Sacramento,  Atlanta, 
Nashville,  Washington  DC,  to  work  on 
space  rate  basis.  Knowledge  of  show 
business  desirable.  Letter  to  Eliot 
Tiegel,  editor,  6715  Sunset  Blvd.,  Hol¬ 
lywood,  CA  90028. 


CAN  YOU  MAKE  OUR  TEAM? 

All  around  copy  editor  needed  to  take 
charge  of  the  design  and  editing  of  our 
sports  section.  Important  position  on  the 
universal  desk  of  a  qualitr  conscious 
paper.  34,000  AM  in  Zone  3.  Send 
resume  and  work  samples  to  Box  7463, 
Editor  &  Publisher. 


COPY  EDITOR 

Experienced,  professional  copy  editor 
who  can  supervise  on  major  metro  daily. 
Write  about  yourself  and  send  resume  to 
George  Dissinger,  PO  Box  191,  San 
Diego  CA  92112. 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR — Stalwart  needed  to  add 
depth  to  copy  desk.  Must  have 
judgment,  skills  to  fill  in  for  city, 
regional,  wire  editors,  chief  of  copy. 
Ideal  step  for  weekly  editor,  city  editor  of 
small  daily.  Competitive  salary,  pro¬ 
fessional  atmosphere.  No  phone  calls. 
Write  State  Editor,  Watertown  Daily 
Times,  260  Washington  St,  Watertown 
NY  13601. 


COPY  EDITOR  needed  for  growing  PM 
daily  in  sunny  Naples,  Florida,  on  the 
gulf.  Must  be  talented,  hard-working, 
able  to  handle  heavy  loads.  Minimum  2 
years  experience.  Salary  range  $300- 
$350  weekly,  depending  on  experience. 
Send  resume,  samples  of  work  to  George 
Cecil,  Naples  Daily  News,  PO  Box  7009, 
Naples  FL  33940. 


EDITOR  for  midwestern  suburban  week¬ 
ly  group.  Needs  to  be  a  leader  with  strong 
Siting,  design  skills.  Excellent  salary, 
fringes.  Send  resume  to  Box  7492,  Edi¬ 
tor  &  Publisher. 


ENTRY  LEVEL  EDITORIAL  staff 
position,  generalist,  open  on  Catholic 
weekly  in  Zone  3.  Excellent  opponunity 
for  recent  or  May  journalism  school 
graduate.  Layout,  headline  writing,  use 
of  35mm  camera  essential.  Must  have 
auto.  Salary  $  1 3,000-$  1 5,000 
depending  on  skills.  Begin  Thursday, 
August  2.  Send  resume  and  cover  letter 
to  Box  7496,  Editor  &  Publisher. 


LIFESTYLE  WRITER 
If  you  have  the  ability  to  turn  out  well- 
written  project  pieces,  this  job  may  be 
for  you.  You  will  cover  all  feature  areas 
for  our  Pennsylvania  daily  and  Sunday. 
Send  a  letter  resume  and  a  half  dozen  of 
your  best  clips.  Box  7490,  Editor  &  Pub¬ 
lisher. 


PROMOTION  WRITER  with  strong  copy 
writing,  headline  and  layout  skills. 
Experience  in  news,  advertising,  or  publ¬ 
ic  relations  required.  Start  up  to 
$16,000.  Naples  Daily  News,  PO  Box 
7009,  Naples  FL  33941. 


COMPUTER 

GRAPHICS 


Dow  Jones  News/Retrieval,  the  nation’s  leading 
electronic  publisher,  is  seeking  an  Aitist/Editor  to  help 
design  and  improve  the  graphic  presentation  of  our 
electronic  information  service. 

This  entry  level  position  requires  a  person  who  would 
be  comfortable  with  graphic  design  and  editing.  A 
familiarity  with  NAPLPS  graphic-creation  equipment  is 
preferred. 

Interested  candidates,  please  send  resume,  tear- 
sheets  or  non-returnable  slides  to: 

Personnel  Manager-CG 

Dow  Jones  &  Co.,  Inc. 

P.O.  Box  300 

Princeton,  New  Jersey  08540 

An  Equal  Opportunity  Employer  M/F 


HELP  WANTED 


EDITORIAL 


EDUCATIONAL  WRITER 
THE  COLUMBIAN 
47,000  daily 
Vancouver,  Wash. 

We've  identified  education  as  one  of  our 
top  priorities  and  are  now  looking  for  a 
seasoned  reporter  to  cover  t.en  local 
school  districts,  one  junior  college  and  a 
few  private  schools.  Work  in  a  modern 
newsroom  and  benefit  from  quality  edit¬ 
ing  staff  on  an  independently  owned 
newspaper  that  is  committed  to 
excellence.  Live  near  Columbia  River 
across  from  Portland,  Oregon  and  one 
hour  from  mountains  and  ocean 
beaches.  You  should  understand  educa¬ 
tional  issues  and  have  spent  at  least  two 
years  reporting  on  that.  $377-$425  a 
week  to  start,  depending  on  experience 
plus  full  benefits  including  27  paid  days 
off  annually,  paid  medicaT,  dental,  life, 
LTD,  and  employee  stock  ownership 
plan.  To  apply,  please  send  cover  letter, 
resume,  and  awroximately  six  clips  to: 
Ann  Michael,  The  Columbian,  PO  Box 
180,  Vancouver,  WA  98666.  Equal 
opportunity  employer. 


EDITORIAL  ASSISTANT 
To  help  produce  a  monthly  trade 
publication.  Job  requires  strong  gram¬ 
matical  skills,  and  experience  in  news¬ 
paper  and  magazine  reporting^  writing, 
editing,  and  proof  reading.  Technical 
knowledge  helpful  but  editorial  ability 
far  more  important.  Ideal  entry  level 
position  with  growth  potential.  Located 
10  miles  south  of  Sun  Valley,  Idaho. 
Send  resume  and  writing  samples  to: 
Pam  Waite,  Commtek  Publishing  Com¬ 
pany,  Box  1048V.  Hailey.  ID  83333. 


ENTERTAINMENT 
COPY  EDITOR/REPORTER 
Entertainment  department  of  major  met- 
ropoiitan  midwestern  afternoon  daily  is 
in  need  of  a  good  copy  editor/reporter 
preferably  with  major  daily  experience. 
Must  be  solid  speller  and  grammarian. 
Proficiency  with  VDT's  a  must. 

Position  may  eventually  be  responsible 
for  book  review  pages  including  every¬ 
thing  from  obtaining  reviewers  to  layout? 
copy  editing.  Must  have  good  working 
knowledge  of  publishing  industry 
including  magazines,  poetry,  and  chil¬ 
drens  literature.  Entertainment  report¬ 
ing  will  be  required  primarily  in  the  areas 
of  pop  music  and  seasonal  entertain¬ 
ment.  Excellent  salary  and  benefits 
package.  Send  a  confidential  resume  to 
Pamela  Skrivda,  Department  of 
Employee  and  Labor  Relations,  Box 
7502,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


CITY  EDITOR  SOUGHT  as  16M  daily  in 
southern  Oregon  prepares  to  grow.  Mini¬ 
mum  5  years  daily  newspaper 
experience  essential;  supervisory 
experience  preferred.  Pacific  Northwest 
or  Zone  9  applicants  may  have  an  edge. 
Send  resume,  samples  of  your  best  work 
to  Paul  Macomber,  Managing  Editor, 
The  Daily  Courier,  PO  Box  1468,  Grants 
Pass  OR  97526. 

DESK  CHIEF  sought  to  lead  3-person 
copy  desk  on  16M  p.m.  daily  in  news- 
rich  southern  Oregon.  Strong  news 
judgment,  knowledge  of  design  and  style 
will  give  the  right  person  a  soTid  role  on  a 
developing  newspaper.  Pacific  NW  or 
Zone  9  applicants  may  have  an  edge. 
Competitive  pay.  Send  resume  and  sam¬ 
ples  of  your  best  work  to  Paul  Macomber, 
Managing  Editor,  The  Daily  Courier,  TO 
Box  1468,  Grants  Pass,  OR  97526. 

NEW  MEXICO’S  largest  newspaper  is 
looking  for  an  experienced  investigative 
reporter  with  the  ability  to  develop  con¬ 
tracts,  research  records,  and  write  the 
story  once  the  digging’s  done.  Write  to 
Frankie  McCarty,  Managing  Editor, 
Albuquerque  Journal,  PO  Drawer  J, 
Albuquerque  NM  87103. 


POLITICAL  REPORTER 
Our  outstanding  60,000-circulation  dai¬ 
ly  is  looking  for  an  experienced .  talented 
reporter  to  cover  statewide  politics.  We 
want  someone  who  knows  and  enjoys 
politics  and  has  the  reporting  and  writing 
skills  to  tell  the  stories  of  people  and 
public  policy  with  insight  and  depth.  We 
want  aggressive  reporting,  not  stenogra¬ 
phy.  Our  readers  deserve  to  know  who 
they’re  electing,  and  you  will  make  sure 
they  find  out.  You’ll  have  the  opportunity 
to  do  it  right.  Minimum  of  6  years  daily 
experience  required.  Send  your  best  doz¬ 
en  clips,  a  resume,  a  salary  history,  a 
letter  explaining  why  you’re  the  person, 
and  a  half-dozen  professional  refer¬ 
ences.  If  the  application  isn't  complete, 
it  goes  in  the  trash.  Position  open 
immediately.  A  great  job.  Check  it  out. 
Send  replies  to  Box  7443,  Editor &Pub- 
lisher. 


SUNDAY  LIFESTYLE  EDITOR  — 
Metropolitan  daily  in  one  of  country's 
"All  America"  cities  seeks  experienced, 
innovative  journalist  as  chief  copy  editor 
for  Sunday  lifestyle  section.  Layout  and 
graphics  knowledge  essential.  You'll  like 
the  "Fiesta"  spirit  in  this  highly  com¬ 
petitive  newspaper  city.  Send  resume 
and  clips  to  M.W.  Whiteaker,  Assistant 
Managing  Editor,  San  Antonio  Express- 
News,  San  Antonio  TX  78297. 


SENIOR  EDITORIAL 
EXECUTIVE 

Don’t  believe  all  you  hear  about  “those  weekly  tabloids."  Globe 
and  its  sister  publications  are  highly  professional  operations,  now 
providing  tough  competition  for  the  long-established  National 
Enquirer.  To  make  them  even  better,  we  want  energetic, 
experienced  executives  (from  editors  to  desk  men — news  and 
features).  Excellent  salaries  and  benefits  and  a  great  location. 
Write,  in  confidence  to: 

Mike  Nevard 
Associate  Publisher 
Globe  Communications 
2112  South  Congress  Avenue 
West  Palm  Beach,  FL  33406 


HELP  WANTED 


EDITORIAL 


EXPERIENCED  MANAGING  editor  for 
5,000  circulation  upstate  NY  weekly 
newspaper.  Opportunity  to  move  up  to 
editor  and  general  manager  in  less  than 
2  years.  No  phone  calls.  Letter  and 
resume  only.  Write  Harrison  Hornbeck, 
The  Recorder,  1  Venner  Rd,  Amsterdam 
NY  12010. 


EDITOR 

Medium-sized  daily  offers  excellent 
career  opportunity.  Candidates  should 
be  able  to  demonstrate  solid  experience 
and  ability  in  hard  hitting  but  respons¬ 
ible  journalism,  inspiring  leadership, 
and  training.  Zone  5.  Send  resume  to 
Box  7471,  Editor  &  Publisher. 


EDITOR 

Must  be  experienced.  lOM  county  seat  j 
weekly-competitive  Sun  Valley  Idaho 
area  paper  averages  80  tab  pages.  If  you 
can  handlestaff  of  five,  edit  tightly,  write 
crisp  headline,  make  imaginative  news 
assignment,  do  layout  and  supervise 
makeup,  meet  tight  deadline,  we  have 
good  paying  position  open.  All  benefits 
paid  by  company.  Send  full  resume,  > 
clips  and  references  to:  Gordon  Glas- 
man.  Publisher,  Wood  River  Journal,  do  ■ 
PO  Box  468,  Jerome  ID  83338. 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 

E  &  P  CLASSIFIEDS 
communicate  with  the 
World’s  Largest 
Newspaper  Audience! 

Call  (212)  752-7050 


GREAT  ENTRY  LEVEL  REPORTERS 
We  are  not  bashful.  Just  honest.  We  have 
the  best  weekly  newspapers  in  the  state 
of  Florida.  And  we  are  looking  for  the 
best  young  talent  graduating  from  the 
nation's  journalism  schools  this  spring  to 
help  us  become  even  better.  If  you  are 
willing  to  work  hard,  use  your  mind  and 
creativity,  and  come  to  sunny  south  cen¬ 
tral  Florida  we  can  help  you  attain  your 
eventual  goal  of  reaching  news- 
papering’s  Big  Time.  But  we  want  sincer¬ 
ity  and  commitment.  If  you  believe  you 
can  compete  with  the  best,  send  your 
letter  and  resume  telling  about  yourself 
to  The  Clewiston  News,  P.O.  Box  1236, 
Clewiston,  FL  33440,  Attn:  Jim  Jones. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


INVESTOR'S  DAILY,  America's  Busi¬ 
ness  Newspaper,  is  seeking  experienced 
financial  journalists  with  daily 
experience  for  its  Los  Angeles,  N.  Y.  and 
Washington  offices. 

Send  resumes  &  clips  to  Maryanne 
McNellis,  Editor,  Investor's  Daily,  P.O. 
Box  24559,  Los  Angeles,  CA  90024 


EDITOR  with  good  administrative  skills 
for  growing,  quality  weekly  group  in  cen¬ 
tral  New  Jersey  to  serve  as  assistant 
executive  editor  and  "floor  editor." 
Strong  news  background,  good  copy  and 
layout  skills  essential.  Extensive  hands- 
on  paste  up  experience  required.  Must 
be  a  leader  and  good  with  pMple.  Flex¬ 
ible  hours  and  schedule  required.  Please 
send  resume,  salary  histoiy  and  require¬ 
ments  to:  Dick  Wi  Never,  The  Princeton 
Packet,  Post  Box  350,  Princeton  NJ 
08542.  No  phone  calls,  please. 


HELP  WANTED 


EDITORIAL 


MID-SIZE  daily/Sunday  seeks  well- 
organized,  results-oriented  manager  to 
direct  and  motivate  photo  staff  of  4;  train 
staff  to  improve  our  day-to-day 
appearance;  play  a  major  role  in 
forthcoming  redesign.  Good  opportunity 
to  show  what  you  can  do,  really  put  your 
stamp  on  an  operation.  Box74l2,  Editor 
&  Publisher. 


MOVIE,  THEATER  ARTS  REVIEWER  by 
Florida  Metro.  Experienced  only.  Must 
have  a  compelling,  active  interest  in  all 
facets  of  entertainment  and  have 
established  an  excellent  writing  style  or 
have  proven  a  potential  for  same.  Send 
clips,  references,  letter  expressing 
interest  to  Box  7436,  Editor  &  Pub¬ 
lisher. 


MAJOR  METRO  in  the  West  seeks  hard 
news  reporter  with  outstanding  writing 
skills,  copy  editor  strong  with  words  and 
layout,  assistant  city  editor  to  handle  in- 
depth  projects.  Top  salary,  benefits  at 
fast-growing  paper.  Box  7448,  Editor  & 
Publisher. 


MANAGING  EDITOR  needed  to  lead 
award  winning  Zone  4  triweekly 
expanding  to  daily  operation.  We  require 
a  hard  working  individual  with  strong 
organizational  skills  to  head  a  young, 
competent  staff.  Daily  experience 
desired.  Must  be  experienced  in  all 
facets  of  editorial  management.  East 
coast  of  FL  location  provides  exceptional 
quality  of  life.  Box  7455,  Editor  &  Pub¬ 
lisher. 


MANAGING  EDITOR  sought  for  small 
western  NewYork  daily.  Ifyou  have  com¬ 
munity  news  experience,  can  supervise 
and  work  with  capable  young  news  staff 
and  are  looking  for  opportunities  with  a 
large  growing  newspaper  groi^.  Send 
resume,  clips,  salary  history  to  The  Jour¬ 
nal  Register,  413  Main,  Medina  NY 
14103. 


COPY  EDITOR 

We  have  an  opening  for  a  Copy 
Editor  whose  primary  duties  will 
be  editing  our  lifestyle  and 
entertainment  section  in  our  34- 
member  features  department. 
Qualifications  required  include 
features  editing  experience  and  a 
strong  interest  in  lifestyle 
topics  —  food,  fashion,  home 
furnishing,  travel,  leisure,  etc.  — 
and  in  entertainment,  the  arts, 
and  television.  Related  reporting 
experience  a  definite  plus. 

Please  submit  resume  to: 

Providence  Journal  Co. 

Paul  Reeve 

Personnel  Administrator 
75  Fountain  Street 

Providence,  R.I.  02902 

An  equtd  opportunity  omployor. 


FAST-GROWING,  FLORIDA  daily  seek¬ 
ing  copy  editor,  assistant  city  editor  and 
executive  sports  editor.  If  you  are  strong 
in  any  of  these  areas  and  ready  to  grow 
with  us,  send  resume  and  clips  to  Box 
7495,  Editor  &  Publisher. 


FARM  WRITER/PHOTOGRAPHER 
Opportunity  for  individual  with  2-3  years 
farm  and  farm  business  writing/ 
photography  experience  to  provide  prac¬ 
tical  and  informative  farm  news  Plan, 
write  and  illustrate  stories  and  features. 
Send  resume  and  work  samples  to  Maiy 
Collins,  Gazette/Iowa  Newsservice,  500 
3rd  Av,  SE,  Cedar  Rapids  lA  52401. 
Equal  opportunity  employer. 


EDITOR  &  PUBLISHER  for  May  5,  1984 


HELP  WANTED 


EDITORIAL 


PROGRESSIVE  central  California  hos¬ 
pital  needs  experienced  writer  with 
bachelors  degree  in  journalism  to  write 
for  publications  within  the  hospital. 
Must  have  two  or  more  years  experience 
and  be  able  to  meet  deadlines.  Knowl¬ 
edge  of  the  health  care  industry  and  ex¬ 
perience  in  ad  writing  helpful,  ttompeti- 
tive  salary.  Excellent  benefits. 

St.  Agnes  Medical  Center 
1303  East  Herndon  Ave. 

Fresno,  CA  93710 
(209)  449-3275 


PUBLISHER  FOR  successful  monthly 
trade  magazine.  Manage  and  motivate 
competent  staff.  Good  salary  and 
incentive  for  sales  management  Wpe 
interested  in  long-term  position.  Must 
have  prior  experience  as  publisher  or 
former  owner  of  a  weekly  or  small  daily. 
Editor  &  Publisher,  Box  75()6. 


QUALITY  JOURNALIST 

The  Seattle  Times,  winner  of  many  of  the 
most  prestigious  national  newspaper 
awards  in  1984,  including  a  Pulitzer 
Prize,  is  seeking  experienced  and 
talented  journalist. 

We  anticipateonlyafewopenings  during 
the  remainder  of  theyear — virtually  all  of 
them  for  news  and  feature  copy  ^itors 
and  assistant  city  editors — and  we  will 
hire  only  the  very  best. 

We  are  looking  for  copy  editors  who  are 
highly  prized  by  their  newspapers,  but 
who  are  seeking  a  bigger  challenge— the 
challenge  of  helping  a  very  good  news¬ 
paper  become  great. 

We  are  looking  for  assistant  copy  editors 
who  combine  first  rate  story  editing  skills 
with  demonstrated  supervisory  Know¬ 
how. 

We  expect  all  applicants  to  have  energy, 
ideas,  at  least  5  years  of  proven  ability 
and  a  desire  to  join  in  cur  commitment  to 
excellence. 

We  offer  challenging  work  in  one  of  the 
country's  most  livable  regions,  excellent 
pay  and  benefits  and  aggressive  editorial 
leadership. 


All  contracts  will  be  considered  con¬ 
fidential.  Inquiries  should  includeacon- 
cise  resume,  a  letter  describing  your 
interests  and  goals  and  samples  of  re¬ 
cent  work  (copies,  samples  can  not  be 
returned). 

No  phone  calls,  please.  Each  applicant 
will  receive  a  written  response.  Send  info 
to  R.C.  Follett,  The  Seattle  Times,  PO 
Box  70,  Seattle  WA  98111.  M/F/H,  an 
equal  opportunity  employer. 


MAJOR  METRO  in  West  seeks 
experienced  hard  news  reporter,  copy 
editor  andassistantciWeditortohandle 
in-depth  projects.  Top  salary  and 
benefits.  Women  and  minorities  encour¬ 
aged  to  to  apply.  Box  7491,  Editor  & 
Publisher. 


MANAGING  EDITOR 
Successful  94  year  old  weekly  seeks 
person  capable  of  training  and  directing 
news  staff.  Experience  in  news,  sports, 
features,  and  photography.  Salary  mid¬ 
teens,  plus  profit  sharing.  Send  resume 
to:  General  Manager,  The  Littleton  Cou¬ 
rier.  146  Union  Street,  Littleton.  NH 
03561. 


MANAGING  EDITOR  SOUGHT  for 
monthly  magazine  of  national  St.  Louis 
based  health  care  association.  Layout, 
editing,  writing  skills  required  with 
health  publication  experience  preferred. 
Resume  with  salary  requirement  to  Box 
7498,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


REPORTER/EDITOR  for  two  small  east¬ 
ern  NC  weeklies,  (^rkroom-photo  skills. 
$200-$250/week.  Send  resume  and 
clips  to  Personnel  Department,  News 
Leader,  Box  1107,  Freemont  NC 
27830. 


SOUTHEASTERN  coastal  daily  looking 
for  arts  &  entertainment  writer. 
Experience  covering  the  arts — films, 
theater,  music,  paintings,  etc,  as  well  as 
reviewing  experience.  Must  be  er>ergetic 
&  prolific  and  deal  well  with  people. 
Excellent  benefits.  Charming,  historic 
city.  Send  resume  and  copies  of  clips  to 
Box  7411,  Editor  &  Publisher. 


The  American  Morganhorse  Association, 
Inc.  is  seeking  a  managing  editor  for  The 
Morganhorse.  Inquiries  with  resumes 
and  salary  requirements  to:  Avo  Kiviran- 
na.  Executive  Director,  AMHA,  Inc., 
P.O.  Box  1  Westmoreland.  NY  13490. 


I  TEXAS  GULF  COAST  semi  weekly 
(6,300  circulation)  has  immediate 
I  opening  for  reporter  trained  in  both  news 
,  and  features  with  J-degree  or  years 
experience.  Top  May  graduates  encour¬ 
aged  to  apply.  Good  salary,  benefits,  on¬ 
line  front-end  system.  We  strive  for  qual¬ 
ity.  Send  resume,  work  references  and 
clips  to  Christopher  Barbee.  Box  1 180, 
El  Campo  Tx  7/437.  Non  smokers  pre¬ 
ferred. 


WANTED:  Sports  copy  editor  for  35,000 
PM  in  Western  Colorado.  Requirements: 
minimum  two  years  of  daily  copy  editing 
experience:  demonstrated  knowledge  of 
sports;  ability  to  produce  crisp  accurate 
headlines  and  cutlines  and  attractive 
I  layouts;  understanding  of  VDTs  and 
modern  newspaper  design.  Send 
I  resume,  references,  and  non-returnable 
I  tearsheets  to:  Dave  McLean,  Managing 
I  Editor,  The  Daily  Sentinel,  PO  Box  m8, 

I  Grand  Junction  CO  81501. 


WE  ARE  AN  innovative,  contemporary, 
I  six-day-a-week  PM  looking  for  a  sea- 
I  soned  football  writer/reporter  to  cover  an 
NFL  team  beat.  If  you  don't  have  at  least 
three  years  of  bonafide  NFL  experience, 
please  don't  apply.  If  you  do,  please 
send  resume,  10  clips  (three  game  stor¬ 
ies,  two  news  stories,  5  features),  a  list  of 
references  and  cover  letter  to:  Box 
!  7493,  Editor  &  Publisher. 


PHOTOGRAPHER 


As  a  recognized  leader  in  the  use 
of  graphics  and  photojournalism, 
we  have  an  opening  for  a  full  time 
general  assignment  photo¬ 
grapher.  This  is  an  opportunity  to 
also  become  involved  in  our  new 
emphasis  on  food,  fashion,  adv¬ 
anced  lighting  techniques 
including  studio  lighting  and  four 
color. 

Qualifications  required  include 
significant  newspaper 
experience,  creativity  and  desire 
to  make  an  effective  contribution. 
If  interested  please  send,  as 
soon  as  possible,  resume  and 
portfolio  which  demonstrates 
skill  level  attained  to: 

The  Providence  Journal 
Paul  Reeve 

Personnel  Administrator 
75  Fountain  St 
Providence,  R.I.  02902 

An  equal  opportunity  employer 


61 


HELP  WANTED 
eOlTORIAL 


HELP  WANTED 
FREELANCE 


HELP  WANTED 
PHOTOJOURNAUST 


HELP  WANTED 
PRODUCTION 


STRINGERS  WANTED 
Weekly  high  technology  newsletters  in 
computers  and  telecommunications 
seek  stringers  in  major  cities  (US  and 
abroad),  expecially  CA,  for  news  and 
conference  coverage.  Must  have 
experience  in  technical  reporting.  Good 
rates  per  published  page.  Contact:  Dept. 
LD.  (Japitol  Pubs.,  1300  N.  17th  St., 
Arlington  VA  22209. 


SUNDAY  EDITOR  for  non-metro,  south- 
central  PA  daily.  Position  available  due 
to  recent  promotion.  Salary  in  the  mid- 
20s.  Candidates  should  have  proven 
skills  in  editing  and  layout.  Send  resume 
and  clips  to  Box  7456,  Editor  &  Pub¬ 
lisher. 


SUNDAY  LIFESTYLE  EDITOR 
Metropolitan  daily  in  one  of  country's 
"All-America''  cities  seeks  experienced, 
innovative  journalist  as  chief  copy  editor 
for  Sunday  lifestyle  section.  Layout  and 
graphics  knowledge  essential.  You'll  like 
the  "Fiesta"  spirit  in  this  highly  com¬ 
petitive  newspaper  city.  Send  resume 
and  clips  to  M.  W.  Whiteaker,  Assistant 
Managing  Editor,  San  Antonio  Eimress- 
News,  San  Antonio,  Texas  78297. 


COPY  EDITOR 

Experenced,  professional  copy  editor 
who  can  supen/ise  on  major  metro  daily. 
Write  about  yourself  and  send  resume  to 
George  Dissinger,  PO  Box  191,  San 
Diego  CA  92112. 


CAN  YOU  MAKE  OUR  TEAM? 

All  around  copy  editor  needed  to  take 
charge  of  the  designs  and  editing  of  our 
sports  section.  Important  position  on  the 
universal  deskof  a  quality  conscious  pa¬ 
per.  34,000  AM  in  Zone  3.  Send  resume 
and  work  samples  to  Box  7463,  Editor  & 
Publisher. 


BUSINESS  and  financial  newsletters 
need  stringers,  free-lance  writers  for 
coverage  of  precious  metals,  coins,  com¬ 
puters,  stocks,  taxes,  business  travel 
and  other  topics.  Send  resume  and  clips 
to  Mark  Ford,  Executive  Editor,  Newslet¬ 
ter  Management  Corp,  10076  Boca  En- 
trada  Blvd,  Boca  Raton  FL  33433. 


JOB  LEADS 


GOVERNMENT  JOBS.  $16,559- 
$50,553/year.  Now  Hiring.  Your  Area. 
Call  (805)  687-6000  Extlt-4261. 


MAILROOM 


MAILROOM  SUPERVISOR 
We  are  a  rapidly  growing  newspaper  pub- 
lisher/commercial  printer  seeking  an 
individual  with  experience  in  automated 
mailroom  operations  and  management. 
Position  requires  experience  in  all 
phases  of  newspaper  mailroom  pro¬ 
cedure,  fleet'tranic  supervision,  as  well 
as  scheduling  and  budgeting  skills.  We 
can  offer  a  solid  future  with  growth 
opportunities.  Send  resume  and  salary 
history  to  Shaw  Free  Press  Newspapers, 
250  Williams  Rd,  Carpentersville,  IL 
60110. 


PHOTOGRAPHER 


IMMEDIATE  opening,  full  time  photo¬ 
grapher,  NY  office,  Crain  Com¬ 
munications  Inc.,  80%  B&W,  chiefly 
informal  portraiture,  some  studio  work, 
spot  news;  no  darkroom.  Experience, 
ability  to  meet  tight  deadlines  neces¬ 
sary. 'Send  resume  and  portfolio  (10 
photo  max)  to:  Bob  Zeni,  Advertising 
Age,  740  N  Rush,  Chicago  IL  60611. 


SALES _ ; _ SALES 


General  Printing  Ink  is  one  of  the  world’s  leading  producers  of 
printing  ink.  Exceptional  growth  and  sales  performance  of  our 
News  Ink  Division  have  created  new  opportunities  for  experienced 
and  results-oriented  sales  people.  Candidates  with  demonstrated 
sales  aptitude  and  background  in  newspaper  production  will  also 
be  considered. 

These  positions  will  involve  approximately  60%  travel  in  Illinois, 
Wisconsin,  Indiana  and  Iowa  territories. 

We  offer  a  competitive  salary  (commensurate  with  experience), 
company  car,  paid  expenses,  sales  incentive  program  and  liberal 
benefits. 

Send  resume  with  salary  requirements  in  confidence  to: 

Robert  McManus 
Midwest  Regional  Manager 

News  Ink  Division 

6600  S.  Melvina  Ave. 

Chicago,  IL  60636 


Equal  Opportunity 
Empkiyar  UIF/HIV 


Sun  Chemical 
Corporation 


PHOTOJOURNALISTS 
We  are  a  small  New  England  daily  look¬ 
ing  for  an  entry  level  photographer  with  a 
flair  for  featuresand  a  nose  for  news.  Full 
time  position.  Send  resume  in  print  or 
slide  portfolio  to  Box  7503,  Editor  & 
Publisher. 


PRESSROOM 


COMPOSING  ROOM  MANAGER 
We  are  a  growing  Midwest  newspaper 
and  commercial  printing  plant  seeking 
an  experienced  individual  to  manage  our 
composition  dept.  Must  have  working 
knowledge  of  all  phases  of  newspaper 
production  and  experience  with  front 
end  system  operations.  Department  pro- 
duces  15  company  publications, 
including  weeklies  and  dailies  and 
numerous  commercial  printing  jobs. 
Successful  candidate  must  have  proven 
management  skills,  ability  to  train  and 
be  able  to  motivate  others  effectively. 
Send  resume  and  salary  to  Box  7461, 
Editor  &  Publisher. 


PRESSROOM  FOREMAN 
Experienced  foreman  needed  for  3-shift 
multiple  line  offset  printing  plant.  Must 
have  strong  management  background 
and  ability  and  an  eye  for  quality.  We  are 
a  rapidly  growing  newspaper/ 
commercial  printer  and  can  offer  a  solid 
future  with  growth  potential.  Send 
resume  and  salary  history  to  Shaw  Free 
Press  Newspapers,  250  Williams  Rd, 
Carpentersville,  IL  60110. 


PRODUCTION 


BINDERY  FOREMAN 
Geneva  Lakes  Wisconsin  area  web 
publishing  company  has  an  immediate 
position  available  for  the  right  person.  To 
qualify  for  this  position  a  hands-on  back¬ 
ground  of  not  only  Macey  saddle  gatherer 
with  3  knife  trimmer  is  required,  but  a 
most  extensive  knowledge  of  newspaper 
inserts  and  mechanical  inserting  in 
multi  publications  ad  zoning  is  an  abso¬ 
lute  must.  Write  Steve  Karstaedt,  Gener¬ 
al  Manager,  PO  Box  367,  Delavan,  Wl 
53 1 1 5  or  call  (4 1 4)  728-3424  days,  or 
(608)  365-2441  evenings. 


COMPOSING  ROOM 
Foreman  potential.  Experiencing  phases 
of  composition  plus  front-end  system 
maintenance  with  plate,  camera  and 
press  knowledge  beneficial.  Send 
resume  to  Jeff  Asbach,  PO  Box  956, 
Virginia  MN  55792. 


PRODUCTION  MANAGER 
One  of  the  nation's  largest  publication 
groups  seeks  a  highly  experienced  Mana¬ 
ger  with  strong  analytical  and  financial 
skills  to  head  its  Production  Department 
and  to  control  a  $35,000,000  annual 
production  budget.  Knowledge  of  both 
offset  and  gravure  preferred,  along  with 
all  stages  of  typesetting  and  preliminar¬ 
ies.  Excellent  organizational  and  com¬ 
munication  skills,  ability  to  pursue 
change  and  adapt  to  it.  FrMuent  travel 
from  Southern  California  office.  Com¬ 
petitive  salary;  comprehensive  benefits. 
Please  send  resume  with  salary  history  to 
Personnel  Administrator,  P.O.  Box 
2240,  Long  Beach,  CA  90801. 

An  equal  opportunity  employer. 


NEWSPAPER  PRODUCTION  MGR 

We  are  seeking  an  experienced  Produc¬ 
tion  Manager  to  join  our  management 
staff  and  direct  the  production  of  our 
group  of  12  weekly  Zone  1  newspapers. 

Beacon  is  equipped  with  "state-of-the- 
art"  technology,  so  the  successful  candi¬ 
date  must  be  able  to  step  in  and  use 
electronic  know-how  AND  managerial 
experience  to  motivate  a  staff  of  tech¬ 
nicians  in  ail  aspects  of  production. 

This  is  a  immediate  opening  and  appli¬ 
cants  should  send  their  resumesand  sal¬ 
ary  requirements  immediately  to; 
Beacon  Communications 
Attn:  John  Sweeny 
20  Main  Street,  Acton,  MA  01720 


PRODUCTION  MANAGER  wanted  by 
weekly  newspaper  in  beautiful  wine 
country  of  Sonoma,  California.  Excellent 
salary,  benifit  package  fo  right  person. 
Should  have  web  offset  press,  compos- 
ing,  darkroom  and  competitive 
experience.  Send  resume  to  Bill  Lynch, 
Assistant  Publisher,  Sonoma  Index- 
Tribune,  PO  Box  C,  Sonoma  CA  95476. 


COMPUTER  TECHNICIAN 
SYSTEMS  MANAGER 
Denver  newspaper  group  seeks  system 
manager  for  electronic  typesetting,  ad 
composition  front-end  system.  Duties 
include  trouble  shooting,  maintenance, 
software  application,  system  operator 
training  and  systems  analysis  for  new 
equipment.  ITEK  equipment  knowledge 
a  plus.  Also  have  IBM  34  business  sys¬ 
tem.  Salary,  benefits,  relocation.  Write 
to  Sentinel  Publishing  Co.,  PO  Box 
16008  PM,  Denver  CO  80216  or  call 
(303)  292-5551,  ext.  224. 


SALES 


SALES 


KING  FEATURES 
SALES  REPRESENTATIVE 

KING  FEATURE  SYNDICATE  seeks  an  aggressive,  self-starting 
sales  representative  for  its  nine-state  MIDWEST  territory. 

The  ideal  candidate  should  have  two  to  five  years  of 
demonstrably  successful  sales  experience  in  newspaper  or  re¬ 
lated  media. 

Responsibilities  will  include  new  business  development  and 
direct  supervision  of  all  territorial  accounts.  Significant  travel 
will  be  required  to  develop  market  potential. 

Salary  commensurate  with  experience.  We  offer  excellent  sal¬ 
ary,  commission  and  benefits  package. 

Qualified  candidates  are  asked  to  send  their  resume,  including 
salary  history  and  requirements,  in  confidence  to; 

Lawrence  T.  Olsen 
Director  of  Marketing  &  Sales 
King  Features  Syndicate 
235  East  45th  Street 

,  New  York,  N.Y.  10017  , 
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HELP  WANTED 
SALES 


POSITIONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
EDITORIAL 


A  NEW  NETWORK  targeted  publication 
based  in  Zone  9  is  looking  for  a  top-notch 
Sales  Manager.  This  aggressive 
individual  must  manage  3  national  sales 
offices  plus  a  dynamic  local  sales  force. 
Solid  sales  experience  and  2  years  or 
more  of  proven  sales  management  is  re¬ 
quired.  Salary  and  bonus  plan.  Send 
resume  and  salary  history  in  complete 
confidence  to  Box  7466,  Editor  &  Pub¬ 
lisher. 


AGGRESSIVE,  highly  motivated  sales 
people  are  needed  to  become  a  part  of  a 
long  established  growing  com¬ 
munications  company.  Newspaper  and 
shopper  properties  located  in  California, 
Indiana,  Illinois  and  Iowa.  Immediate 
openings  in  most  areas.  Send  resume 
and  salary  history  to  PO  Box  838,  Dow¬ 
ney  CA  90241. 


A  NEW  NETWORK  targeted  publication 
based  in  Zone  9  is  looking  fora  top-notch 
Sales  Manager.  This  aggressive 
individual  must  manage  3  national  sales 
offices  plus  a  dynamic  local  sales  force. 
Solid  sales  experience  and  2  years  or 
more  of  proven  sales  management  re¬ 
quired.  Salary  and  bonus  plan.  Send 
resume  and  salary  history  in  complete 
confidence  to  Box  7466,  Editor  &  Pub¬ 
lisher. 


IMMEDIATE  OPENING  for  strong  sales¬ 
people  in  Evansville,  Indiana  area. 
Expansion  of  successful  shaper  re¬ 
quires  that  we  hire  people  now.  Top  earn¬ 
ings  and  benefit  package.  Send  resume 
and  salary  history  to  Jim  Schmitt,  2105 
East  Division  St.  Evansville  IN  47711. 


MEDIA  FEATURE  SALES 
Tribune  Company  Syndicate,  Inc.,  a 
highly  respected  force  in  the  com¬ 
munications  business,  is  seeking  a  sales 
rep  to  call  on  editors  and  publishers  in 
the  East  and  in  the  West. 

Knowledge  of  the  newspaper  business 
and  newsroom  operations  is  imparative. 
Sales  experience  a  plus.  Our  sales  team 
is  highly  motivated,  self-starting  and 
travels  extensively.  We  offer  an  excellent 
compensation  package,  including  life, 
medical  and  dental  insurance,  full 
expenses,  and  an  automobile. 
Candidates  should  send  resume  and 
cover  letter  with  salary  requirements  to: 
Mr.  John  B.  Matthews,  National  Sales 
Director,  Tribune  Company  Syndicate, 
Inc.,  220  E  42nd  St,  New  York  NY 
10017-5885.  No  Telephone  calls.  Tri¬ 
bune  Company  Syndicate,  Inc.  is  an 
equal  opportunity  employer  m/f. 


SALES  REPRESENTATIVE— Start-up 
Syndicate  seeks  ambitious  sales  repre¬ 
sentative  to  work  on  a  strict  commission 
basis.  Ideal  opportunity  for  independent 
Sales  or  Ad  Reps  to  supplement  income. 
Box  7437,  Editor  &  Publisher. 


TELEMARKETING  MANAGER 
Classified  specialist  needed  to  manage 
our  expanded  telemarketing 
department.  Northwest  suburban  Chica¬ 
go  newspaper  group  (65,000)  in 
excellent  market  and  position  for 
extraordinary  growth.  Looking  for  a  clas¬ 
sified  sales  pro  who  really  knows  how  to 
manage.  Send  resume  and  salary  history 
to  Shaw  Free  Press  Newspapers,  250 
Williams  Rd,  Carpentersville  IL  6(31 10. 


To  answer  box  number  ods  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 
given  in  the  od,  do  Editor  &  Publisher, 
575  Lexington  Av,  Now  York,  NY  10022. 
Please  be  selective  in  the  number  of  clips 
submitted  in  response  to  on  od.  Include 
only  material  which  con  be  forwarded  in 
o  large  monillo  envelope.  Editor  &  Pub¬ 
lisher  is  not  responsible  for  the  return  of 
any  material  submitted  to  its  advertisers. 


EDITOR  &  PUBLISHER  for  May  5 


POSITIONS 

WANTED 


ADMINISTRATIVE 


ADVERTISING  EXECUTIVE,  early  40’s, 
with  20  years  in  newspaper  and  broad¬ 
cast.  A  proven  record  in  competitive 
markets.  A  team  player,  profit  oriented, 
innovative,  good  with  people  and  com¬ 
munity  minded.  Seeks  position  in 
marketing,  advertising  or  general  man¬ 
agement.  Box  7486,  Editor  &  Publisher. 


GENERAL  MANAGER-Publisher;  Profit 
oriented.  Innovative  and  aggressive. 
Experienced  in  competitive  market  at 
pulling  together  a  loyal  motivated  team 
that  can  take  advantage  of  opportunities 
in  your  market.  Absolutely  can  take 
charge  of  all  departments.  Great  track 
recoref  and  references  from  industry  lead¬ 
ers.  Box  7159,  Editor  &  Publisher. 


20  Years  Publisher.  Result  oriented. 
Canadian  wishes  to  return  to  USA. 
Skilled  in  Marketing,  Sales  Promotion, 
PR  and  product  development.  Seeks 
West  Coast  position  in  Management, 
Marketing  or  Promotion.  Phone:  (604) 
521-4901.  R.D.  Taylor,  909  Jackson 
Crescent,  New  Westminster,  B.C.  V3L 
4S1,  Canada. 


ADVERTISING 


AGGRESSIVE:  Ad  director  with  24  years 
experience.  Seeks  general  manager  or  ad 
director  position.  Promotions  and  staff 
development  a  specialty.  Box  7499, 
Editor  &  Publisher. 


CIRCULATION 


CIRCULATOR,  experienced  dept  head, 
small  and  medium  paper,  will  take  com¬ 
plete  charge.  Strong  organizing,  team 
loyalty  talents.  Will  increase  circulation 
and  cash  flow.  23  yrs  experience  and 
knowledgeable  TM(5  online.  Presently 
employed  require  one  month  notice  from 
time  of  agreement.  Looking  for  SOM  up 
situation.  Willing  to  discuss  type  and 
amount  of  compensation.  Will  respect 
confidence  and  require  same.  Box 
7457,  Editor  &  Publisher. 


CIRCULATOR  experienced  department 
head  small  and  medium  paper,  will  take 
complete  charge.  Strong  organizing, 
team  loyalty  talents.  Will  increase 
circulation  and  cash  flow.  23  years 
experience  and  knowledgeable  TMC  on 
line.  Presently  employed  require  one 
month  notice  from  time  of  agreement. 
Looking  for  SOM  up  situation.  Willing  to 
discuss  type  and  amount  of  compensa¬ 
tion.  Will  respect  confidence  and  require 
same.  Box  7457.  Editor  &  Publisher. 


CIRCULATION  MANAGER  seeking 
position  with  small  to  medium  daily. 
Experienced  in  all  phases  of  circulation. 
(914)692-5865. 


DATA  PROCESSING 


CREDIT  Manager,  experienced  in  Data 
Processing,  Accounting,  and  Col¬ 
lections.  Contact  Box  7410,  Editor  & 
Publisher. 


EDITORIAL 


EDITOR,  BA.  Texati,  31,  ready  to  bring 
12  years  of  experience  home.  Seek  a 
major  role  in  making  a  good  paper  better. 
Strong  in  metro/community  journalism 
and  page  design.  Desire  a  challenge.  Box 
7474,  Editor  &  Publisher. 

1984 


AWARD  WINNING  writer  with  national 
potential  and  heavy  local  experience 
wants  editorial  writing  position.  18  years 
reporting  and  opinion  writing 
experience.  Superior  knowledge  of  his¬ 
tory,  politics  and  education.  Moderate  to 
liberal  views,  depending  upon  issue. 
Great  talent.  Hard  worker.  Clean  record. 
Seeks  outfit  that  appreciates  above  qual¬ 
ities.  Please  reply  Box  7439,  Editor  & 
Publisher. 


AHENTION  LIFESTYLE  editors:  Copy 
editor  working  on  metro  with  10  years  of 
hard  news  editing  and  layout  experience 
wants  to  apply  h  is  ta  lents  to  your  section . 
I  want  to  suggest  stories,  write  and  edit 
for  a  section  looking  to  go  in  new 
directions.  If  you  need  a  talented  writer, 
an  aggressive  editor  and  an  Idea  man, 
please  contact  this  hard  news  pro.  Box 
7484,  Editor  &  Publisher. 


YOU  CAN  BET  ON 
E  &  P  CLASSIFIEDS... 


EXPERIENCED  General  Assignment 
Reporter  with  10,000  circulation  daily 
seeks  move  up.  An  energetic 
scholarship— winning  1983  Boston  Uni¬ 
versity  MSJ,  will  relocate.  (617)  492- 
1886. 


TECH  WRITER,  BA  in  Journalism,  3 
years  with  major  metro  daily,  2  years 
with  weekly  and  recent  mechanical 
engineering  grad  with  field  experience 
seeks  position  writing  technical  materi¬ 
al,  will  relocate.  RICK  WILSON,  47  E. 
40th  St.,  Reading  PA  19606;  (215) 
779-2632. 


WRITER  seeks  work  in  Los  Angeles  area. 
Can  give  flair  to  any  beat  or  feature.  Terry 
Heath, 

(405)  364-5288 


WEEKLY  EDITOR,  26,  seeks  move  to 
quality  daily  as  reporter  or  news  editor. 
Now  supervise  staff  of  4  for  18,000 
publication,  serving  sophisticated  read¬ 
ership.  Reporting  experience  includes 
city  and  county  government,  metro 
school  board.  Enjoy  features.  2‘/i  years 
experience.  B.A.,  English.  Zones  3,  4, 
6.  Box  7473,  Editor!  Publisher. 


WEEKLY  EDITOR,  6  years  experience, 
39,  family  man,  numerous  awards  and 
magazine  publications,  seeks  escape 
from  boondocks.  Wants  daily  beat,  photo 
or  photo  lab  position.  Call  (605)  889- 
2357. 


EXPERIENCED  general  assignment 
reporter  with  10,(^  circulation  daily 
seeks  move  up.  An  energetic 
schoiarship-winning  1983  Boston  Uni¬ 
versity  MSJ.  I  will  relocate.  (617)  492- 
1886,  anytime. 


FARM  WRITER  and  editor,  who  has 
taken  off  a  few  years  to  operate  own 
farm,  would  like  position  connected  with 
ag  or  business  writing.  Have  experience 
of  major  West  Coast  magazines,  news¬ 
papers  and  extension.  Will  furnish  clips 
and  resume.  Write  J.E.  Williams,  Rt  1 
Box  8,  Edwall  WA  99008. 

HARDWORKING,  YOUNG  REPORTER 
on  a  small  daily  wants  to  move.  Will  con¬ 
sider  all  Zones,  but  prefer  3,  4,  5,  6,  8 
and  9.  Box  7483,  Editor  &  Publisher. 

NEWS  EXECUTIVE,  experienced,  top 
skills,  highest  standards,  national  award 
winner  many  times.  Want  position  as 
managing  editor  small  daily,  news  editor 
medium  daily,  or  copy  desk  chief  larger 
daily.  Prefer  Zones  1,  2.  (603)  898- 
5175  or  Box  7460,  Editor  &  Publisher. 

PROVEN  PRO  seeks  managing  editor/ 
city  editor  spot  on  small  or  mid-sized 
daily  in  Zone  9.  Eight  years  reporting/ 
editing  experience.  Sigma  Delta  Chi 
award  winner  and  former  Stars  and 
Stripes  staffer.  Box  7487,  Editor  &  Pub¬ 
lisher. 

SF^RTS  EDITOR  of  Maryland  weekly 
seeks  repc^ers  job  on  a  daily.  Two  years 
covering  high  school,  college,  and  pro 
sports  plus  extensive  layout  and  VDT 
experience.  Quality  clips,  hard  working, 
and  reliable.  Box  7431,  Editor  &  Pub¬ 
lisher. 

YANKEE  SWAP,  your  Zone  1  locale  for 
my  skills  and  drive.  Sunday  magazine 
editor,  32,  excellent  writer,  5  years 
experience,  Newhouse  MA  graduate. 
Box  7420,  Editor  &  Publisher. 

_ FREELANCE _ 

SEASONED  DALLAS  newspeople  avail¬ 
able  for  GOP  custom  coverage.  Fast  tur¬ 
naround.  Photos. 

(214)  351-2358 

_ RESEARCH _ 

RESEARCH  ANALYST 
(Consultant) 

Experienced  in  all  size  markets.  Will 
helpyou  in  problem  definition,  question¬ 
naire  design,  and  data  analysis  (from 
training  sales  staff  to  presentations  to 
advertisers).  Write:  Box  7500,  Editor  & 
Publisher. 


E&P  Employment  Zone  Chart 
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WITH  THE  OMBUDSMEN 

Reporter  won’t  answer  anonymous  reader  complaint 


By  Richard  P.  Cunningham 

When  a  reporter  uses  an 
anonymous  source  for  information  in 
a  news  story,  it  is  not  unusual  for  an 
ombudsman  to  question  whether  the 
grant  of  anonymity  was  justified. 

But  the  shoe  was  on  the  other  foot 
at  the  Sacramento  (Calif.)  Bee  re¬ 
cently:  ombudsman  Art  Nauman 
granted  anonymity  to  a  reader  who 
questioned  the  fairness  of  a  news 
story.  But  the  reporter  who  wrote  the 
story  refused  to  answer  Nauman ’s 
questions  about  the  story  without 
knowing  the  complainant’s  name. 

The  story  was  about  three  em¬ 
ployees  of  the  Church  of  Scientology 
who  complained  to  the  California 
labor  commissioner  that  the  church 
had  paid  them  far  below  what  it  had 
promised.  The  church  answered  that 
it  was  a  religious  body  and,  therefore, 
exempt  from  minimum- wage  laws. 

The  Bee  story  included  a 
description  of  two  church  officials 
called  “sea  orgs,”  who  “were  dres¬ 
sed  like  admirals  in  the  U.S.  Navy  and 
are  the  elite  of  the  sect.” 

It  described  a  roped-off  office  com¬ 
plete  with  a  pitcher  of  water  reserved 
for  the  church’s  founder,  L.  Ron  Hub¬ 
bard,  who  has  not  been  seen  in  public 
since  the  1970s.  The  story  mentioned 
an  unsuccessful  lawsuit  by  Hubbard’s 
son  to  have  his  father  declared  dead. 
It  concluded  with  Hubbard’s  com¬ 
ment  to  a  group  of  fellow  science  fic¬ 
tion  writers  in  1947  that,  “Writing  for 
a  penny  a  word  is  ridiculous.  If  a  man 
really  wanted  to  make  a  million  dol¬ 
lars,  the  best  way  would  be  to  start  his 
own  religion.” 

The  reader  who  complained  identi¬ 
fied  himself  and  his  occupation  to 
ombudsman  Nauman;  he  asked  for 
and  received  a  pledge  that  his  identity 
would  not  be  revealed.  He  said  he  was 
not  a  Scientologist,  but  he  found 
gratuitous  the  references  to  sea  orgs, 
to  the  naval  uniforms,  to  the  roped-off 
office  and  the  water  pitcher,  and  to 
the  lawsuit.  He  said: 

“Those  elements  had  nothing 
whatever  to  do  with  the  gripes  of  the 
three  employees.  They  were  per¬ 
ceptions  not  necessarily  of  the  three 
workers  you  were  writing  about,  but 
perceptions  of  your  own  reporter  who 


(Richard  Cunningham  is  editor  of 
“Excerpts,”  a  monthly  newsletter 
based  on  the  columns  and  public 
memos  of  members  of  the  Organiza¬ 
tion  of  News  Ombudsmen.) 


found  those  things  funny  or  whatever. 
However  he  found  them,  they  had  no 
place  in  the  story. 

“Would  a  non-Catholic  reporter  go 
into,  say,  a  cathedral,  and  write  about 
all  those  women  wearing  long,  hot, 
black  gowns,  or  men  wearing  those 
om'',te  robes  and  funny-looking  hats? 
Of  course  not.” 

The  reader  said  the  use  of  the  1947 
quote  was  grossly  unfair  and  betrayed 
a  bias. 

Nauman  asked  metropolitan  editor 
George  L.  Baker  and  the  reporter  to 
respond  to  the  complaint.  Baker 
defended  the  details.  He  said  the 
reporter  was  trying  to  “add  some 
color  and  spice  and  to  give  readers  a 
sense  of  what  it  was  like  working  in  a 
Scientology  environment.” 

The  reporter  would  not  comment 
for  Nauman.  He  said,  “I  will  not  re¬ 
spond  to  one  anonymous  phone  call. 
If  he  identifies  himself,  I  will  re¬ 
spond.” 

Nauman  wrote  in  his  column: 

“Very  well.  It’s  not  required  that 
anyone  on  The  Bee’s  staff  respond  to 
ombudsman  queries. 

“Like  all  reporters,  I  will  agree  to 
protect  identities  of  sources  —  in  my 
case,  readers  with  complaints  — 
when  I  know  who  they  are  and  am 
convinced  of  their  credibility.  Among 
other  things,  this  office  wants  to  make 
it  as  easy  as  possible  for  readers  to 
register  their  feelings  about  The  Bee. 

“Seldom  will  the  ombudsman  react 
to  strictly  anonymous,  off-the-wall 
beefs  unless  they  are  part  of  an  out¬ 
pouring  of  public  sentiment  about 
something  The  Bee  has  done.  But  this 
reader  wasn’t  anonymous,  and  his 
comments  were  hardly  in  that  cate¬ 
gory. 

“So,  absent  any  reason  from  (the 
reporter)  to  conclude  otherwise,  I 
agree  with  the  reader  that  the  story 
contained  highly  subjective,  colored 
material.  It  was  stuff  extraneous  to 
the  basic  story:  a  labor  dispute 
between  three  people  and  the  church, 
apparently  hinging  on  whether  they 
were  members.  The  story  wasn’t 
intended  to  be  a  disquisition  on  the 
Scientology  environment,  as  editor 
Baker  put  it. 

“But  a  final  and  even  more 
important  point  must  be  made. 

“(The  reporter’s)  reaction  to  the 
complaint,  unfortunately,  is  likely  to 
be  read  as  the  sort  of  gesture  that’s  led 
many  readers  to  regard  the  press  — 
The  Bee  included  —  as  an  arrogant 
institution  perfectly  willing  to  prac¬ 


tice  a  double  standard. 

“It  is  hard  to  counteract  that 
notion.  The  ombudsman  function  was 
designed  in  part  to  answer  the  prob¬ 
lem. 

“Obviously,  a  total  remedy  hasn’t 
yet  been  found.” 

President  in  UPl  piece 
teils  of  getting  first  job 

How  did  Ronald  Reagan  get  his  first 
job? 

The  answer  is  revealed  in  an 
exclusive  bylined  article  by  the  Presi¬ 
dent  for  United  Press  International 
that  is  now  appearing  in  newspapers 
across  the  country. 


Ronald  Reagan  at  WHO  Des  Moines, 
where  he  work^  from  1 933  to  1 937  after 
leaving  WOC. 


Reagan,  who  gave  his  story  to 
White  House  correspondent  Helen 
Thomas  on  five  pages  of  handwritten 
legal  paper,  rec^ls  how  he  was  first 
hired  to  remodel  houses  at  35  cents  an 
hours,  10  hours  a  day,  six  days  a 
week. 

“The  first  tools  handed  me  were  a 
pick  and  shovel,”  he  says. 

Later,  the  future  President  hitch¬ 
hiked  to  Chicago  and  knocked  on 
doors  in  search  of  his  first  “real”  job 
as  a  sportscaster. 

In  his  article,  Reagan  explains  how 
he  won  the  job  at  radio  station  WOC 
in  Davenport,  Iowa,  by  giving  an 
impromptu  broadcast  of  an  imaginary 
football  game  to  the  station  director. 

The  feature  is  part  of  UPI’s 
“Graduation/Careers”  special  sec¬ 
tion  package,  one  of  22  that  move 
throughout  the  year.  Other  well- 
known  figures  who  recount  their  first 
job  experiences  in  the  “Graduation/ 
Careers”  package  include  Bob  Hope, 
Barbara  Walters,  Mike  Royko,  Jesse 
Jackson  and  Linus  Pauling. 
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Dr.  Henry  A.  Kissinger 


Beginning  next  month,  former  Secretary  of  State 
Henry  Kissinger  will  write  a  series  of  in-depth 
articles  on  international  political  affairs  for  the 
LOS  ANGELES  TIMES  and  the  WASH¬ 
INGTON  POST. 


These  articles  are  now  available  to  news¬ 
papers  across  the  country  from  the  LOS 
ANGELES  TIMES  SYNDICATE. 


A  Nobel  Peace  Prize  winner,  Dr.  ^ 

Kissinger  served  as  a  consultant  in  the 
Kennedy  and  Johnson  Administrations, 
and  as  Secretary  of  State  under  Presidents 
Nixon  and  Ford.  He  was  responsible  for 
arranging  President  Nixon’s  visit  to  China  and 
successfully  negotiating  two  disengagement 
agreements  between  the  Egyptians  and  the  Israelis 
over  the  Sinai  Peninsula  and  a  disengagement 
agreement  between  Syria  and  Israel  on  the 
Golan  Heights. 


Dr.  Kissinger’s  two  volumes  of  memoirs  were 
national  best-sellers  in  1980  and  1982. 


If  you  would  like  to  add  Dr.  Kissinger  to  your 
newspaper,  call  the  LOS  ANGELES 
TIMES  SYNDICATE  for  rates  and 
availability. 


Cos  Angeles  S^tmes 


SYNDICATE 


TIMES  MIRROR  SQUARE  •  LOS  ANGELES,  CALIFORNIA  •  90053  •  (213)  972-5000  •  TOLL  FREE  (800)  528-4637  •  TELEX  194308 


The  Rocky 
Mountain 
*  *  *  News  has 
again  been  chosen  first  in  Colorado.  In  addition  to 
being  Colorado’s  most  widely  read  newspaper,  the 
News  swept  the  1983  Colorado  Press  Association 
awards  for  Editorial  Excellence  and  General 
Advertising  Excellence.  It  was  also  presented  with  the 
1983  General  Excellence  award  by  the  Associated 
Press  of  Colorado. 


First, 
the  News 


Accomplishments  such  as  these  reflect  the 
quality  of  staff  and  a  proven  element  of  leadership.  As 
editor  of  the  News,  Ralph  Looney  provides  the  insight 
and  experience  essential  to  the 
newspaper’s  success. 

But  the  most  satisfying  K  | 
award  of  all  is  being  first  with  ^ 

the  people  of  Colorado.  We  are  T 
Colorado’s  best  newspeople  ^ 

producing  Colorado’s  ^ 

best  newspaper, 


Rocky  Mountain  News 


A  Scripps-Howard  Newspaper  Represented  nationally  by  Story  &  Kelly-Smith.  Inc 
ATLANTA  •  NEW  YORK  •  BOSTON  •  SAN  FRANCISCO  •  CHICAGO  •  DALLAS  •  LOS  ANGELES  •  PHILADELPHIA  •  DETROIT 


